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Taiwan, beautiful and vibrant;

With the most sincere heart,

Opening their arms to welcome friends from the global village.
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Foreword

A total of 3,519,827 international travelers visited Taiwan in 2006, up 4.19% from the year before; 42.91%
of the total came for tourism purposes, a ratio that hit a 10-year high.

The Tourism Bureau strived to create an outstanding travel environment in 2006, carrying on with the
Doubling of Tourist Arrivals Plan and using a customer-oriented approach to prepare package tour routes,
strengthen the development of tourist sites, and promote the hot-spring labeling system while also vigorously
pushing private participation in tourism investment. To enhance friendly travel services, the Bureau continued
with the establishment and reinforcement of the functions of travel service centers throughout the island, the
provision of assistance to local governments in installing tourist guide-map signposts, the strengthening of
guidance for the operation of the Taiwan Tour Bus system, and the upgrading of the service quality of tourism
personnel. To make travel facilities easier to use, the Bureau's national scenic area administrations improved
the friendliness and accuracy of signage within their jurisdictions and, in combination with local sources,
developed mascots and souvenir gifts. In the area of international tourism advertising and promotion, the
Bureau focused on Taiwan's flagship attractions and activities as the core of its promotional efforts and used
the promotion of youth travel as well as the opening of the Taipei-Yilan Freeway and the High-speed Railway to
create Taiwan tourism as a new object of attention in the international community.

With the emergence of issues resulting from the intensification of tourism exchange between Taiwan and
mainland China, the Tourism Bureau adopted a number of countermeasures including the establishment of a
shopping assurance system, the establishment of a minimum group-tour charge, and the heightening of the
guarantee fund for travel agencies engaging in this business, with the aim of providing safe, quality services to
mainland Chinese visiting Taiwan. To set up a negotiating platform with the mainland's cross-straits travel
exchange association, the Tourism Bureau established the Taiwan Strait Tourism Association in August and
entered into technical negotiations in October in preparation for more intense two-way cross-straits tourism
exchange.

In 2007 the Tourism Bureau will work toward the vision of "building a prosperous
tourism industry with both quantity and quality," by continuing to upgrade the quality
of software services and improve hardware facilities under the Doubling of Tourist
Arrivals Plan on the one hand while, on the other, working in line with the first-
stage Three-year Sprint Program of the Executive Yuan's Economic
Development Vision for 2015 by formulating a Three-year Sprint Program for
Tourism Development that will result in the creation of a quality brand image
and quality products for Taiwan tourism through the provision of tourism and
leisure facilities, the heightening of tourism service quality, the revitalization of
the tourism investment environment, and the upgrading of manpower quality and
quantity, so as to be able to give a proper welcome to each arriving tourist.

This Annual Report provides an overview of the achievements of the Tourism
Bureau's efforts in 2006, along with a compilation of tourism statistical data. We
welcome your comments and suggestions on how we can do a better job of
developing and promoting the tourism industry in Taiwan.

Director General
Tourism Bureau
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Major Achievements of Tourism Administration in 2006

]

1. Stable Growth of Arrivals to Taiwan; Ratio of Target Group Breaks 40%

In the intensely competitive international tourism market of 2006, cooperative efforts by the Tourism Bureau

and other government agencies, plus ongoing international advertising and promotion programs, led to an

increase of 4.19% in visitor arrivals to a total of 3,519,827. Those who came for purposes of tourism accounted
for 42.91% of the total; since the proportion of tourists was only about 30% prior to implementation of the
"Doubling Tourist Arrivals" plan, it is obvious that the image of Taiwan tourism is becoming steadily clearer on
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the international stage.

2. Negotiations on Mainland Chinese Tourist Travel to Taiwan; Establishment
of the Taiwan Strait Tourism Association

(1) The opening of Taiwan to tourists from mainland China is established government policy. Pursuant to that
policy the Ministry of Transportation and Communications, and the Ministry of the Interior, have formulated
the Regulations Governing the Approval of People of the Mainland Area Visiting Taiwan for Purposes of
Tourism, under which Taiwan visits by Category 3 and Category 2 mainland Chinese have been opened
up. A full opening, however, awaits a decision through negotiation by the two sides plus the completion of

necessary arrangements.

(2) To carry through with the policy of allowing mainland Chinese tourists to visit Taiwan, the government
announced that the policy would be given priority in cross-straits negotiations on June 13, 2005, and
mainland China promulgated the Regulations Governing Travel to Taiwan by Residents of the Mainland on
Apr. 16, 2006 and established the Straits Travel Exchange Association on Aug. 17 that year. Following the
Executive Yuan's assessment that the objective conditions and timing for cross-straits negotiation were
becoming mature, on Aug. 27, 2006 the Tourism Bureau called together the Travel Agent Association of
R.O.C., Taiwan, Taiwan Visitors Association, ROC Travel Quality Assurance Association, Taipei
Association of Travel Agents, and Taipei Airlines Association for the joint formation of the Taiwan Strait
Tourism Association to serve as a counterpart window for the Taiwan Strait Tourism Association and

provide a channel for technical talks on the opening of Taiwan to Category 1 tourists from China.

3. Upgrading of Travel Quality and Safety for Mainland Chinese Tour Groups

To address the issues of shopping, safety, and quality arising from mainland Chinese tour groups in
Taiwan, the Tourism Bureau reviewed the situation and implemented the following measures:

(1) A "List of Recommended County and City Tourist Spots for Mainland Tour Groups" was compiled as a
recommendation of sights to see for standard-length and longer tours of Taiwan. The list was provided to

tour operators as a reference in packaging their itineraries.

(2) The Travel Agent Association of R.O.C., Taiwan was provided guidance in establishing a standard self-
discipline contract and setting a minimum tour charge of US$80 per person per day. Should an operator
violate these stipulations, the Travel Agent Association will no longer submit that operator's applications to

the National Immigration Agency and it will be banned from arranging self-paid itineraries.
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Major Achievements of Tourism Administration in 20

(3) The Travel Quality Assurance Association was provided guidance in implementing the "Tourist Shopping
Assurance System" to resolve the problem of price-slashing competition among operators, and in
establishing a comprehensive consumption dispute resolution mechanism designed to reduce shopping

disputes.

(4) The renovation of scenic spots and the clearing up of garbage and illegal advertisements along routes to
key tourist destinations such as Sun Moon Lake and Alishan were strengthened, and administrative
guidance was given to stores in their jurisdictions for the honest pricing of their products so as to protect
the travelers’ right to know. Police were also dispatched to help investigate whether shops within scenic
areas were selling counterfeit goods or wantonly hiking their prices.

(5) The Tourism Bureau continued organizing, in cooperation with fire, health, construction, policy, and
transportation agencies, task forces to investigate travel agencies, hotels, restaurants, and tour bus
companies handling mainland Chinese tour groups; when threats to travelers’ safety were discovered, the
Tourism Bureau notified tour operators that they were not allowed to send groups to or make use of the

offending establishments.

4. Environmental Improvement and Marketing of Unique Features of Package
Tour Routes

To promote 12 package tour routes under the Doubling Tourist
Arrivals Plan, the Tourism Bureau called working circle and
industry alliance meetings and invited landscape consultants and
corporate executives to help carry out the integration of
transportation systems on tour routes, heighten the quality of
accommodation, clean up the neighboring environment,
implement road and street-scene beautification, improve the
environment in hot-spring areas, and engage in the marketing of
activities; and, with a customer-oriented philosophy, build up a
system of package tour routes with international allure and
international standards. Tourists on these package tour routes
increased by 6.06% in 2006.

5. Implementation of the Hot-spring Labeling System, and Guiding of Hot-
spring Areas Along the Road to Sustainability

With the implementation of the Hot Springs Act on July 1, 2005, the Tourism Bureau began actively
assisting operators to improve their facilities in accordance with the law and to achieve a hot-spring label, with
the aim of guiding hot springs onto the road to sustainable operation. The related measures are as follows:

(1) Assistance and subsidies were provided to local governments for the planning of hot-spring areas, and
mechanism for hot-spring inspection units and certification was set up, with operators being urged to apply
for the hot-spring label. A total of 13 hot-spring inspection agencies and groups for the inspection of hot-
spring quality were certified by the end of 2006.

(2) Seminars on hot-spring regulations and management were held nation-wide for hot-spring operators and
local governments with the aim of establishing a consensus on the promotion of sustainable operation for
hot-spring areas.
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Major Achievements of Tourism Administration in 20

(3) Regulations Governing Permission for Hot-spring Supply Enterprises were completed, simplifying related
application forms and shortening the time needed for operators to legally acquire the hot-spring label.

6. Promotion of Private Investment in Tourism

Because of the private sector's positive expectations for Taiwan tourism, the promotion of private
investment in tourism facilities has gone more smoothly than in years past. In regard to action by national
scenic area administrations, the first private-development contract for the Yuweng Island Resort development
project in Penghu was signed in 2006, the first self-planned private contract for participation in the
reconstruction and operation of the Linrong Recreation Area was signed, and OT contracts were signed for
private participation in the Shihcheng Service Area on the Northeast Coast and for the Dapeng Bay Visitor
Center and associated facilities. A total of NT$1.139 billion will be invested in the development of the Yuweng
Island Resort, creating a multi-functional theme resort and health recreation park with an oceanic flavor; the
main structures will include a five-star theme resort hotel, a top-class spa facility, a yacht wharf, and a large
convention center. The Yuweng Island Visitor Center will be operated as a theme exhibition hall with the aim of
stimulating the development of tourism on Siyu Island in Penghu.

Four new tourist hotels opened their doors for business in 2006: the Miramar Garden, Windsor Hotel
Taichung, Nice Prince Hotel, and Beautiful Hotel. The total investment in these properties, which added about
700 jobs, was approximately NT$5.4 billion. Applications have been submitted for eight more hotels that
requiring an investment of NT$7.648 billion and will provide 1,626 jobs when completed.

7. Establishment of a More Friendly Travel Environment

L IT ] Companies were provided assistance in operating the Taiwan Tour Bus routes
that connect metropolitan areas with major nearby scenic areas. Review and
revision of the bus routes together with operators was continued in 2006.
International travelers make up 42% of those using this system, touring routes
that cover all of Taiwan's major scenic areas. County and city governments along
with other related units were assisted in setting up 34 travel service centers and
installing 98 tourist guide-map signposts, and a 24-hour toll-free tourist hotline
(0800-011-765) providing Chinese, English, Japanese, and Korean assistance
was established in cooperation with Chunghwa Telecom. The hotline has provided
assistance to more than 30,000 callers so far, more than 7,000 of which used
foreign languages. An upgraded Taiwan tourism website has gone online with
more functions, providing service to international travelers in Chinese (with both
traditional and simplified characters), English, Japanese, Korean, and German.

8. Formulation of the 3-year Sprint Program for the Tourism Industry

In coordination with the implementation of the "Public Construction Package Program," "Industrial
Development Package Program," and "Industrial Manpower Package Program" portions of the Executive
Yuan's First-stage Three-year Sprint Program (2007-2009) of the Economic Development Vision for 2015, the
Tourism Bureau formulated a second-stage development plan for 12 package tour routes as well as a General
Hotel Quality Enhancement Plan, Assistance Plan for the Training of Tourism Workers, Development plan for
Large-scale Banquet Hall Plan, and Plan for the Deepening of Taiwan's Tourism Brand Image. Targets have
been set to achieve 5.2 million visitor arrivals (including Category 1 mainland Chinese tourists) and overall
tourism income of NT$448.3 billion in 2009, with the Tourism Bureau working actively to promote transition and
upgrading in the tourism industry.

13
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Taiwan’s different ethnic groups live in harmony; its
local opera has exceptional charm, its folk arts dazzle
the eye, its delightful snacks are known around the
world, and the warm friendliness of its people spread

an atmosphere of hospitality throughout the land.
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Chapter 1: Tourism

Chapter 1 Tourism Market

e e

1. The Global Tourism Industry

According to the latest data issued by the United Nations World Tourism Organization (WTO), the impact of
terrorist activity, epidemics, and the rising price of oil moderated in 2006, and the numbers of international
tourists throughout the world grew steadily to reach 842 million, for an increase of 4.5% over 2005. The growth
rate was highest in Africa, at 8.1%, followed by the Asia-Pacific region at 7.6%, the Middle East and Europe at
3.9%, and America at 2.1%. The WTO forecasts that global tourism will expand by 4% in 2007, with growth
trends in the different regions remaining about the same as in 2006. Growth in Africa and the Asia-Pacific will
exceed the global average, at 9.0% and 8.0%, respectively, while that in the Middle East will roughly equal the
average, at 4.0%. Europe and America will see somewhat slower growth, predicted at 3.0% and 2.0%,

respectively.

The Pacific Asia Travel Association (PATA) predicts that 377.02 million travelers will visit the Asia-Pacific
region in 2007, for a growth of 7.4% over the previous year. Arrivals in Maldives are expected to experience the
highest growth, at 18.8%. Followed by Laos at 16.0%, Cambodia at 15.5%, Myanmar at 13.0%, and Macau at
12.9%. Taiwan's visitor arrivals are forecast to increase by 11.4%.

2. The Asian Tourism Market
(1) Japan (Source: Japan National Tourist Organization)

Japanese travelers made an estimated 17, 534,565 overseas trips in 2006, up 0.8% over the year
before. At the same time Japan received about 7,334,077 inbound visitors, for a growth of 9.0% over 2005.
The top sources of these arrivals were South Korea (with 2,117,325 travelers), Taiwan (1,309,121), the
United States (816,727), Mainland China (811,675), and Hong Kong (352,265). The visitor sources with
the highest rate of growth were Mainland China with 24.3%, Singapore with 23.1%, and Korea with 21.2%,

Taiwan's growth was 2.7%.
(2) Hong Kong (Source: Hong Kong Tourism Board)

Hong Kong residents made a total of 75,811,781 trips abroad in 2006, for an increase of 4.9% over
2005. Hong Kong's visitor arrivals totaled 25,251,124 in 2006, up 8.1% over 2005; when the 13,591,342
visitors from mainland China are excluded, the number of visitors was 11,659,782, for a growth of 7.8%.
The largest sources of these visitors, by country of residence, were mainland China (accounting for
13,591,342 arrivals), Japan (1,311,111), and the United States.(1,159,025). Arrivals from Indonesia grew
by the highest rate in 2006, with an increase of 24.4%, followed by the Middle East with 24.2%, Latin
America with 19.8%, and Taiwan with 2.2%.

(3) South Korea (Source: Korea Tourism Organization)

Visitor arrivals in South Korea numbered 6,155,047 in 2006, up 2.2% over the year before. The main
source countries were Japan with 2,338,921 travelers, mainland China with 896,969, and the United
States with 555,705. Taiwan was in fourth place, with 338,162 visitors to Korea. In terms of market growth
Libya was first with an increase of 49.0%, followed by Mongolia with 34.6% and Egypt with 30.1%. Visitors
from Taiwan decrease 3.8%.
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(4) Singapore (Source: Singapore Tourism Board)

A total of 9,748,207 international travelers arrived in Singapore in 2006, for a growth of 9.0%
over the previous year. The main source countries (or areas) were Indonesia with 1,921,455,
mainland China with 1,036,957, and Australia with 691,547. The most rapid growth was in visitors
from Commonwealth of Independence States, with an increase of 38.3%, followed by Saudi Arabia
with 36.4% and Iran with 33.9%. Visitors from Taiwan were up 2.5%.

(5) Malaysia (Source: Tourism Malaysia)

Malaysia received a total of 17,546,863 foreign visitors in 2006, for an
increase of 6.8% over 2005. The major sources of these visitors were
Singapore with 9,656,251, Thailand with 1,891,921, and Indonesia with
1,217,024. Taiwan supplied 181,829 visitors. In terms of growth rate Brunei was
on top with an increase of 61.3%, followed by Russia with 54.4% and Finland

with 51.2%. Taiwanese travelers to Malaysia were up 5.4%.
(6) Mainland China (Source: China National Tourism Administration)

International arrivals in mainland China reached 124,942,096 in 2006, up
3.9% over the year before. Foreign nationals accounted for 22,210,266 of the
total number, for a growth of 9.7%. The biggest source of these visitors was
Hong Kong, which supplied 73,909,666 arrivals, followed by Macau with
24,408,694 and Taiwan with 4,413,470. Kazakhstan was in first place in terms
of growth rate, with an increase of 44.9%, followed by Mexico with 21.6% and
Sweden with 17.6%. The growth in visitors from Taiwan was 7.4%.

I1. Taiwan's Inbound Market

According to the 2006 survey of international arrivals in Taiwan, 50% of all

arrivals had seen Taiwan tourism advertisements or news reports before coming.
Among those who came for tourism purposes, the percentage who had seen
advertisements was 65%. The ratio of those who had seen advertisements or reports before coming
showed an increase in all market areas, with the percentage reaching about 60% for Korea, Hong Kong
and Macau, Singapore, Malaysia, and Japan. The main sources of the advertisements and reports were
newspapers and magazines, television, and the Internet. The impact of the Internet, especially, is
growing year by year, showing the effectiveness of Taiwan's promotional strategies and the use of the

Taiwan tourism information website in major market areas.

Thanks to these results, Taiwan's visitor arrivals in 2006 totaled 3,519,827, up 4.19% over the
previous year. Of this total, foreign nationals accounted for 2,855,629 arrivals, an increase of 57,419 or
2.05% over 2005; overseas Chinese made up 664,198, for a growth of 84,290 or 14.54%. Visitors from
Singapore achieved the highest rate of growth, at 10.82%, reflecting the effectiveness of the Tourism
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Bureau's intensive advertising and especially planned promotional activities in heightening the desire of
Singaporeans to visit Taiwan. Arrivals from both the Korean and Singapore/Malaysian markets recorded
growth above 7%, again showing the effectiveness of advertising and promotion activities. It is obvious
that the image of Taiwan tourism is making a brand-new impact on the international community.

The largest source of arrivals in Taiwan was Japan, with 1,161,489 (up 3.30% over 2005) or 33.0%
of total arrivals. Japan was followed by Hong Kong/Macau with 431,884 (down 0.19%), accounting for
12.27% of the total; the United States with 394,802 (up 0.99%), accounting for 11.22%; South Korea
with 196,260 (up 7.53%), accounting for 5.58%; Singapore with 184,160 (up 10.82%), accounting for
5.23%; and Malaysia with 115,202 (up 7.12%), accounting for 3.27%.

Analyzed by purpose of visit, the largest number of arrivals came for tourism; these visitors
numbered 1,510,207 (up 9.31%), accounting for 42.91% of the total. In share of the total market, arrivals
for tourism purposes saw their biggest increase in 10 years. The figure reached 50.60% in December, of
which the Japanese accounted for the greatest number at 721,351, accounting for about 48% of the
total; Visitors who came for business purposes reached 949,836 in 2006, accounting for 26.99% of total
arrivals. Of all visitor arrivals, 58.98% were male and the largest portion, 24.58%, were in the 30-39 age

group. The average length of stay was 6.92 nights.

95 REMRZFEHIDHE
Visitor Arrivals by Purpose of Visit, 2006
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I11. Taiwan's Outbound Market

Taiwan citizens made a total of 8,671,375 overseas trips in 2006; this was 463,250 more than the year

before, for a growth of 5.64%. Their top destination (based on the first stop of their flight) was Asia, with
7,248,944 arrivals accounting for 83.60% of the total. America followed with 687,038 travelers, accounting for
7.92% of the total; Europe was third with 258,263 travelers accounting for 2.98%; Oceania was fourth with
124,604 travelers accounting for 1.44%; and other areas accounted for 352,526 travelers, or 4.07% of the total
number.

Ranked by country or area, the top destination for Taiwan's outbound travelers was Hong Kong/Macau with
4,225,549. Japan followed with 1,214,058, the United States with 593,794, South Korea with 396,705, and
Thailand with 379,275.

IV. Taiwan's Domestic Travel Market

Taiwan's 298 (301 in 2005) major tourist destinations attracted a total of 150,409,263 visitors in 2006, and
the number of visitors was up 13,717,400 visitors over the year before. Leisure travel has become a part of the
life of Taiwan residents; and the substantial improvement in the quality of tourist facilities, plus the organizing of
local festival activities, has enlivened the domestic travel market in recent years.
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— S.pggﬁgjfg %jj;lﬁ\gsnc Travel (¥ﬁ§ﬁg2;24§z§t_7§ (¥ﬁ%mﬁg1;92&%§:ﬁ7§ (ﬁ§m2;47§'§l§ The compilation of the tourism satellite account (TSA) in 2006 included primarily the accounts from 2002
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x g S| HEIREAR 8,671,375 AX 8,208,125 AX 7,780,652 AR beople has increased, constantijiaRemthe

=
g g| NoofOuboundTravelers o) 8081 1780602 SARS epidemicin 2C
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2005. ¥
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Notes: 1. GDP was US$331,007 million in 2004, US$354,918 million in 2005, and US$364,422 million in 2006. 3 g "b! : il

2. Sources: "Survey Report on Visitors Expenditure and Trends in Taiwan" and "Survey of Travel by R.O.C. Citizens".
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The largest portion of tourist spending is on transportation, which IREEHRFS Entertainment 334.58 250.96 355.52 255.81
accounts for 30% of the total; air transportation takes more than land 1 B PE BR

transportation, and its ratio has been ri:ing in recent years. The next- ﬁ?ﬁi"fﬂﬁfg& el [ kg 1 2feEs

biggest amount of spending goes for dining and shopping, with dining gtz HJET Total Travel Spending 5,002.34 4,174.58 5,211.70 5,098.41
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only about 6-7%. The boom in tourist activity has the effect of stimulating F’{\atio, by B A BRFY Domestic 43.33% 49.76% 46.71% 37.59%

the transportation, retail, dining, and other industries. Type HREHEE Inbound 36.50% 30.62% 30.95% 37.34%

With the exception of 2003, when SARS ravaged the industry,
Taiwan's tourism GDP amounted to about NT$250.0 billion to NT$260.0
billion per year during the 2002-2005 period, accounting for 2.25-2.62%
of national GDP. Total full-time job creation by tourism for those years
was 244,031, 169,462, 261,930, and 210,999 persons, respectively. The
greatest portion of the jobs was provided by the dining, land

NFEUFEHNACEREEESE
Tourism GDP, 2002-2005 B3] : TR (ST
Unit: NT$ 100Million

Rl ghytGbP EIXGDPRIRE (BdRi—FLbH®) ERYEGDP L #BGDPLES]
Year Tourism GDP Tourism GDP Growth (on previous year) Share of Tourism in Overall GDP

transportation, and accommodation services industries.

914 2002 2,688.30 — 2.62%
927 2003 2,195.86 -17.71% 2.13%
93 2004 2,632.41 19.88% 2.44%

945 2005 2,507.33 -4.75% 2.25%
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International Tourism Advertising

95 FEFFERYCEEFHELL [Taiwan, Touch Your Heart] {F7RREBEEEIZE » IS FEZR
BT - DRIFIEEREE EEXH > SBRKREREE - Q5T - EmFBEREEITIRS

TEPHERRERE - ERIBUT -

I. International Tourism Advertising

International advertising continued to be carried out under the overall promotional slogan of "Taiwan,

Touch Your Heart" in 2006. Target groups and advertising themes were pinpointed for major markets, and

media purchasing, public-relations activities, product development, and marketing promotion were carried out

accordingly. The strategies used are given in the following tables:

BiErim =5
Target Market Market Group

2085 ~30m %
305 ~—40Bx 5%
B 508~ 7R E
Japan Women aged 20-30
Men aged 30-40
Middle-aged and senior citizens
aged 50-70

FEESIRE ~ BB AL ~ EENRE

52 =2
Korea Group travelers, business travelers,

incentive travel, charter flights
77777777777 |
. 305X~ 3BTRS
BB A0S 9B RER S RS
yHong Kong  gmal-group travelers aged
F----—-—- 30-39

T
BES | SR Parents aged 40-49 with children
Hong Kong/ | Si
Singapore/ | e
Malaysia -~~~
EARPREE
Malaysia

35U E—fE=

355 BT

505k A EERE2R

(EEEEEEZET - BRI

BZAL  EFKT  TEF—X
_ HE - MEYEINIEE—EEE
—— )

ENTEEE EINE AR General travelers aged 35 up
Business travelers aged 35 up
Seniors aged 50 up (urban
residents of target countries, with
strong economic power, who like to
travel and have traveled abroad
before, and who know something
about Asian culture)

30

EiExE

Advertising Theme

BEH8EGo
Eight New Taiwan
Attractions - Go

=% —XEHIITN5T
Taiwan - You can't see it
all in one trip

=& RETLUEEIT
So this is traveling in
Taiwan!

B BiBe
Taiwan for out-of-sight
delight

Taiwan, Touch Your Heart.

bavE S

Advertising Elements

B =8 BX -~ =
B RE SRR
Shopping, cuisine,
scenery, beauty
treatment, massage, hot
springs

R BB =R
Hot springs, shopping,
cuisine

SEOS=HEBBE
EE K EBEE—K
B

PARZk (SREBER) 7318
B

New Taiwan theme
itineraries for the four
seasons, rich variety of
attractions worth repeat
visits

Spokesman: A-mei
(Chang Hui-mei)
REAR] B IRmhs=
=

Friendly people, night-
market cuisine

E£E | BRSO CEREERE
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B tERESESIHEER

Advertising in Japan

EEFSR RE
Advertising Method Content

BHRES
TV Commercials

ERER
TV Programs

AT

Newspaper Columns

FERE
Print Reporting

DAL ~ EIR ~ IRERREEHS  DBITEERTBS ~ KRMBS ~ &
BETHK  i8fMKBC ~ ILEEHBCHIABEHERES

Directed mainly at young women, office workers, and seniors; aired on TBS
in Tokyo, MBS in Osaka, THK in Nagoya, KBC in Fukuoka, and HBC in
Hokkaido

1,18 TEET—R ! TRICFLAICANSIER) BEEIRF v+ > XL
(SKY Perfect TV) | EREIEL » DUBRIR2EITIZZREIETHRRE3/))
FFHIMEZ » FIOEZEEEE AV -

2. JRLALA TV D4SEFRET [RRERAR SiEZik) &8 -

1.A TV program was produced and broadcast on SKY Perfect TV,
introducing a 3-day, 2-night vacation itinerary that can be enjoyed after
only a three-hour flight.

2. A four-part series entitled "The Front Lines of Feeling - A Taiwan Tour"
was broadcast on LALA TV.

REEHETIER BRERRIR SEZiK) ZiH -
Three "The Front Lines of Feeling - A Taiwan Tour" columns were published
in Mainichi Shimbun.

BEEFEHE - RSB TIF25RFEIEREREREHRE -
25 print-media representatives were invited to Taiwan to report on the
island.

2

HAE

Period
9558~

Aug. 2006

955128 ~96F 18

95%F12H
Dec. 2006 - Jan.
2007

Dec. 2006

95F12H~96F 18
Dec. 2006 - Jan.
2007

955
All-year 2006
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Advertising in Korea

EESH
Advertising Method

ERES

TV Commercials

FEES
Print Advertising

1BrEES
Light Boxes

BIRWE
TV Reporting

FERE
Print Reporting

ANNUAL REPORT ON TOURISM 2006

A
2

BEINERSEBIRERER

RE
Content

PAEVIERREEE S - DRIRER24/ \RFFEERZYTN ~ EE
EfRESBS DRAMA 24/ \[FEEEB=MBC ESPNIEHERE

=

Advertising was directed mainly at office workers and aired on
the 24-hour news station YTN, the drama station SBS Drama,
and the 24-hour sports station MBC ESPN.

EZEN BRI THE S IFIRREH S ZBIRBES -
Taiwan tourism ads placed in newspapers in cooperation with
airlines and travel agencies.

1. REEISBAL ~ BRERUL « S§iFTerminalils ~ EZEis - J#
BS=UnE 55 A\ HIEESE iR < SN 1 T TSBIRIE UG FEES -

2. REUWHERBEEIEPIRITSEITAEMSTEES -

1. TBS revolving light-box ads were placed at five busy subway
stations in Seoul.

2. A large light-box ad was placed in front of the entrance to the
Pusan World Trade Center Exhibition Hall.

RHMEEEARTEHHBNFERSE » BREER ~ Travel&
Leisure TV -~ Living TV > YTN KBS - MBCEHER=E1H®RE
SEIRBFAR -

Information and administrative support was provided to
programs on Travel & Leisure TV, Living TV, YTN, KBS, MBC,
and other TV stations for the reporting of information on travel in
Taiwan.

IREMERERARTEGE T - BIRKITHE ~ IK1TMedia ~ &
WHR - SEKEHE - Mo HRF50R CFEERRESE
IREEEAR ©

Information and administrative support was provided to more
than 50 print media for reporting on travel in Taiwan.

HAE

Period

95F8H~128

Aug. - Dec. 2006

95F18~7H
Jan. - Jul. 2006

955 2H~128

95518 ~48
Feb. - Dec. 2006

Jan. - Apr. 2006

All-year 2006

All-year 2006

FE | ERENEBENE
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BERMERSERIHEER

Advertising in Hong Kong, Singapore, and Malaysia

BEESH RE HAR
Advertising Method Content Period

BRES
TV Advertising

E1R=EE
TV Serial Programs

JREREMECFERAR C RAOBER  RFIRR  RESMELZ

AR ST S
Newspaper and
Magazine Advertising

CRFIINEHEFM1003E2E L E&EELT? | EEEESEER

EREES
Radio Advertising

REBHREER  GENRREERTSHERESSEEEERR

tHEES

Internet Advertising

FRFTINSE Channel 8 Channel URSS8EFEEEAstro ~ TV3 ~ NTV7 »
8TVEHEBREIES -

Commercials were aired on Singapore's Channel 8 and Channel
and Malaysia's Astro, TV3, NTV7, and 8TV.

FRFTINE Channel 81 55 &= i85 B I B5E54F o
Five "Taiwan Railroad Tours" segments broadcast on Channel 8 in
Singapore.

—

=

=

Straits Times ~ Today ~ Bt &S 52# ~ Stars ~ 2JIEHI - YZFEH
¥R ~ China PressSE ik EFERES -

IRBREME 2 RBAR—E ~ FERER ~ SE T -~ Travel WeeklyZ3E

I - RERHEZ] weekly ~ Citta Bella ~ Feminine ~ Women's
Weekly ~ New Icon for Him * V MagS# it TS RES -

. Newspaper image ads were placed in the Apple Daily, Orient

Daily, and Macau Daily in the Hong Kong-Macau area, and the
Straits Times, Today, United Morning News, Stars, Kuanghwa
Daily, and China Press in the Singapore-Malaysia area.

. Magazine image ads were placed in Suddenly This Week, New

Vacation, Week, and Travel Weekly in the Hong Kong-Macau
area, and the | weekly, Citta Bella, Feminine, Women's Weekly,
New Icon for Him, and V Mag in the Singapore-Malaysia area.

B o

B ESHEEHR2007EEISEHIR - IRBRAEMEMY

FMEEEE E OB ©

."What's Fun in Taiwan?" reports were aired on FM1003 in

Singapore.

. Commercials were aired on the My FM station in Malaysia in

timing with summer promotional activities and the 2007 Taiwan
Lantern Festival period.

HBEEED

CFRETINE 52K FEasMSNE EBannerRIE=RIES ~ Hotmail

Banner * YahooBHE - ki ~ MailREZRTISHEBESEE=
EE B IERREEES -

. IRESZRPASE IEMSN Hotmail I EfEsS - EE2EIF{1TE10E -

. Ads were placed on Hong Kong Yahoo homepage, travel page,

and living page to publicize the Taiwan honeymoon photo
Internet activity.

.Ads were placed on the Singapore/Malaysia MSN homepage

and search key, Hotmail banner, Yahoo homepage, travel page,
mail page, and search page to publicize the Taiwan honeymoon
photo Internet activity.

.Ads were placed on the Malaysia MSN Hotmail page to

publicize Taiwan's winter itineraries.

95F7HR8EHAE~9
Brg

July and mid-
Aug.~mid-Sep. 2006

95F9F~108H 8
Sep.~mid-Oct. 2006

9555 ~96F2H

May 2006 ~ Feb.
2007

95F7BE~8H

95F7H~8FHER
128 E~965F 18
Mid-Jul.~Aug. 2006

Jul.~mid-Aug. 2006
and mid-Dec.
2006~Jan. 2007

958 E~9HH
g
95F785~88

95F9FHRE~108H
=
Mid-Aug.~mid-Sep.
2006

July~Aug. 2006

Mid-Sep.~mid-Oct.
2006
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BEBMEESEGRERE (8)
Advertising in Hong Kong, Singapore, and Malaysia (Cont.)

BEESH RE HAR
Advertising Method Content Period

REEE

Public Relations Activities

SUEY)

Production of Materials

HEESER STEAHERE
Website Design and
Maintenance

1. BEMTVERSEE2PHEHHIEE NEISE - IR5(4,0003 (82
BRlsEEEZ -

2 RSB ERRIBEES - FRSEEREKR/) IBEFRENEE [ =1t
BREESE - FEUEREN - WWFEEBERIMATH=ESER
SET2EERZIK ~ HIRENIRR 2198308 KRH B EPIER
PREZHE - RN E NRBHRNERERE -

3. FZRAE EHA S RN RIS - (EfE 2SR SIS EMIERE
HH o

1. An "Mandarin Awards @ Taiwan" songfest was held in Taiwan
in cooperation with MTV, attracting participation by more than
4,000 visitors from Hong Kong, Singapore, and Malaysia.

2. The Taiwan honeymoon photo Internet activity was held; A-mei
was invited to hold press conferences in Hong Kong,
Singapore, and Malaysia to secure media exposure, and seven
lucky winning couples from the three areas were invited to
spend second honeymoons in Taiwan, taking wedding photos
and participating in an awards ceremony at Sun Moon Lake on
Sep. 30. The Tourism Bureau's spokesman, A-mei, made the
presentations.

3.Press releases were issued regularly in Malaysia to give
Taiwan's travel information media exposure there.

1.1K4ZFTRE - H-BHES - E-DILEY - N-—TEHrEERZ
— AR ELERENRAR, R ES W -

2. B SEEPYIRMREERICD ©

3. imEE R F=IEERNIRBSMMA, SR -

1. Newspaper/magazine ads and posters were produced on
themes of the four seasons: Spring - the fresh farm life;
summer - entertainment and shopping; fall - flowers and
cuisine; and winter - hot springs and health.

2. Taiwan tourism A-mei CD singles produced.

3. Taiwan DIY Travel Manual in Chinese and English produced.

BHRENBERMEREL - NEPREHNT » BERBTH - 1BHF
BIRBEF -

Websites in the Hong Kong, Singapore, and Malaysia areas were
redesigned and their content updated when necessary, and e-
news reports were issued to provide detailed travel information.

95F7HHhE~9H

95F8HHE~9H

955 3H~96F2H

Mid-July~Sep. 2006

Mid-Aug.~Sep. 2006

Mar. 2006~Feb. 2007

955 3H~96F2H

Mar. 2006~Feb. 2007

955 3H~96F2H

Mar. 2006~Feb. 2007

FE | EFFCEEREERE
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BR=ihEESEBRHERER

Advertising in Europe and America

BEE5H RE HARS
Advertising Method Content Period

SERFY
Production of
Promotional Materials

BERES
TV Advertising

FEES
Print Advertising

tEEES

Internet Advertising

RBES
Transportation
Advertising

Jb==iEus
North American Website

1. /28I ~ 18 JABEEBSIREAZT 5 « EiRis » (FREHRTE
BREESTISZEMT -

2. 8F IkREAR) B IRMER ] RER2FBHRRIEERZ8
R=FEE -

3. BIEE30F) CFREHEFERRIBEEEER -

1. Image ads were produced in English, German, and French for
use as advertisements in print media.

2. English-language "Friendly People" and "Night-market Cuisine"
posters were produced, along with brochures in three
languages on the eight major attractions.

3. A 30-second CF commercial was produced for the use of
advertising in electronic media and on the Internet.

SEUCNNER R B M IRSEEE N30 ES ©
30-second commercials were aired on CNN in the United States
and the National Geographic channel in Europe.

JRE=EILA Times » NY Times ~ USA Today * San Francisco
Chronicle » Vancouver Sun * Travel & Leisure » Conde Nast
Traveler ~ US Travel Weekly -~ Travel Age West : ZEEDaily
Telegraph ~ Sunday Times * Conde Nast Traveler ~ Sunday Times
Travel Magazine » TNT Magazine ~ Selling Long Haul ~ Travel
Weekly * Travel Weekly&Z#EEUnicum ~ FAZ/FAS - Sueddeutsche
Zeitung ~ Die Welt/Welt am Sonntag * Travel Talk ~ Touristik Aktuell
* Asien ProfilZF il R H S SBES -

Promotional ads were placed in the Los Angeles Times, New York
Times, USA Today, San Francisco Chronicle, VVancouver Sun, Travel
& Leisure, Conde Nast Traveler, US Travel Weekly, and Travel Age
West in America; in the Daily Telegraph, Sunday Times, Conde Nast
Traveler, Sunday Times Travel Magazine, TNT Magazine, Selling
Long Haul, and Travel Weekly in England; and in Unicum, FAZ/FAS,
Sueddeutsche Zeitung, Die Welt/Welt am Sonntag, Travel Talk,
Touristik Aktuell, and Asien Profil ion Germany.

ZEICNN ~ MSN ~ Yahoo * Business week2Z[EYahooBii Tl &
B -

Ads were placed on CNN, MSN, Yahoo, and Business Week in
the United States, and on Yahoo in England.

RESREEER BN ST CEEES -
Taiwan tourism promotional ads were placed on TV screens in
airport waiting rooms.

EFHRBUAIRE - B BE1RERER EH Tour Operator List »
WREENARSEEASERE - F2EAEDSHIBEETH (e-
news) °

The website was updated, one special report per month was
added, and the Tour Operator List was updated; a special area for
news from overseas representative offices was designed, with the
issuance of at lease one e-news report every two months.

955 3~5H

Mar.~May 2006

95568 ~ 9H
June and Sep. 2006

955F4~128

Apr.~Dec. 2006

956 H~128

June~Dec. 2007

955 6H
June 2006

95538 ~128

Mar.~Dec. 2006
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B=iwERSEBMERER (8)

Advertising in Europe and America (Cont.)

EESR RE HARES
Advertising Method Content Period

NEEEED 1. @A EEEEE : REEILEERL - IR6AEREMIEAN | 9586~12H
Public Relations Activities ISEER =2 BEREEEE - EHHAREETE34,373AXE

B, FEAMBRETMNFR.5E » BEGERBBR/AER ~ 21t
1018EEH A% > EERRB7TRREEEZE(TE - PEREER1MA
FREZRE - MHEITIEERINIA S EMEIn R Travel In Taiwant
M ETE -

2. BEAERER R IEHEEEConde Nast Traveler&{F » FLEIHEEEE NS HE
BEIREESRE, -

1. Internet consumer activities: A three-month "Taiwan Flagship June-Dec. 2006
Attractions" Internet voting activity was inaugurated in June in
order to publicize the North American website; the website
received 34,373 hits during the period, and the number of
members increased 1.5 times. The Taroko Gorge, Taipei 101,
and Sun Moon Lake were voted the top three attractions. The
first prize in the voting was a 7-day, 6-night tour of Taiwan; the
winner came to Taiwan in November, and vignettes from the
tour itinerary were published on the North American website
and Travel in Taiwan magazine.

2. Taiwan was promoted as a recommended travel destination in
cooperation with the Conde Nast Traveler.

BT BB CHERE G )

EEESREEFTRMGEGEE - KEEETHITHEREE » AR BNANFE - =28
HHERZESEINER - RS TERCHESTE » #HETIFT -

—  SNEFRIRE - SEEFRRTE

AEFEBESEERICHEREBCEEXREESIMAMIKE (ITB) » ARikE (EXPO) ~ H
AHFIKITEEEZ (JATA) ~ BBEIRE (KOTFA) ~ HEIRKE (ITE) ~ FRADRMKE (MATTA)
FIKIREE (NATAS) ~ f@ZUikE (WTM) FeAEIFRIREN - WitEeBRFE S50 REIKEE
EZEE (IT&CMA) ~ BRNERBIEHBIKBEZZNTE (EIBTM) ~ D XERIIKERZEE
(AIME) REIFRERIMEHEEZHRRE (IMEX) F4AESREHE > TIHEZER  BESHEE - Ik
IFERER—MEBEARIEHESEIRBER - BRSINEEZ R REN EFRERIIKERSEEN - 17
FISEECEIRNRE -

- MEEEWEERD - 1TIREEEGHTER

(—) SRZIMNEHFTEAVBEMIRE - WHIREIRPHESEECRAE -

I1. International Tourism Promotion

advertising projects in carrying out advertising in major markets in
cooperation with its overseas branches, the Taiwan Visitors Association,
and the overseas offices of different government ministries and
commissions. The main promotional tasks in this effort are described

Chapter 2: International Tourism Advertising and Promotion

The Tourism Bureau focuses on targeted source groups and core

below:

1. Participation in Internatijonal Travel Fairs to Increase

enterprises to organize delegations to eight major international travel fairs:
ITB Berlin, the Osaka Expo, the JATA world travel fair in Japan, the
KOFTA travel fair in Korea, the International Travel Expo in Hong Kong,
the MATTA travel fair in Malaysia, the NATAS travel fair in Singapore, and
the World Travel Mart in London. The Tourism Bureau worked with
meetings and exhibitions operators to participate in four major international
MICE exhibitions--IT&CMA, EIBTM, AIME, and IMEX--and promote

International Exposure

The Bureau worked with the Taiwan Visitors Association and tourism

Taiwan's travel products to major buyers, international

groups, travel operators, and general consumers with

the aim of attracting more international conventions

and overseas incentive tours to Taiwan and enhancing

the international awareness of Taiwan tourism.

2. Special Promotional Campaigns to

M

@)

3)

Market New Taiwan Tourism Products

In March the Tourism Bureau participated in the
Berlin travel fair, the largest of its kind in the world,
and held a Taiwan tourism seminar there.

In April the Bureau participated in the Osaka travel
fair; a Taiwan tourism seminar and street
performances were held in Fukuoka, and street
performances were held in Hiroshima.

In June a Taiwan Lantern Festival performing
group consisting of students from the National
Taiwan University of Science and Technology
participated in the Yosakoi Soran street-dance
activities in Hokkaido; the Tourism Bureau also

E£E | BRSO CEREERE
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(Z) ARZINAMRIKE » WhHkrEEF RS SR GRS RAERE
RIESETHERE -

(=) 6 BFEHEERNABREEN S EBFREESINILEE
YOSAKOI SORAN{HIZEEE) : S INEREIKE » IREBKR KL
PHESEECGRASE « M2IEBIRRIMESEEGRPFE -

() 8RZ2IIHAEMSANSARIVETCYFEEGT) : SEICEH
EEHRSE B BTKRSHENRSEREES

(1) 9IBFEBINERIKE - REOBERRFRIFMESEECGRIRE ; 78
SMERE - REUFIESEEFCRPE - WIHIBILEHE
2 BN~ ESUURBIEHERESEEFCGRAE - WHtHHLIK
HESEINGHIESE IR -

(70 MBFRESNMIRE » REIIESEERCGRPE - WRERS
FIBHTS IR 5B RLES -

— > AERHENNEESEZIMER/)BRIRE - EERRBEE
260852K » MECEFNERERNREMEZIEES) » KES
BHEZEEICET15087N » S SHRARNENUER » &7

5E=E > EAHEER -

U0 ~ S8EEN RS « EREESEET531A » RESTWESZEI
=B HRIERBIESR -

B0 BUCRRITR

— ~ KESHIENBUIRZREERDES, » SEBPIHAREZES
H103287X » I=E ABUE1E5,000 AKX

— N KABHEBEREE R EEIRS R SRR E IR, - SFEE
PHEA3E > ZFANBES,436 AN o

“4)

)

(6)

E£E | BRSO CEREERE
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participated in the Korea travel fair, holding Taiwan tourism seminars in Seoul and
Taegu; and it participated in the Hong Kong travel fair and held a Taiwan tourism

seminar there.

In August the Tourism Bureau participated in the Sansa festival in Morioka and Tanabata
festival in Sendaij; it also organized a North American promotional mission that visited

Vancouver, San Francisco, and Los Angeles for trade marts and promotional meetings.

In September the Tourism Bureau participated in the Tokyo travel fair, and held Taiwan
tourism seminars in Nagoya and Tokyo; it also participated in the Pusan travel fair,
holding a Taiwan tourism seminar there as well. A North American promotional mission
was organized that month, traveling to New York, San Francisco, and Los Angeles for
tourism seminars and holding a "Taiwan Night" party at the Mets baseball stadium in
New York.

In November the Tourism Bureau participated in the London travel fair, where it held a

Taiwan tourism seminar. It also held a travel mart and press conference in Amsterdam.

. The Bureau's overseas branches participated in small and medium-sized travel fairs in

their local areas, and held more than 260 seminars during the year. They also held over
150 activities of various kinds in cooperation with overseas embassies, consulates, and
representative offices, where they jointly promoted Taiwan tourism. The branches also
worked with the overseas representative offices of various agencies to promote Taiwan.

. A total of 531 foreign travel operators and media representatives were invited to travel to

Taiwan to visit and report on the island's new tourist attractions, and to develop new travel

products.

I1l. Tourism Marketing Campaigns

. Under the Tourism Bureau's guidelines for subsidizing overseas charter-flight travelers

coming to Taiwan, subsidies were provided for 103 charter flights from Japan carrying a
total of 15,000 tourists.

. Under the Tourism Bureau's guidelines for subsidizing convention and incentive travel to

Taiwan, 43 groups with a total of 5,436 travelers were provided assistance.

2

39



( Naruwan weicome to Taiwan )

40

b, 3

/\

A\

N

OS5 TFERE IR
ANNUAL REPORT ON TOURISM 2006

KA SERBREFIRNBERSHSIRKITHIER - EEESTRS(2,698 AUTHNE
ERSEITHNERT -

FEEBIRIREFHBEE » 2FEHET4,802UNFEIRESIN » RIERYLS -

SHEERISRKEZEEE - BEESECHENENIE » = FEGEREN 17
156,100 AX °

HE &8 -2 ESREMN - #h TCEEE H2EEHE) MmE5E - SEHER
IS ZH SIS R EIRERHEAPIS -

7B EoBREAFORM AT N IRITH A FNE [E85/\8 GOl ESEMEKR
R RIEIES) - EBNERRIRO0BIERTS « 202555 R AR EERAPI SRS EIR - NAED
H 2520 RS T 2225 [N S40FE 2 SRt e -

i

EEREMIRITHSIHERBMIKEE M ~ FNETERF - IR515,0008f 2 KSR E0K

o

i

KAF R REEAKRE  PIERESKEFEITASTREBMIEEINEE) - WEHHLS
EFIREEAKREE > #h [SREEEE. R S2HEE1HRE ) #F25F 5 Ik

EREEATN ~ PERLS -

+ N mypEESEME TMTVE L
ENEESE (BES - B3I
R En S R B IR BRI

T EREMEEIERIKITHEF
HEEMESREE » HhxRE
E— AKKuonilkI T REEEE=
KMeier's Weltreisenk{Jtt N
MMABREZEITEZ1T3 -

. The inaugural Hong Kong-Taichung flight was promoted with a lucky

. The Tourism Bureau cooperated with nine Japanese travel agencies in

EE | RSEDCEEHER
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. Under the Tourism Bureau's guidelines for subsidizing schools in receiving overseas

students coming to Taiwan for educational tours, a total of 2,698 overseas students
were assisted in undertaking educational tours to Taiwan during the year.

. The program of free half-day tours for transit passengers was continued, and a total of

4,802 foreign passengers participated.

. To persuade international cruise ships to call at Taiwan ports, welcome ceremonies

with Taiwanese cultural characteristics were provided; 17 ships called during the year,
and a total of 16,100 passengers participated.

draw aimed at encouraging Hong Kong and Macau travelers to use
Taichung Airport as their gateway for Taiwan tours.

organizing "New Eight Taiwan Attractions - GO!" summer tours of
Taiwan from July through September. Posters were placed in 99
Japanese stations, 202 stores, and railway carriages, and 20 Japanese
travel agencies were subsidized in printing 40 different Taiwan tour
brochures.

. DIY tour products and Mid-Autumn Moon Festival products were promoted in

cooperation with Korean travel agencies, attracting more than 5,000 tourists to Taiwan.

. Local-flavor meals, gate tickets, and seasonal vegetables were provided in accordance

with the four seasons for marketing activities in Hong Kong, and "high-class
backpacks" and "one-day Taipei MRT tickets" were presented as gifts to promote
increasingly popular DIY travel.

10. An "Mandarin Awards @ Taiwan" marketing activity was held in the Hong Kong,

1.

Singapore, and Malaysia areas to attract young tourists to Taiwan.

Product ads were placed and brochures produced in cooperation with 36 travel
agencies in Europe and America; England's biggest agency, Kuoni, and Germany's
third-biggest agency, Meier's Weltreisen, joined in the selling of Taiwan itineraries.

2
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Chapter 3: Domestic Trave

Chapter 3 Domestic Travel

To build Taiwan into a major tourist destination in Asia and boost the visibility of Taiwan tourism in the
international arena, and thus attract more international tourists to the island, the Tourism Bureau, the Tourism
Bureau has selected, in accordance with the Tourism Flagship Plan, five flagship tourist activities
representative of the national tourism image along with 16 more flagship tourist activities representative of

different counties and cities to serve as marketing themes.

1. Promotional Goals

The activities were commoditized and internationalized, and, in combination with unique local industries,
their content was deepened with the aim of stimulating domestic tourism, promoting the development of related
local industries, attracting international tourists to Taiwan, and enhancing international awarenas:siof the island.

2. Flagship Tourist Activities

(1) Five National Flagship Activities
a. Taiwan Lantern Festival activities: Six events, including the Taiwan Lantern Festival, Tajﬁn
Festival, Pingsi Heavenly Lanterns, Kaohsiung Lantern Festival Carnival, Yanshuei Beehive Rockets,
and Bombing of the Deity Han Dan in Taitung.
b. Religious activities: Three events, including the Dajia Mazu Cultural Festival, Neimen Song Jiang Battle
Array, and Kaohsiung Foguangshan festival.

c. Indigenous peoples activities: Four events, including the Tsou Life Bean Festival at Alishan, Thao

festival at Sun Moon Lake, United Harvest Festival in Hualie nd Festival of Austronesian Cultures in

Taitung.

d. Hakka activities: Two events, the Hakka Tung Blossom Festival and Hakka Food Carnival.

L |
e. Unique industry activities: Two events, the Hsinchu Glass Arts Festival and Sanyi Wood Carving
Festival.

(2) County and City Flagship Tourist Activities

These include the International Children's Folklore and Folkgame Festival in Yilan County, Ghost
Festival in Keelung City, Taipei Lantern Festival in Taipei City, Pingsi Heavenly Lanterns in Taipei County,

Hsinchu Glass Arts Festival in Hsinchu City, Hakka Tung Blossom Festival in ty, Dajia Mazu

Culture Festival in Taichung County, Big Buddha Light Show in Changhua Cou cross Sun
Art Festival

in Tainan City, Neimen Song Jiang Battle Array in Kaohsiung County, Kaohsiung Lantern Festival in

Moon Lake in Nantou County, Yanshuei Beehive Rockets in Tainan County, Cisi Internati

Kaohsiung City, United Aborigine Harvest Festival in Hualien County, Festival of Auﬂnesian Cultures in
Taitung County, and Bombing of the Deity Han Dan in Taitung City.
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3. Guidance Strategies

(1)

Deepening of the content of festival activities and planning of tourist experience activities so
as to enhance the tourism value of the flagship activities.

@)

Planning of overseas advertising topics and enrichment of the narrative nature of the
activities so as to strengthen the attractiveness of the flagship tourist activities.

(3)

Strengthening of the packaging and promotion of the flagship tourist activities and provision
of assistance for their internationalization and commoditization.

“)

Incorporation of unique local industries in strengthening the development of souvenir
products for the flagship tourist activities.

II. Measures to Create a Friendly Travel Environment

To help domestic and foreign tourists obtain all kinds of tourism information and
assistance, the Tourism Bureau is striving to create a high-quality, friendly
international tourism environment and enhance Taiwan's tourism image by
implementing friendly tourism environment plans designed to establish a tourism
space that is warm, friendly, convenient, and human.

1. Establishment of Travel Service Centers

(1) The functions of the existing Travel Service Centers at Taoyuan and Kaohsiung
international airports were strengthened so as to reinforce service quality for

international travelers.

(2) A corporate identity system (CIS) for travel service centers was
established and assistance was provided to local
governments for setting up 34 new travel service centers or '
visitor centers at major domestic transportation hubs,
major cities with large numbers of tourists, major gateways
to package tour routes, and scenic areas.

(3) Assistance was provided to local governments in operating and \ ’

managing travel service centers, and in training service personnel \
(4) Supervision and monitoring of travel service centers was
strengthened in order to enhance service quality.
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2. Installation of Tourist Guide Map Signs

Assistance was given to the Taipei City, Taipei County, Taichung City, and Changhua County governments
for the installation of tourist guide-map signposts at key spots in their areas, and the governments of Kaohsiung
City, Hsinchu City, and Nantou County were helped to carry out planning and design work for street-map
signposts in their areas. A total of 73 tourist-map signposts was installed in 2006.

3. Tourist Information Hotline (0800-011-765)

The 24-hour Tourist Information Hotline provides travel information services in Chinese, English, Japanese,
and Korean. The call center received 19,087 calls in 2006, bringing the cumulative total of calls handled to
47,693.

4. Establishment of the Taiwan Tour Bus System

(1) Operators were given assistance in developing Taiwan Tour Bus products featuring service quality,
operating standards, and brand image. Thirty-eight tour routes covering northern, central, southern, and
eastern Taiwan, as well as offshore islands, were introduced in 2006, and a total of more than 37,300
foreigners and 50,600 domestic travelers used the system during the year, for a total volume of 87,900
tourists. Direct tourism receipts from the tour bus system reached NT$91.11 million.

(2) The Guidelines for Tourism Bureau Subsidies for Taiwan Tour Bus Advertising:qand Marketing,
Enhancement of Service Quality were implemented to facilitate the provision of *

o

assistance to operators.

(8) A unified corporate identity system for the Taiwan Tour B —a -

established, a Taiwan Tour Bus website (http://taiwantourbu
set up, and a product manual, posters, bus image stic
personnel vests were produced so as to strengthen

the Taiwan Tour Bus brand image.

(4) Advertising was strengthened in cooperatio
operators, TV stations, the Internet, newspapers
and radio stations, as well as private enterprise
Taiwan Tour Bus marketing ;
was carried out in

r

coordlna |on

wi
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(6) Taiwan Tour Bus service personnel training was carried out and a multi-language audiovisual guide
information databank was established in order to enhance service quality.

5. Traffic Alleviation Measures at Tourist Spots During the Chinese New Year
Season

(1) Coordination was carried out with the central and local governments regarding joint efforts to alleviate the
customary traffic congestion and parking problems at tourist spots during the Chinese New Year season,

and shuttle bus services were provided at key destinations together with accompanying traffic

management measures.

(2) Taiwan Tourist Transportation Network brochures and Northern, Central, Southern, and Eastern Taiwan
Tourist Map brochures were printed. In addition, national scenic area administrations produced 16

and visitor centers.

I11. Promotion of the Travel Card

1. Five issuing banks were chosen in open competition and a total of 586,491 cards were issued; 15 invoice
collection agencies were approved to handle the accounts of card consumption, and more than 20,000

establishments had become Travel Card contract stores by the end of 2006.
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: 2. Consumption by civil servants using the Travel Card in 2006 exceeded NT$21.2 billion, of which more than
i NT$6.335 billion was paid to the consumers under the compulsory vacation subsidy system. About 60.25%
|
} of the total amount, or approximately NT$4.25 billion, was used on tourism-related industries (travel
|
|

. encies,_ag OMmod'ation;tra_nsportat"on.-gmn agricultural products, and I;1a di

- g

[ - d e | 1 T . .
e T, oo X ol - - ’ t:.p.#.":' (R




=
ural
SESUER - RMBE - hEFE

HERBW ~ FEIFERE - NMEBALIZKZEEIEN -
FxsHOSEEDENE - iEMEREIR °

Taiwan has majestic mountains, dense forests,
tranquil lakes, secluded hot springs, and billowing seas;
but it is more than extraordinary natural beauty,

it nurtures a richness of precious plant and animal resources.
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Chapter 4 Tourism Resources

I. Preservation and Development of Tourism Resources

1. Development and Management of Tourism Resources

Tourism resources can generally be divided into two categories, cultural and natural, and what is usually
referred to as tourism resources puts the emphasis on natural resources. Taiwan is rich in natural tourist
resources which, under the island's system of administration, are managed by different agencies: the Ministry
of the Interior, Ministry of Transportation and Communications, Council of Agriculture, Veterans Affairs
Commission, and local governments. These agencies carry out overall planning and conservation of tourism
resources within their jurisdictions via cooperative methods.

(1) Scenic areas: Assessment, planning, and establishment of scenic areas are carried out in accordance with
the Statute for the Development of Tourism and the Management Regulations for Scenic Areas. There are
13 national scenic areas which are planned and operated by administrations under the Tourism Bureau, as

well as 14 county and city scenic areas that are planned and operated by county and city governments.

(2) National parks: The Ministry of the Interior has established seven national park headquarters, in
accordance with the National Park Law, as agencies specifically charged with the operation and

management of national parks.

(3) National forest recreation areas: The Council of Agriculture has established 18 national forest recreation
areas in accordance with the Forestry Act and Regulations for the Establishment and Management of
Forest Recreation Areas, with the Forestry Bureau setting up agencies for their operation and
management. There are, in addition, two more forest recreation areas operated and managed by the
Veterans Affairs Commission, plus two university experimental forests established by the Ministry of
Education in accordance with the University Act, that are part of the forest recreation area system.

(4) National farms: The Veterans Affairs Commission has set up eight national farms in accordance with the
ROC Veterans Assistance Act, with special agencies being established to operate them.

(5) Nature reserves and sanctuaries: Preserves that contain important plants and animals or unique geological
features are outstanding resources for the development of ecotourism. The Council of Agriculture and the
Ministry of Economic Affairs have established 19 nature reserves, 17 wildlife sanctuaries, 30 important
wildlife habitats, and nine national forest nature sanctuaries in accordance with the Cultural Heritage
Preservation Law and Wildlife Sanctuary Act.

(6) Other scenic areas: These are sc;é‘1 ation areas, in addition to the scenic areas described
are established and develop overnments.
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Status of Tourism Resources Development

B cEIRARE

Type of Resource

RSHERE

Scenic Areas

EXRAER
National Parks

SRITIKIE

Basis of Establishment
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Established by the Tourism
Bureau and county and city
governments in accordance
with the "Statute for the
Development of Tourism"
and the "Regulations
Governing the
Administration of Scenic
Areas"

REERK TERAEE] &l
B

Established by the Ministry
of the Interior in accordance
with the "National Park Law"
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1. Thirteen national scenic areas have been established: the
Northeast Coast, East Coast, Penghu, Dapeng Bay, East Rift
Valley, Matsu, Sun Moon Lake, Tri-Mountain, Alishan, Maolin,
North Coast and Guanyinshan, Southwest Coast, and Siraya.
They are administered by national scenic area administrations
under the Tourism Bureau.

2. Four provincial-level scenic areas were previously announced
by the Taiwan Provincial Government: Shihmen Reservoir,
Cheng Cing Lake, Wulai, and Green Lake.

3. Established by counties and cities: Four county-established
scenic areas: Cingcaohu, Danshuei, Jiaosi, and Wushe.

4. County and city grade: Fourteen county-level scenic areas:
Cising Lake, Shihfen Waterfall, Little Wulai, LunarWorld,
Dongshan River, Mingde Reservoir, Inner Jhihben Hot Springs,
Jhihben Hot Springs, Taian Hot Springs, Meihua Lake,
Rueifong, Phoenix Valley, Wucifong at Jiaosi, and Tiejhan
Mountain, established by county- and city-government decree.

5. Unevaluated: Planning has been completed for seventeen
scenic areas that have not yet been assessed as to grade level:
Dahu, Jhonglun, Renyi Lake, Liouguei Butterfly Valley, Tianwei
Horticultural Area, Shihgang Dam, Wufong Temple, Lalashan,
Dongpu Hot Springs, Jhongjheng Lake at Meinong, Caoling,
Cingcyuan, Sitou Forest Recreation Area, Cueifong, Longtan
Lake, Lushan Hot Springs, and Lantan.

BIEET ~ £~ BB - XEE -~ EF - KFIREAVETER - HA
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Seven national parks have been established: Kenting, Yushan,
Yangmingshan, Taroko, Shei-Pa, Kinmen, and Pratas Islands. They
are administered by national park headquarters set up by the
Ministry of the Interior. The Executive Yuan approved the plan for
the Pratas Islands National Park in February 2004, and announced
the establishment of the park on Jan. 17, 2007.

Type of Resource

BN AR ML
National Forest
Recreation Areas

B =%
National Farms
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Nature Reserves
and Sanctuaries
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Other Tourist
Areas
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Basis of Establishment

THREEEZEEEZMK [HFMN
A1 TR EREERE
oA ) BIRREBEMK TX
2K 8

Established by the Council
of Agriculture by accordance
with the "Forestry Act" and
"Regulations Governing the
Establishment and
Management of Forest
Recreation Areas," and by
the Ministry of Education in
accordance with the
"University Act"
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Established by the Veterans
Affairs Commission in
accordance with the "ROC
Veterans Assistance Act"
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These are established by the
Council of Agriculture and
the Ministry of Economic
Affairs in accordance with
the "Cultural Heritage
Preservation Law" and
"Wildlife Sanctuary Act"

MR EE MR 5 BT
SRR

These are developed and
established by central or
local government agencies,
or the private sector
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1. National forest recreation areas: A total of 18 national forest
recreation areas have been established and are under
management by the Forest Administration Division of the
Forestry Bureau, Council of Agriculture: Taipingshan, Alishan,
Dasyueshan, Kending, Dongyanshan, Manyueyuan, Neidong,
Mt. Hehuan, Wuling, Basianshan, Aowanda, Shuangliou,
Tengjhih, Jhihben, Fuyuan, Chihnan, Guanwu, and Siangyang.

2. Agricultural and forestry agencies under the Veterans Affairs
Commission: Two forest recreation areas, Cilan and Mingchih,
have been established and are managed by the forestry
conservation office of the Veterans Affairs Commission.

3. University experimental forests: There are also two experimental
forests, Sitou and Hueisun, which are administered by National
Taiwan University and National Chung Hsing University,
respectively.
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These Veterans Affairs Commission runs six farms: Wuling Farm,
Fushoushan Farm, Cingjing Farm, Chiayi Resort, Meinong Farm,
and Donghe Farm.
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Important plants and animals, as well as unique geological features,
are vital resources for the development of ecotourism. There are a
total of 19 nature reserves, 17 wildlife preserves, 30 important
wildlife habitats, and nine national forest nature preserves.

HERAKEIRE CEIGERR - IKNHREE - KBRS - REA
RE - W5~ BRES -

These include tourist and recreation areas for the leisure and
amusement of the public, such as tourist agricultural areas, tourist
farms, large parks, fruit orchards, dairy farms, and amusement
parks.
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1. Supervision of Tourist Area Operation and Management

Under the Tourism Bureau's Guidelines for the Management of and Maintenance, Supervision,
and Monitoring of Safety in National Scenic Areas, representatives of relevant agencies along
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with scholars and experts were called together for on-site supervision and monitoring of 13
national scenic areas from July through September 2006. The Northeast Coast, East Coast,

and East Rift Valley national scenic areas were assess as most outstanding.
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== 2. Establishment and Management of National Scenic Areas

(1) Northeast Coast National Scenic Area (http://www.necoast-nsa.gov.tw)

This area encompasses verdant mountains and green streams, blue seas and golden

$ETZEE%U_I.%§7J< =EE)  IMEFEREFLHESYE | _ R
e n . beaches, capes and fantastic rock formations, and a century-old historic trail, making it an
 IRBEARERRER SR R IR RIEIBFT -

outstanding location for ecological observation and tourist travel.

a. Planning, design, and development of facilities

1~ FREBIERETEEER ISR

(1) 5ER%BEFIR BRI BN AGETRRRIRATLIR -

(2) REEIRIE ~ LB - BEFEE - STEENEILFIESIR
IR S ERCNE -

(3) 1&?)59*55’5K§’5%5ﬁ§ﬂ%t@%ﬁ%ﬂ%ﬁ§ﬁi$  PHIEN R
BB MEER T A2 - ANARZK R ENMSREEIM » FRETAS
QGEGQF—EEX °

(4) AEMEBARIREY - @Y IE = 2#R £ B8 AH R 15 78 52 il
REERBIRIRNE -

(5) #HINEBELE » FFHENIEEASEI RIS -

(a) The installation of nighttime lighting for the Longmen Suspension Bridge and the river bridge at
Fulong Beach was completed.

(b) With due consideration given to the environment, environmental and landscaping improvement of
the plaza in front of the Fulong Railway Station was completed, with due consideration given to the
environment, the community, and tourist needs.

(c) The construction of facilities at Waiao Beach was undertaken, in accordance with the results of
planning and design of the Waiao Beach activity base, with the aim of transforming the beach into a
base for water recreation. Completion is scheduled for June 2007.

(d) Following natural principles, provement continued, in emulation of natural principles, of recreational
facilities and the environment of neighboring communities along the Provincial Highway 2 corridor.

(e) High-quality toilets were promoted and the improvement of toilets at key spots within the scenic area

was continued.

b. Operating and development targets
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(a) The Hibiscus Hotel Co. was brought in to invest in the construction and operation of the Fulong
Coastal Hotel Area via the ROT+BOT method, with ROT remodeling work scheduled for completion
in June 2006. Outsourcing of operation of the Beiguan and Bitou Cape parking lots, and of shops in
the Dali and Fulong areas, was also completed.

(b) Management guidelines for the Waiao Coastal Recreation Area, Longdong Bay Skin-diving Service
Area, and Longdong South Marina were formulated.

(c) An ecotourism management mechanism for Turtle Mountain Island was completed and operators of
recreational fishing boats were given guidance in improving their ecotourism concepts. The
Ecotourism Management Guidelines for Turtle Mountain Island were revised, a joint inspection of
the operation of recreational fishing boats in the waters around the island and tourist safety
management was carried out, and the 2006 Turtle Mountain Island Management Seminar was held.

(d) The Northeast Coast National Scenic Area took first place in the Tourism Bureau's management and
safety maintenance supervisory assessment of national scenic areas for 2006.
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(a) An international Asian sailing championship, a Northeast Coast Gongliao-Shuangsi bicycle race,

c. Tourism advertising and promotion

and other marketing activities were organized, helping to boost tourist visitors in 2006 to 3.27 million
- a growth of 6% compared with 2005.

(b) The service standards of food and beverage suppliers within the scenic area
were upgraded, and lectures were held on North Coast travel route toilet
cleanliness and service quality.

(c) Package tours were introduced through cooperation with tour operators, and
the Caoling Historic Trail Miscanthus Festival was held. Participants totaled
about 50,000. A five-year retrospective exhibition and Deep Autumn Art
Exhibit were held in conjunction with the festival.

(d) A friendly travel information website was designed, and updated regularly, to
provide an abundance of travel information in multiple languages. This website, together with a
diverse range of marketing and promotional activities, helps to heighten the visibility of the national
scenic area.

(e) Volunteer interpreter training, seminars, citations, and evaluations were carried out and a manpower
databank established in order to make use of the resources and professional know-how offered by
society.

(f) The online application system for Turtle Mountain Island eco-tours was improved so as to provide
tourists with high-quality, convenient online application services.

(9) The Turtle Mountain Island Real-time Hydrographic Information System was used to maintain an
accurate grasp of microclimate information for this tourist spot. The Management System for
Tourism Recreation Facilities was used for effective inspection and reporting, and for reinforcement
of maintenance management.

(h) An updated obstacle-free website was established to provide for real-time PDA downloading.

(Z) EEBFBEIZRESRE hitp://www.eastcoast-nsa.gov.tw
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(2) East Coast National Scenic Area (http://www.eastcoast-nsa.gov.tw)

This scenic area contains majestic mountain and water scenery and the rich
natural ecology of Taiwan's east coast, as well as unique cultures and a wide
diversity of activities including rafting, hot-spring bathing, skin diving, and whale
watching, making it an outstanding location for travel during all four seasons.

a. Planning, design, and construction of facilities
(@) Environmental improvement was completed for the surroundings of the
Green Island Ecology Center and the Nanliao ferry waiting room on Green
Island.

(b) Lighting for the Old Rainbow Bridge and green engineering for the
Rainbow Bridge landscape area were completed.

(c) Beautification was completed for the riverside green area in Fongbin Township, the entrance green
area for the Yuchang Highway, the peripheral green area for the Singang Fishing Harbor, and the
Chenggong seashore green area and streetscape.

(d) Environmental improvement was completed for the Shihti Harbor holiday fish market and the
Shihtiping Visitor Center auto plaza.

(e) Improvement of the Siouguluan River Rafting Center Exhibition Hall was completed.

(f) The Cimei Traditional Homebuilding Exhibition Hall was completed.

(g) Jialulan peripheral environmental improvement was completed.
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. Operating and development targets

(a) Autonomous inspection work was carried out for management and safety maintenance at tourist
spots within the national scenic area in order to upgrade the quality of recreation and standard of
service.

(b) An emergency response manual was produced and an emergency response mechanism
established to prevent the occurrence of disaster.

(c) Operating and safety maintenance inspections were carried out for outsource operators (for the
Chaorih Hot Springs on Green Island and the Jici Coastal Recreation Area) and for rafting
operations on the Siouguluan River.

(d) Leasing of vendors' shops at Sansiantai, Little Yeliou, and Jinzun was carried out.

(e) Establishment of a detailed implementation plan for the scenic area's "Clean Home" popular
movement, with a "big cleanup" activity held on Environmental Cleanliness Day each month to
strengthen the maintenance of environmental cleanliness and supervisory inspections.

(f) Holding of joint inspections of passenger-carrying craft in the East Coast National Scenic Area
(including passenger boats, small boats, and recreational fishing boats).

(g) Promotion of the development of tourist travel in Eastern Taiwan to alleviate leisure-travel pressure

and mold international-class tourism features.

c. Advertising and promotion

(a) Holding of community walks, Jialulan hand-craft market, Siouguluan River rafting eco-tour, and East
Coast bamboo-raft and driftwood competition activities.

(b) The East Coast Swordfish Food Festival and Amis fishing culture activities were held to market the
rich fishery resources of the East Coast.

(c) A Green Island Biological Diversity Conservation Seminar was held.

(d) Etiquette and key location professional guide training was held for guide service personnel and
volunteers.

(e) An Amis Culture and Tourism Development Consulting Committee was organized to assist the Amis
people of the East Coast in developing tourism.

(f) Community handicraft promotional activities were held to help communities develop traditional
handicrafts and learn promotional and marketing skills.

(g) Coastal song pocket books and DVDs were produced to introduce the tourism resources of tribal

villages on and around the Siouguluan River.
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(3) Penghu National Scenic Area (http://www.penghu-nsa.gov.tw)

The Penghu archipelago is rich in basalt geology, ancient cultural sites, and traditional folk culture
resources. It can serve as a model for the promotion of water activities and marine eco-tourism.

a. Planning, design, and development of facilities

(a) Evaluation and planning were carried out for site selection and operating method for the cactus
park.

(b) Water activities in the Penghu National Scenic Area were promoted, and planning of safety
educational materials was carried out.

(c) Environmental impact analysis and management planning were carried out for tourist recreational
activities at key coastal locations in the Penghu area.

(d) Promotional materials were produced, including brochures on the geology of Penghu, the natural
sculpture of Siaomen lIsland, the homeland of the green sea turtle, and a simplified guide to the
Penghu National Scenic Area.

(e) The work of encouraging the compensated transfer of graves from tourist sites was carried out.

(f) Facilities construction was carried out for the Shanshuei Recreation Area, Cingluo Recreation Area,
Dongwei Stone Sculpture Park, Citou, Niaoyu, the Siyu Recreation Area, and floating docks for
Chihkan, Shagang, and Niaoyu recreation harbors.

b. Operating and development targets

(a) Production of safety demonstration charts for jet skiing, canoeing, scuba diving, snorkeling, and
other activities, and of water recreation safety posters, for free distribution to water recreation
activity operators to use in providing safety instructions to customers before they undertake their
activities.

(b) Provision of guidance to 60 operators within the area in obtaining legal registration for water
recreation activities; 19 operators who actually engage in business have been legally registered, the
most in Taiwan.

(c) The commissioning of companies to carry out regular inspection and reporting of fire safety
equipment in buildings, public safety inspection and reporting for structures, electrical technology

consulting service work at the various visitor centers, and other specialized inspection and
maintenance matters. In addition, the taking out of accident insurance for public facilities and of
business structural fire insurance to protect the interests of travelers.
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(d) Provision of guidance for private companies in operating restaurants, shops, and boat
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million and saving money on outsourced cleaning expenses; and completion of guidance
for illegal vendors and vehicle rental operators at recreational sites in Tongpan, Hujing,
Tiantaishan, and Jibei.

—_

(e) Implementation of Penghu tourist route plans and promotion, in line with local
characteristics, of a tourism content that includes eco-tourism, cultural tourism, and
marine leisure activities.

(f) Creation of an inexpensive, convenient, safe, and sustainable environment for
international youth travel; integration of "island tourism, marine recreation, ecological
experience, and local cuisine" in the building of a new tourism image that will have a
unique attraction for young travelers; and placement of international tourism advertising
aimed at young travelers.

(g) Expansion of charter flight services and guidance for the establishment of an international

(cross-straits) alliance to serve as a travel service window so as to broaden the base of
tourists coming to Taiwan while, at the same time, serving local
residents who travel abroad for tourism so that charter flights
can achieve their full utility.

(h) Maintenance of the marine environment and its sustainability,
and strengthening of the spirit of "respect and care for the sea"
among the local people through the holding of "Year of the
Ocean" activities; continued promotion of the marine cultural
assets of Penghu; and, under the preconditions of asset
conservation and sustainable utilization, active integration and

development of tourist activities.

c. Tourism advertising and promotion
(a) Seven "Seeing Penghu from the Air" photo exhibits were held

at Taipei Airport and other locations.
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(b) Activities that were held to publicize and market Penghu's tourism assets included the
bringing of Mazu, the Goddess of the Sea, to the Taipei Tourism Festival; the Penghu
fireworks and music festival; the Penghu Spring Celebrity Rock-fishing Competition; a
cross-straits tourism exchange seminar; Penghu Carnival; and Penghu products
exhibitions.

(c) Assistance was provided to the Penghu County Government's Bureau of Agriculture and

Fishery in holding a series of activities associated with the Gaillardia

Island Festival, including a Caiyuan oyster festival, Baisha sardine

festival, Siyu fish festival, Cimei abalone festival, and Star of
Gaillardia Islands Festival.

jarag=ccIN = E A N ° . . L .
ESRARERTFERIEED (d) A "Penghu stone fish trap experience" activity, Penghu Sailing
(4) EITMEBLIERETEE & HENELE R EIRE TN RS - Tourism Festival, and International Chinese Penghu Road Run
=16.00085 A VERZ 270 were organized, with over 6,000 people registering to
=[0, A AN = °©
participate.
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(PO) KESEBZRES=E http://www.tbnsa.gov.tw (4) Dapeng Bay National Scenic Area (http://www.tbnsa.gov.tw)

The Dapeng Bay National Scenic Area is close to metropolitan Kaohsiung and
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contains a rich variety of natural and cultural attractions including a lagoon, mangrove /m
o

forests, and a coral coast. In the future it will become a major marine resort that offers

~ 3B Z||EL =1 EED £ a full spectrum of modern and educational travel experiences. b
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(1) FHEMIEANSE/NENETIF - ERIEN « XBE2RSE AR TSRS 3. Planning, design, and development of facilifies
st (a) The work of improving the water quality of Dapeng Bay was continued, the
! protection of the Pengcun and Datan wetlands was completed, and the dredging
(2) FFHEHEERNSEER IREERME LKA SERR - of mud from the bottom of the lagoon was carried out. e
2 \ 4R EETEE SY R FE (b) Road landscaping work was continued on the round-the-lagoon road, and \'J
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construction of the Liouciou Scenic Area was carried out.
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b. Operating and development targets

(2) FEARBEZHINOTER » IR IKIEFEARRARTS - (a) Contract performance management for the Dapeng Bay National Scenic Area BOT project was
(3) FHERIBITRNE « SHE D EEERKIVEEELSESNEL , 2 ESTiREE carried out, and the first-stage transfer of land was completed.

e __ U (b) The visitor center OT project was completed, providing visitors with information and interpretation
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services.
(4) ABOT/SINIE S | REZHAHSE X R SEEZFHE - RRFABMSZINEEZ K (c) The outsourced operation of the oyster-shell island, Cingjhou Coastal Recreation Area, and
FEREM BT ISEFIENEMF GBS =FE (BOO) » FASTO/EIN5| Liouciou Ecological Campground was continued, providing travelers with places for leisure
B SRS T =M 70ETT o activities, sightseeing, camping, and observing the nightscape.

(d) The BOT method is used to attract private companies to participate in the development of the
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Dapeng Bay National Scenic Area into a multifunctional marine resort. Completion of the
development will stimulate the willingness to develop other privately owned land within the area on
a BOO basis. The total amount of investment thus brought in is projected at approximately NT$7.0
billion.

(e) Tourism on Little Liouciou will be promoted in line with the development of Dapeng Bay, bringing
about a linkage of recreational activities in the bay and sea areas and forming a complete package
tour route and industrial alliance.

»,

5:',!_ L .I# o : : : c. Tourism advertising and promotion
Wiy e ,"H’.ﬂ«-ll 3‘1 e E._ : o I (a) A 113-kilometer "Race Toward Taiwan - Hengchun Peninsula iron man" triathlon competition was
e oL “F organized jointly with the Taiwan Super Triathlon Association.

(b) Planning was carried out in coordination with the Pingtung County Government for the Bluefin Tuna
Culture and Tourism Festival and the Hengchun Peninsula Art Festival.

(c) Coordination was provided for the lodging coupon joint marketing program together with more than
50 tourism and leisure operators, with sales activities being held at the Kaohsiung and Taichung
travel fairs, the Taipei International Travel Fair, and the Taipei international leisure and travel fair

with the aim of attracting tourists and bolstering tourism on the Hengchun tour route.
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(5) East Rift Valley National Scenic Area (http://www.erv-nsa.gov.tw)

The East Rift Valley consists of a long river-valley plain situated between the Central Mountain
Range and the Coastal Mountain Range on Taiwan's east coast. Its attractions include beautiful

pastoral scenery, an abundance of natural resources, and unique cultural assets.

a. Planning, design, and development of facilities
(a) Renovation of scenery at the north pier of the Liyu (Carp) Lake Recreation Area, Visitor

Center, and pavilions, and quality-enhancement toilet improvement.

(b) Restoration of the trail on the south of the lake following wind damage.
(c) Northern area signage engineering (primary system).

(d) Renovation of the Mt. Lioushihdan signage system and pavilions.

(e) Construction of public facilities at Songpu Village in Yuli.

(f) Toilet-enhancement improvement in the Fonglin area at Linrong,

Hegang, Rueisuei, and Yuli.

(9) Environmental improvement at Hegang model village.

(h) Landscape improvement in the Antong Hot Springs area.

(i) Construction of scenic board walkway and multifunctional
signboards for Guanshan Scenic Bridge and the shore wall
ecology.

(i) Renovation of the Luye Plateau parasoaring landing site, and
peripheral roads and surrounding environment.
(k) Outsourcing of technical planning and design services for landscaping and
public facilities in the Luye and Yanping areas.

b. Operating and development targets

(a) Continued environmental cleanliness and planting beautification of operational bases
nation-wide, outsourcing of labor and landscape maintenance, and renovation of the
environmental landscape within the scenic area.

(b) Carrying out of outsourcing and leasing of the operation of recreational and service
facilities in accordance with the Operating Guidelines for the Leasing Out of
Recreational and Service Facilities by the Tourism Bureau and Its Subsidiary
Administrations, and Guidelines for the Letting for Adoption of Public Facilities by
National Scenic Area Administrations Under the Tourism Bureau, MOTC. Under this
program, private parties and community groups "adopt" public facilities within the
national scenic area and help to maintain those facilities and the surrounding
environment, thus jointly promoting the tourism industry in the East Rift Valley. The
leasing of the Liyu Lake Campground and the Chihshang Recreation Area has already

been accomplished.
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(c) Enhancement of tourist and recreational facility and service standards, enhancement
of dining and accommodation service quality, and remolding of road landscapes; in
addition, development of the hot-spring, cultural, ecological, countryside, and leisure
agriculture industries and sports environment, and, by combining the resources of the
tourism industry and private sector, the organizing of international tourist activities so
as to create business opportunities and stimulate the development of the local

economy.

c. Tourism advertising and promotion

(a) Promotional activities held during the year included an international elite triathlon, East
Rift Valley International Invitational Super Marathon, East Rift Valley delicacies
exhibition at the Taipei International Travel Fair, a series of paragliding activities, East
Rift Valley Tourism Cup Paragliding Competition, College and University Paragliding
Experience and International Invitational Tournament, and national championship
bicycle race.

(b) The tourism website has been upgraded with new versions in Chinese (simplified
characters), English, Japanese, and a children's website, plus a guide to tourism
resources in scenic areas and a provision for online application services for the public.

(c) The East Rift Valley National Scenic Area introduction has been republished and a
brochure guide has been reprinted, and cooperative marketing with the FamilyMart
convenience store chain has been continued.

(d) Brochure guide racks have been installed at major stations on the Hualien-Taitung

railway, providing convenient travel information services.
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(6) Matsu National Scenic Area (http://www.matsu-nsa.gov.tw)

The Matsu archipelago has long been known by the lovely name "Pearls of Eastern

Fujian,"

and its special geographic location, plus its fantastic sea-eroded formations, its

battlefield culture, and its traditional stone houses and other unique cultural features of

Eastern Fujian, make it a new leisure travel paradise for Taiwan.

a. Planning, design, and development of facilities

(@)

(b

~

()

(d)

(e)

A Survey of Topography and Structures of Traditional Matsu Settlements and
Databank Establishment project was carried out so as to establish an accurate
databank of topography and structures in traditional villages.

Planning and establishment were carried out for the GIS geographic information and
tourism guidance system, with the collection and digitization of geographic data so as
to gain a thorough understanding of land utilization within the scenic for use in future
tourism marketing and promotion.

The Banli-Wusha Recreation Area of Beigan was made a key area for development
with emphasis on natural geological and ecological characteristics and the
construction of wooden walkways for the convenience of travelers visiting Banli Beach
or going to Wusha Tunnel. Roads in the area were connected and access provided to
Beihai Tunnel, forming a linked travel system.

The Mazu Religion Park on Nangan was made a key area for development with
emphasis on the characteristics of Eastern Fujian culture. Renovation of Mt. Mencian
Tunnel and the mountain road and trail was carried out, and environmental
landscaping around the hostel was improved, so as to promote the uniquely Chinese
Mazu culture.

The Beihai Recreational Area on Nangan and the Matsu Peace Memorial Park on
Beigan were made key areas for development with emphasis on battlefield sites, the
renovation of lighting at Dahan Base, the improvement of peripheral road landscapes,
the construction of a theme hall for the Peace Memorial Park, and reopening of the 06
Military Base and tunnel to provide travelers with a unique battlefield experience.

b. Operating and development targets

(a) Establishment of a travel service system that will illustrate the
ecological and natural face of Matsu and harmonize with low-
density development, with the annual development of "one unique
feature per township and one scenic spot per island" annually and
the year-by-year development or renovation of existing facilities into
tourist spots with a powerful allure.

(b) To integrate important tourist spots on the Matzu Tour Route,
improve public services and facilities at current tour sites, and
create an excellent travel environment on Nangan, Beigan,
Dongyin, and Juguang islands.

(c) Organizing of gull-watching eco-tourism activities and the promotion
of "small is beautiful" niche travel, and training of professional
interpretation personnel.

(d) Effective maintenance of resources, the establishment of travel
order, and the strengthening of a high-quality travel environment so
as to create an internationally friendly tour route.
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c. Tourism advertising and promotion

(a)

(b)

(c)

(d)

A Protector of the Seas - Mazu Culture Festival, Mazu's Ascension to Heaven Memorial Ceremony, and
Mazu Faith Seminar were held, with devotees coming from Taiwan, Hong Kong, and China to worship
the goddess. This combining of folk culture with the tourist industry aroused an upsurge in tourism.

A guide to the entire Matsu area and Matsu religious culture educational brochure were produced,
Matsu marketing columns from the China Times and the Liberty Times were reprinted, Little Tern and
Big Tern souvenirs were manufactured, Tern pins and refrigerator magnets were made, and Aged
Kaoliang and Aged Wine keyrings were produced for tourists.

Tern-watching activities were held, a combination of ecological bird-watching with domestic travel that
attracted over 1,200 participants and emerged as the area's most representative travel activity.

The Matsu tern ecology travel promotion plan was carried out, with a gull ecology presentation and
seminar. Representatives were sent to England to participate in an eco-tour bird exhibition; they came
back with first prize in the foreign division, successfully boosting Matsu eco-tourism onto the world stage
and enhancing Taiwan's image for conservation in the international arena.

(e) The Lianjiang County survival game contest, battlefield code tour, and other battlefield tourism activities

®

(9)

were held. Healthy leisure activities and amphibious frogman exercise, 240 artillery exercise, and visits

to the Mt. Yuntai Military Romance Hall were organized to provide a complete military experience and

promote an awareness of Matsu and its travel market.

To provide an experience of Matsu's traditional fishing methods, water activities in Beigan Township

were carried out and arrangements were made for tourists to participate in net-pulling, night fishing, and

set-net fishing activities so as to promote leisure fishing and develop new tourist activities.

Entrance image design and installation were completed for Fuao Harbor, Baisha Harbor, Nangan
irport, and other important transpor"'tation hubs in order to create the best possible backdrop for Matsu's

unique flora and fauna and mold a new image for the islands.
E Y
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(7) Sun Moon Lake National Scenic Area (http://www.sunmoonlake.gov.tw)

Sun Moon Lake is Taiwan's largest lake, with a southern portion that
resembles a crescent moon and a northern side that looks like the disk of the
sun. It is being developed around the two cores of the alpine lake and Thao
culture, with water and land activities being combined together to provide a high-

quality, diversified resort experience.

a. Planning, design, and development of facilities

(a) The development of the area's public recreation facilities continued with visual
water and land landscape improvement of the Shueishe, Ita Thao, and Checheng areas, the linking and
renovation of the round-the-lake trail system from Cihen Pagoda to Toushe, and the construction of
waste-water treatment plants and sewage lines.

(b) An international design competition for the Siangshan Administrative Center (including a visitors center),
Shueishe Park, and other projects was carried out.

(c) Construction of the Sun Moon Lake-Formosan Aboriginal Culture Village cable car, a self-planned private-
sector infrastructure project, was actively promoted.

(d) The Siangshan BOT hotel project and Checheng Logging Industry Hall OT project
were planned and carried out.

b. Operational and development targets

(a) Completion of the southern and northern entrance images for Provincial Highway 21,
rectification and improvement of unsightly landscapes along the tour route,
enhancement of the scenic quality of the travel environment, and continued
implementation of the projects.

(b) Inspection and eviction of mobile vendors was enhanced; landscape improvements
and beautification were made at major visitor sites; and partition hedges were planted
along scenic routes.

(c) Management and safety maintenance demonstration workshops were organized;
ocean rescue training was arranged; and training courses and activities were
arranged for water area tourism personnel to enhance recreational safety and quality.

(d) Molding of Sun Moon Lake as an alpine lake with the development of a diversified
tourism industry and an international-class lakeshore resort area centered around cultural attributes.

(e) Creation of an internationally friendly, convenient, comfortable, and safe travel environment that attracts
visitors from Europe, America, Japan, and mainland China, as well as those undertaking eco-tourism.

c. Tourism advertising and promotion

(@) The Sun Moon Lake Carnival - First Water Film Festival was organized.

(b) An innovative marketing and promotion strategy combining tourism and culture was implemented, the
Sun Moon Lake Street Lighting Contest was held, the Sun Moon Lake Honeymoon Photo Collection
series of activities was put on, and the Nantou Joint Art Exhibit and Nantou Art Society's 30th Anniversary
Exhibit were held.

(c) Preparatory work was carried out for the opening of Taiwan to tourists from mainland China, and a Sun
Moon Lake Tourism Industry Marketing and Promotion Program in Response to the Opening to Mainland
Chinese Tourists was implemented.

(d) A round-the-lake bus system was put in place for the convenience of travelers visiting Sun Moon Lake

and scenic spots along he round-the-lake road.
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(8) Tri-Mountain National Scenic Area (http://www.trimt-nsa.gov.tw)

The Lion's Head Mountain, Lishan, and Mt. Bagua scenic areas encompassed in
the Tri-Mountain National Scenic Area contain a richness of alpine resources. In
addition to enjoying the sight of majestic mountains, seas of clouds, and geological
landscapes, tourists here can also visit century-old historic sites and the cultures
of indigenous tribes, Hoklo (southern Fujianese), and Hakka cultures, making

this a major tourist destination in central Taiwan.

a. Planning, design, and development of facilities

(@) The planning of theme travel facilities in the Lion's Head Mountain Scenic
Area, and a planning report for theme travel facilities in the Mt. Bagua Scenic
Area, were completed.

(b) The estimation of numbers of visitors to the three scenic areas was continued
using Tri-Mountain National Scenic Area surveys and the visitor arrivals
estimation model.

(c) The online solicitation project for private investment in the renovation and operation of the Lishan Guest
House was completed on Oct. 27, 2006.

(d) The rezoning of some children's park land in the Nanjhuang urban plan area for agency use, and the
second overall review of the rezoning of agency land in the Lishan Scenic Area, were carried out.

(e) The renovation and beautification of entrance facilities for the Longmenkou Trail in Nanjhuang,
recreational spots and peripheral beautification in the Miaoli area, improvement of public facilities along
the Ponglai River Fish Protection Trail in Nanjhuang Township, and beautification of recreational sites in
the Miaoli County portion of the Lion's Head Mountain Scenic Area were completed.

(f) Recreational bases and peripheral beautification in the Lishan Scenic Area, maintenance of recreational
facilities in the Lishan Four Seasons Flower Park, improvement of peripheral drainage at the Lishan
Museum, roadscape improvement on Fushou Road in Lishan, improvement of trails and related facilities
in the Guguan area, and beautification in and around recreational sites in the Guguan Scenic Area were
completed.

(9) The entrance image for the Tiaoshuei Historic Trail in Fenyuan Township, planting of beautification
vegetation in the Mt. Bagua Scenic Area, improvement of public facilities in the Baozang Temple
Recreation Area, improvement of public service facilities at the entrance to the trail in the Cingshueiyan
Recreation Area, landscape improvement at the Songboling Paotai Park area in Mingjian Township,
scenic improvement along County Highway 150, and environmental beautification at the Shueijingsiang
Recreation Park in Longjing Village, Shetou Township, Changhua County were completed.

(h) Improvement of the Shiherliao Mountain Trail near Emei Lake, planning and design-of public facilities at
Luchang in the Lion's Head Mountain Scenic Area, planning for theme travel facilities in the Lion's Head
Mountain Scenic Area, and planning for theme travel facilities in the Mt. Bagua Scenic Area were
completed. In addition, the Taichung County Government was commissioned to carry out planning for
the re-engineering of tourism development and construction at Guguan.
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(@) Commissioning of the Fenyuan
Township Office in Changhua
County to manage the Baozang
Temple Recreation Area in the Mt.
Bagua Scenic Area.

(b) Formulation of instructions for the
completion of facility cards,
maintenance record cards, and

other related forms in order to carry

through with safety and cleanliness
maintenance management for the
national scenic area's public facilities and recreational
bases.
(c) Establishment of the 2006 implementation plan for

management and the maintenance of safety in the national

FERRENXAEE E%Iinﬁﬁémﬁ’%i?:glﬁ,ﬁﬁﬂ scenic area, and handling of management and safety
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(d) Carrying out of emergency rescue training seminars for front-line rescue personnel.
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information among the national scenic area administration, ranger stations, and visitor
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SREIER BRI SRR - DUBHBRRRERE - ¢. Tourism advertising and promotion

(a) Saisiat festival activities were jointly organized with the Nanjhuang Township Office, and the
Donghe Community of Nanjhuang Township was assisted in holding the Nanjhuang Tile
Green Culture Festival and Art and Produce Exhibition.

(b) A series of Lishan Yayata Eco-fest - Invitation of Spring, Love Song of Summer activities were

held, the 13" Lishan Marathon was organized together with the Heping Township Office, and
the Guguan Community was helped to put on the Guguan Drum Arts Festival.

(c) The Eagles over Bagua National Eagle-watching Activity was held and the Changhua Mother
River Festival was organized together with the Ershuei Township Office.

d

~

Tri-Mountain National Scenic Area, Reflections of Lion's Head Mountain, Depictions of Lishan
Romance, and Glory of Mt. Bagua brochures were produced or reprinted, and Tri-mountain
appointment diaries and congratulatory cards were produced.

(e

~

Training was completed for 65 volunteer interpreters, and volunteer interpreter services were
added at the Lishan, Guguan, and Songboling visitor centers. The offering of other interpreter

training courses continued with the aim of upgrading the quality of interpreter services.
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(9) Alishan National Scenic Area (http://www.ali.org.tw)

Alishan has long been famous, in Taiwan and abroad, for its sunrise, sea of clouds, forest, and mountain
railroad. The area is now subject to preservation of the natural ecology and local culture, low-density
development, and marketing and management that emphasizes knowledge, sense, and quality with the aim of

achieving a balance between the natural ecology and tourist travel.

a. Planning, design, and development of facilities
;l"'

B (a) Rezoning and land acquisition plan for Anding service facilities was completed,
o

along with the Fencihu remodeling plan for community building, Taiping
"gateway to the tea way" community building plan, detailed innovative value
plan for tourism in the Alishan tea district, architectural characteristics plan
research, survey study of traveler volume estimation model, establishment of a
management and maintenance system for tourism facilities, surveying and
assessment of old suspension bridges within the administration's jurisdiction,
planning, design, and implementation of the Tsou Culture Park's joint
handicraft artist exhibition center, planning and implementation of eco-tourism
resources in the Dingbenzai area, planning management for community
construction work, and other preliminary planning and design projects.

(b

~

Projects completed include the improvement of the Longtou streetscape,

industry road and Titanic Precipice railings at Sihbisihbi in Laiji, Fushan parking

lot at Leyeh, Danayi Trail at Shanmei, bank protection at the Laiji area control

station, Dadean Nature Trail, Buyanu River Trail in Sinmeida Valley, and

pavilions and plazas in the Leye, Tefuye, Chashan, and Shanmei communities.

(c) Stone walkways and pavilions at the Fencihu South Trail and board walkways
at the Longding Trail entrance were completed.

(d) The Jhukeng River Trail, Yuantan Recreation Area, Taiping tea facilities, Fongshan scenic pavilion
parking lot facilities, Shengmaoshu River Trail at Taising, and the Rueitai Visitor Center link with the
Yejianghua River Trail were completed.

(e) Wufong Park obstacle-free and family toilet improvement were completed, along with renovation of the
Lover's Suspension Bridge at Chukou, scenic improvement along Provincial Highway 18, interpretive
signage production and installation, national scenic area entrance image, and restoration of the
Japanese police barracks at Dabang Village.

b. Operating and development targets
(a) Coordination was carried out with highway, police, and forestry agencies for the alleviation of traffic
congestion during the 2005 Chinese New Year and Cherry Blossom
Festival, with shuttle buses and temporary exclusive petrol-filling lanes
being planned so as to clear bottlenecks and increase driving speeds on
Provincial Highway 18 (the Alishan Highway).
(b) Front-line mountain-area first-aid training was carried out to reinforce
emergency response capabilities, and tourism safety for the travelers.
(c) Homestay lectures and instruction in simple English, and potted plant
and environmental beautification skills for homestay operators were
carried out in order to assist with the promotion of the tourism industry

and enliven the economy of local communities.
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(d) A materials price committee was organized together with relevant agencies of the county government to
investigate sales of tea leaves on an unscheduled basis and check illegal situations, and coordination
with different agencies was carried out for the organizing of a task force to investigate itinerant vendors
at Fencihu and crack down them on an irregular basis so as to maintain a good travel environment.

(d) Community participation in tourism development was promoted with the aim of extending community
eco-tourism, optimizing the use of local cultural resources and industries, and providing job
opportunities, thereby helping the communities to stand on their own feet and achieving the goal of
sustainable operation.

. Tourism advertising and promotion

(a) Advanced training for community volunteer interpreters, culinary and handicraft training for the Tsou's
Nanshan Village, and Alishan National Scenic Area Tsou song-and-dance group selection and training
were carried out.

(b) The national scenic area administration participated in a Shanghai travel fair, Presidential Office travel
fair, and roving Alishan painting exhibition, and expanded promotion regarding Alishan package
itineraries and handicraft souvenirs.

(c) Tourism festival activities for the four seasons were carried out: Dancing with Fireflies at Alishan,
Dancing with the Alishan Tsou, Alishan Beans of Life Festival, voting for the second-generation Alishan
sacred tree, and Alishan Sunrise Concert.

(d and Alishan travel card karaoke

~

"Rebirth of Fencihu," "Dabang Sweet Talk," "Love of Sinmei,
multimedia CDs were produced to introduce the nature and culture of the area, and an "lllusions of the
Four Seasons" Alishan theme travel manual as well as youth travel and "New Image of Alishan"
package tour brochures were printed.

(e

~

The Alishan National Scenic Area Administration's travel information website received a superior rating
in the Tourism Bureau's global information website competition, and won first place in the Research,

Development and Evaluation Commission's bilingual website rating competition.
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Chapter 4: Tourism Resour

(10) Maolin National Scenic Area (http://www.maolin-nsa.gov.tw)

This national scenic area emphasizes the development of eco-tourism,
conservation of the natural environment, guidance for aborigine tourism, the
creation of a five-star camping area, the promotion of outdoor adventure tourism,
and the bringing of the beautiful scenery and unique culture of the Kaohsiung-
Pingtung mountain foothills before the eyes of travelers through package tour

itineraries.

a. Planning, design, and development of facilities
(a) Installation and improvement of self-guide signage at tourist sites.
(b) Engineering work was carried out in respect to planting beautification, plant explanation plaques, and
eco-park landscape competitions within Sinwei Forest Park.
(c) Beautification engineering and facilities maintenance were carried out area-wide.
(d) Sinwei Bridge construction.
(e) Improvement of highway signage systems along the Kaohsiung-Pingtung mountain foothills tour route.
(f) Renovation of the Sihyuan Building in Saijia Park.
(g) Development of Laonong River Scenic Park.
(h) Improvement of public facilities at Sandimen Township tourist sites.

b. Operating and development targets

(a) Establishment of standard operating procedures for Laonong River rafting activities, roving toilet
inspections, Chinese New Year traffic alleviation, and the maintenance of cleanliness a tourist sites
within the national scenic area, and strengthening of the management and maintenance mechanisms.

(b) Appropriate use of community resources, guidance for the "adoption" of stream trails by community
associations, and the commissioning of professional firms to maintain cleanliness at tourist sites.

(c) Development of an obstacle-free leisure space (rated 2™ by the Tourism Bureau), creation of a bilingual
travel environment (rated superior by the Research, Development and Evaluation Commission),
reconstruction of human-oriented toilers (rated 2" by the Tourism Bureau), and implementation of office-
environment protection measures (rated 1 by the Ministry of Transportation and Communications).

(d) Cooperation with other agencies in the integration of tourism resources, re-engineering of urban and
rural streetscapes, molding of unique tribal characteristics, strengthening of management, creation of a
comfortable and friendly travel environment, and coordination with the organizing of large-scale

international activities so as to enhance awareness of the Maolin National Scenic Area.

c. Tourism advertising and promotion

(a) "Plum Blossoms Fly and Colors Dance" activities, purple butterfly-watching activities, national Laonong
River rafting activities, Austronesian carnival wedding activities, Chinese Food Festival activities, and
Woutai eco-tour planning were carried out to promote and market the area.

(b) External promotional methods were strengthened, with the promotion of a "new public toilet culture" and
the use of space for the widespread erection of billboards introducing the scenery of the Kaohsiung-
Pingtung mountain foothills. - _. ;.:_

(c) The quality of interpreters was heightened, an interpreter certification system was implemented, and in- 11" """"“' - >
depth guided tours were established in cooperation with travel agents. ; {- !

(d) Brochure guides were produced and distributed at transportation hubs and in hotels to help traveler:

obtain travel qu{matlon more conveniently. b . Vi

. ﬁ-,. =% oy - ¢ e Bl D TR o SR
S R AR L RN
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(+—) tEERESUBZERSE http://www.northguan-nsa.gov.tw (11) North Coast and Guanyinshan National Scenic Area (http://www.northguan-nsa.gov.tw)

The North Coast, Yeliou, and Mt. Guanyin areas of northern Taiwan feature exquisite mountains and
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— (e) Interior decoration of the temporary national scenic area headquarter at Beiguan was
(5) ILEERERIFIHAEEARNRIE LR - (U o carried out.

waters, blue skies and deep seas, beautiful scenery, and numerous historic sites, providing unparalleled

opportunities for experiencing natural scenery, hot-spring resources, history, art, and culture.

a. Planning, design, and development of facilities
(a) The First Service Center was constructed as part of the Baishawan Beach and peripheral
environment improvement plan.
(b) Scenic improvement was carried out in the Yeliou Recreation Area and its surroundings.
(c) New public facilities were constructed in the Tiaoshih area of Jinshan Township.

(d) Environmental improvement was carried out at the Laomei Kite Park in Shihmen.

(6) BEL = EREEEEEE CSAPIEYREE | EBREEN ' (f) Scenic improvement was carried out around Yuantan Stream, Provincial Highway 2, and

Huanggang, at tourist sites in Sanjhih and Shihmen, and along roads at Guanyin shan.

b. Operating and development targets
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(a) Adoption of a customer orientation in beefing up recreational hardware and software
facilities, strengthening human-based services, and internationalizing facilities so as to
create a friendly and safe travel environment in which travelers will feel at home; and
cooperation with other related agencies in the maintenance of the area's environmental
quality, with attention to both ecological resources and recreational needs, so as to
achieve the goal of sustainable operation.

1

(b

~

Installation of patrol boxes and cleanliness inspection forms at tourist sites so as to
assure the maintenance of safety and cleanliness; the bringing of private resources into
the maintenance of public facilities so as to lessen related public-sector spending; and
the encouragement of public and private groups and individuals to "adopt" public facilities

under the jurisdiction of the scenic area administration.

(c) In the maintenance of safety, the Administration implemented the White Paper on Public Safety-Safety
Management Strategies and Measures for Recreational Facilities in Tourist Areas. Assurance of and
education in safety through implementation of the safety-management strategies and measures for
tourist-area amusement park facilities as included in the "Public Safety White Paper"; the organizing of
emergency rescue personnel training for tourist recreation sites in cooperation with the Association of

Emergency Medical Services at Mass Gatherings; and the maintenance of traveler safety measures.

c. Tourism advertising and promotion

(a) A scenic-spot brochure for the North Coast and Guanyinshan was produced and tourist information and
services provided to give travelers an in-depth understanding of the rich tourist resources of the area
and publicize the cultural, natural, knowledge-based, and ecological sites there.

(b) Domestic and foreign media representatives were invited to visit and present the ecological beauties of
the North Coast and Guanyinshan through reports and films, and thus increase the exposure of the
area's tourist resources; and the North Coast Tour Bus system and hot-spring resources were used to
attract domestic residents to give priority to the North Coast and Guanyinshan in their choice of a
destination for sightseeing and hot-spring travel, thus advancing the development of tourism in the area.

(c) The Shihmen Kite Festival, North Coast Wedding Photo activity, Jinshan-Wanli Hot-spring Festival,
North Coast Tour Bus system, and Cianshuei Bay Sunset Concert were organized, and travel agents
from central and southern Taiwan were invited on familiarization tours. The result of these efforts was a
19% increase in visitor numbers, giving a substantial boost to development of the tourism industry.
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(12) Southwest Coast National Scenic Area (http://www.swcoast-nsa.gov.tw/)

The attractions of this area consist largely of sandy beaches, lagoons, estuary wetlands, the black-
faced spoonbill, mangrove ecology, and salt-field industry. The re-engineering of coastal settlements
and communities is being promoted, along with a transition to tourism operations, with the aim of
developing the area into a tourism belt based on wetland ecologies, water recreation, and the culture of

early Taiwan.

a. Planning, design, and development of facilities

(a) A preliminary study for Beimen Wetlands restoration and disaster prevention as well as
hydrographic analysis were carried out, and a survey plan for the improvement and restoration of
salty-shore wetlands was formulated.

(b) Planning and design were carried out of the Beimen Visitor Center/scenic and recreation area,
and reconstruction of the administrative office premises was completed.

(c) Scenic improvement of the northern entrance to new and old Provincial Highway 17 in Beimen
was carried out.

(d) Planning and design for the improvement of scenery and facilities in the Haomeiliao area, along
with the commissioning of design construction supervision, were carried out.

(e) Detailed design work was done for the Taijiang Recreation Area.

(f) Preliminary surveying and hydrographic analysis were carried out for the restoration of the
Baishuei Lake Wetlands at Wangliao.

(g9) Planning and design were carried out for landscape and public facilities improvement around the
Salt Mountains and Salt Industry Museum at Cigu.

(h) Planning was carried out for private-sector operation of the Mashagou Coastal Recreation Area.

(i) Preliminary construction work was carried out on the parking lot and peripheral green plaza in the
Nankunshen Religion Area.

(i) A second parking lot was constructed at the Budai Tourist Fish Market.

b. Operating and develo‘)ment targets

(a) Irregular patrols of tourist sites within the area and dispatching of contract personnel to tourist
sites to st engthen environmental cleaning and maintenance along the coastline and in recreation

al as,sq‘a to prevent the illegal occupation and use of land.

inate wﬂh—rel‘e‘mﬂ‘gov
- - - i r
rea an_d..fnrgeconst:'nsus on the joint opment of coastal tour rogs. e

H'i;ouni an
El
races of Taiwan's early development,

ment agencies on tourism development-in

et

a mechanism for holding meetings and coordinating wi ity government

as to form closer interactions with th
(d) Make o
and the
experien ical features.

, wetlands, mangrove forests, cultural
(e) Placing o vetlands, fish markets, sandbanks, and historic temples in the Yunjia
system; s, lagoons, water areas, and black-faced spoonbills in the Nanying system;
ric sites and the mangrove ecology in the Taijiang system.
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(f) Building of the Southwest Coast National Scenic Area into an international-class coastal ecology park
with the wetlands waterfowl ecology, inland sea activities, and industrial culture as its main attractions,
boosting of the international visibility of the area, realization of the goal of restoration of national lands,
and development in the direction of environmental resource sustainability.

(g) Combining of the development of the Southwest Coast ecology, production, and life; simultaneous
implementation of restoration, conservation, and education; promotion of the development of ecological
conservation, tourism, and local culture; provision of in-depth educational, observational, and
experiential tourism for the public; and use of inter-city and -county integration and coordination to
upgrade the quality of the travel and tourism environment and stimulate the growth of the local economy.

b. Tourism advertising and promotion

(a) The Kunshen King Peace Salt Festival was organized.

(b) The Cianlaiye general store opening activity was held.

(c) The public-benefit "Get to Know the Southwest Coast One-day Tour" activity was organized.

(d) Interpreter/guide and volunteer training courses and "Taiwan tourism ambassador" training courses were
provided.

(e) A Southwest Coast National Scenic Area theme web page was designed, and a photo book was
designed and printed.

(f) A cloth black-faced spoonbill doll was designed as a mascot souvenir.

(g) The Taijiang Migratory Bird Season was organized jointly with the Tainan City Government, and the
Mashagou Summer Love activity was held jointly with the Jiangjyun Township Office.

(h) The Dongshih-Budai F&B guidance project was carried out jointly with the Tourism Bureau of the Chiayi
County Government, and assistance was provided for the "Mazu Gathering of Incense at Sea" activity in

Chiayi County.

(13) Siraya National Scenic Area (http://www.siraya-nsa.gov.tw)

This area contains the unique gray-stone landscape of Lunar World, geothermal geology, traditional Siraya
Tribe buildings, and the special Night Sacrifice ceremony, creating an international tourist destination featuring
ecology, industry, and native Taiwanese characteristics.

a. Planning, design, and development of facilities

(a) Emphasis on the natural ecology and improvement of poor landscapes and facilities to provide a high-
quality natural recreational environment; implementation of peripheral public facilities and beautification
engineering at Wushantou Reservoir and the Meiling Scenic Area, and improvement of the Tiding
Scenic Road in the Wushantou Scenic Area.

(b) Recreational facilities were improved in line with site planning to enrich the travel experience and
upgrade service standards, and construction work was completed on the Baimating Trail and parking lot
in Dapu Township.

(c) Scattered pieces of construction work were carried out throughout the national scenic area, including
renovation of the public toilets beside the Wushantou Travel Service Center and in front of the "Eye of
Zengwun" at Zengwun Reservoir.

b. Operating and development targets
(a) Carrying out of a joint crackdown on illegal vendors around the Fire and Water Spring at Guanzihling
together with the Tainan County Government, with good results; no illegal vendors are now operating
there.
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(b) Organizations in charge of cleaning and operators of hotels
and restaurants at tourist spots within the national scenic area,
and personnel from the national scenic area administration,
were called together for "Pubic Toilet Sanitation, Cleanliness,
Management, and Maintenance" and "Clean Home National
Movement Plan" seminars held with the aim of upgrading the
cleanliness of toilets at major scenic spots and within key hotels and
restaurants, helping with the promotion of high-quality toilets, and creating a friendlier and more
competitive travel environment.

(c) A detailed implementation plan for the maintenance of cleanliness within the national scenic area was
drawn up in accordance with the Environmental Protection Administration's "Clean Home National
Movement Plan" and the Tourism Bureau's "Detailed Implementation Plan for the Clean Home National
Movement Plan," and regular environmental cleanliness monitoring was carried out accordingly.

(d) "Emergency Disaster Prevention and Rescue Response and Reporting Guidelines" and "Program
Planning Guidelines for Emergency Rescue and Transportation of the Ill and Injured"” were set up and a
disaster prevention and rescue communication network was established for emergency liaison and
rescue, and front-line emergency rescue training was carried out to reinforce disaster response

capabilities.

(e) Five major recreation systems were renewed in pursuit of the goal of
"Reliving the glory of old tourist spots and creating alluring new tourist
spots," with efforts devoted to the construction of key sites and the renewal
of old environments so as to create a new atmosphere for tourism and
provide an even better tourism environment.

(f) Building of themed parks and creation of parks that combine entertainment,
scenery, education, and culture; and, in line with the eco-color plan,
repackaging and marketing of old tourist sites with the integration of
recreational resources via planning on the point, line, and area levels.

(g) Establishment of an international-class entrance image with the core of

implementation being the Wushantou Tourism Flagship Plan, and coordination with regional development
trends by bringing in five-star hotels and other high-class travel facilities at the proper time so as to create
an international-class tourist destination.

(h) Strengthening of resources surveying and management, vigorous efforts to establish an ecological
databank, and use of the characteristics of plants to link scenic corridors, create a green environment, and
provide travelers with a diversified knowledge- and sense-based travel experience with mountains and
waters, while also achieving the goal of eco-tourism with environmental conservation.

c. Tourism advertising and promotion

(@) A mascot for the national scenic was designed-- the pheasant-tailed jacana-- and keychains and other
associated products were produced.

(b) "Siraya Journey of Discovery" activities were organized to give visitors an in-depth understanding of the
area.

(c) The service quality of tourism personnel was upgraded, and initial training for interpreters was held
together with the Tainan Leisure Culture Association.

(d) The Yujing Mango Festival, Hutoupi Water and Greenery Carnival and Cricket Culture Festival, Dongshan
Longan Coffee Industry Culture activities, Guantian Water Caltrop Festival, and one-day "Care for
Singang" tours were organized together with local governments in order to revitalize local industries and
enliven local tourism.

(e) The mission of passing on Siraya culture was shouldered and, together with local groups, mountain-
village markets and cultural festivals were held in order to propagate the folk culture of the Siraya people.
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HEERE

Name

Esbld==hi=i=
XA R E
Northeast
Coast
National
Scenic
Area

ERALEEFEL
EE
East Coast
National
Scenic
Area

AR 2R E
==

SE
Penghu
National
Scenic
Area

TEERMEESEY
KERE
East Rift
Valley
National
Scenic
Area

KBS EZ
BARE
Dapeng
Bay
National
Scenic
Area

96

EE
Geographical Scope

IR EEHVERILNE - BFEEER66QE » RERATIF » JLRISNAERE
™ o PEMESEEILEESILRIG S IEFIE R - mEERRRIENIEILED - FA
ZE B - RERBFIES - 519,450A18 : SRS EIE285E » IR
88F12AFEMAT B FHFFMEEIE - BIHEEERIREERE=
BEHERR - 514,2757QL8

A long, narrow area stretching 66 km along the northeast corner of
Taiwan. Faces the Pacific Ocean to the east and the East China Sea
to the north. Its land area covers 9,450 hectares reaching from Nanya
Li in Rueifong Town, Taipei County in the north to Beigangkou in
Toucheng Town, Yilan County in the south, and from the coral-rock
coastline in the east to the first mountain ridgeline in the west. Turtle
Mountain Island, with an area of 285 hectares, was taken under its
jurisdiction in December 1999. The sea area covers 4,275 hectares
defined by a line from Bitou Cape to Sandiao Cape.
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From the mouth of the Hualien River in the north to the Little Yeliou
Scenic Area in the south; from the 20-meter depth line in the sea to
the east to the first mountain ridge visible from Provincial Highway 11
to the west. Also includes the rafting section of the Siouguluan River
from Rueisuei eastward, and Green Island.
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The land area encompasses all land in Penghu County with the
exception of the Magong, Suogang, and Tongliang urban-plan areas,
totaling approximately 10,873 hectares. The sea area encompasses
the seas within the jurisdiction of Penghu County extending to a depth
of 20 meters, totaling approximately 74,730 hectares.
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From the southern bank of Mugua River in the north to the northern
edge of the Taitung City urban plan area in the south, for a total length
of 158 kilometers; from the first ridge of the Coastal Mountain Range
visible from Provincial Highway 9 in the east to the first mountain
ridge visible from Provincial Highway 9 in the west. The total area is
138,386 hectares.
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Includes two scenic areas: Dapeng Bay and Liouciou. The Dapeng
Bay Scenic Area is situated at the boundary between Donggang Town
and Linbian Township in Pingtung County, adjoining the Taiwan Straits
on the southwest. It has a land area of 649 hectares, a bay area of
532 hectares, and a water area of 257 hectares. The Liouciou Scenic
Area encompasses Liouciou Island with an area of 691 hectares, plus
635 hectares of water stretching 600 meters into the sea from the
high-tide mark.
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Includes Nangan, Beigan, Jyuguang, and Dongyin townships in
Lienchiang County, as well as the surrounding seas to a distance of
0.5 nautical miles from the shore and a water depth of within 20
meters.
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Reaches to the border of the Yuchih Township urban area in the
north, the ridge of Mt. Shueishe in the east, the borders of Shueili and
Jhongliao townships in the west, and the borders of Provincial
Highway 21 and Shueili township urban area in the south.
Encompasses the area of the Sun Moon Lake special zone as well as
Toushe, Checheng, the Formosan Aboriginal Culture Village, Mt. Jiji,
and the River Shueili.
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Includes the Lion's Head Mountain, Lishan, and Mt. Bagua Scenic
Areas.

The Lion's Head Mountain Scenic Area encompasses Hsinchu
County's Emei Township, Beipu Township, and Jhudong Town, and
Miaoli County's Nanjhuang and Sanwan townships, with a total area
of 24,221 hectares divided into three recreation systems:
Shihtoushan, Wujhihshan, and Nanjhuang.

The Lishan Scenic Area encompasses Taichung County's Dongshih
Town and Heping Township, and Nantou County's Ren-ai Township,
with a total area of about 31,300 hectares divided into three
recreation systems: Guguan, Lishan, and Sihyuan Pass.

The Mt. Bagua Scenic Area encompasses 10 cities, towns, and
townships, including Changhua County's Changhua City and Huatan
Township and Nantou County's Nantou City and Mingjian Township,
with a total area of about 22,000 hectares divided into three
recreation systems: Mt. Bagua, Mt. Baiguo, and Songboling.
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Situated in the hills and medium- to high-elevation mountains in the
eastern half of Chiayi County. In the east it borders on the Yushan
Mountain Range, in the north it connects with the Caoling area of
Yunlin County, in the west it approaches the urban area of Chiayi City,
and on the south it borders Sanmin Township in Kaohsiung County. It
encompasses 17 Han Chinese villages in the mountainous areas of
Meishan, Jhuci, and Fanlu townships of Chiayi County, as well as five
Han Chinese villages and eight indigenous villages in Alishan
Township.
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Encompasses Kaohsiung County's Taoyuan, Liouguei, and Maolin
townships, and part of six towns and townships in Pingtung County
including Sandimen, Wutai, and Majia. The area stretches in a narrow
strip of north-to-south valley terrain, high in the east and low in the
west. The northern part consists of the foothills of Alishan and the
Yushan Range, while the central and southern parts are in the Central
Mountain Range. The Laonong River, Jhuokou River, and Ailiao River
traverse the entire scenic area, whose indigenous tribes consist of the
Paiwan, Rukai, Bunun, and Southern Tsou.
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Includes the North Coast Scenic Area (including the Yeliou Scenic
Area) and the Guanyinshan Scenic Area, encompassing six
townships and towns of Taipei County: Wanli, Jinshan, Shihmen,
Sanjhih, Wugu, and Bali.

The land portion of the North Coast Scenic Area stretches from the
border of the Wanli urban plan zone in the east to the boundary of
Sanjhih Township and Danshuei Town in the west; the sea portion
reaches from the shoreline to the 20-meter depth line in the sea. The
area consists of 6,085 hectares of land and 4,411 hectares of sea.
The Guanyinshan Scenic Area is all land, bordered by the Longsing
urban plan area in the east and the edge of the Linkou Plateau in the
west, and reaching from the border of the Bali urban plan area in the
north to the boundary of the Wugu urban plan area in the south. Its
area is 1,856 hectars.
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Reaches from Nioutiaowan River of Yunlin County in the north to the
Yanshuei River of Tainan City in the south, and from Provincial
Highway 17 in the east to the 20-meter depth line in the sea to the
west.
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Situated where the Jianan Plain meets the high mountains in Tainan
County, reaching from Tainan County's Baihe Town and Chiayi
County's Dapu Township in the north to the southern boundary of
Tainan County's Sinhua Town and the southwestern boundary of
Zuojhen Township in the south, and from the eastern boundary of
Dapu Township, Nansi Township, and Nanhua Township in the east to
Freeway 3 and the Wushantou Scenic Area in the west.

=S (Q8)
Area (hectares)

Total

RXIZHEA
Date of
Establishment

90EF9 821
Sep. 21, 2001

91F7H22H
July 22, 2002

925 128524H
Dec. 24, 2003

94 11826H
Nov. 26, 2005

B | BHER

Chapter 4: Tourism Resourc

B=H1 IO B i

B TEEEEMm ) 2Bt - EamERA ~ #EER - IRIFET
BN ~ BRIEE REIES - BRERER » cEIRIBRZIER
MEREER It - BRI ERIRBIRES < iR IAREISTLIEKE
SERE  BEeEXRLARERABSBMINESE - FMBELERRE
IBEE - (FRMERREBNERNEE » BIESIRIEEREIRIE - K
g =SB ANERMAILEEBE - BHRAE - MELW - EF¥E &
R MEIE  TTE > EREREEE mFm% FRUWIK « BSE
TS B B R TR MRS AR L ST 1 2R MR MSHR » EITHRRRITAVAR B2 52 HafE

BEE -

RENETERNREVERTE  SERMERIREWESIEREE
AEEEEKENERALTEE NEaREE ) B SRR - 12
HERMEE  RFRIGER D2 R0E B EERE » HENEE
FRBEE I TT BT I BB MR REI T EREENLAE RN [ TIFE ) - Bl te R Ea
HERMKERSIERE R > FIIRRHLERGLEE « SIKIEER

FEORE - RENEFZEFTKREEEBESENRFEIREE - RS
R EINEIREBEEERE  BIESR ~ RR\B5F ~ [REESHEEECE

FEEMN ERMEE | > LUETIHETIE BRI -

I11. Preparation of Package Tour Routes

With a customer-oriented thinking and adherence to the principles of waste reduction, protection of the
ecology, priority to the environment, international standards, and convenience for customers, the Tourism
Bureau is working to use resources effectively and improve hardware and software facilities along tour
routes, and to build package tour routes with international allure. Planning of the routes is first focused on
national scenic areas and integrates national parks, other scenic areas with international attraction, forest
recreation areas, and private tourist areas as the main framework for the unified development of tourism
resources. Remediation is carried out for peripheral environments along the tour routes. In this way,
tourism resources all over the island are encompassed in 12 package tour routes -- North Coast, Sun Moon
Lake, Alishan, Hengchun Peninsula, Hualien-Taitung, Lanyang Plain and Northern Cross-Island Highway,
Taoyuan-Hsinchu-Miaoli Counties, Yunlin-Chiayi-Tainan Counties, Kaohsiung-Pingtung Foothills, Central
Mountain Range, Penghu, and Matsu -- which are designed for integrated planning, development, and

operation.

To improve planning results and conform more closely to actual needs, the administration in charge of
each tour route invites specialists with practical experience to serve as chief planning monitor and general
landscape consultant, and provide professional guidance. To solve problems of lateral communication
along the tour routes, the administrations in change invite local governments and other related
administrative units to organize working groups that help review and implement tour-route plans and
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construction work so that the development of public infrastructure can be carried through. The customer-
orientation principle is also followed in assuring that all of the needs of tourists receive appropriate service and
care, with the agencies in charge of the tour routes calling together operators of restaurants, hotels,
transportation providers, travel agencies, and other tourism-related enterprises to form industry alliances and
establish joint-marketing relationships.

To enhance the design quality of public construction work for package tour routes, tourist-site signage on
the Yunlin-Chiayi-Tainan Coastal Tour Route, Penghu Offshore Islands Tour Route, and Matsu Offshore Islands
Tour Route was selected, improvement of the Siangtian Lake Saisiat Culture Area and surrounding
environment was carried out, and international design competitions were held for the Yeliou Recreation Area
entrance service area and surrounding environment improvement project, Sihcao Bridgehead Park public
facilities improvement project, and Beigan-Nangan-Dongyin and Nangan-Jyuguang village preservation and

improvement projects so as to attract international-class hotels and enliven the local economies.

IV. Renovation of Public Facilities and Molding of a Friendly
Travel Environment

1. Continued Renovation of Scenic and Hot-spring Areas

(1) In accordance with the Hot-spring Development and Management Program and the General Plan for the
Development of Hot-spring Tourism, the Tourism Bureau continued implementing the reconstruction and
development of hot-spring areas.

(2) The Beitou, Wulai, Dongpu, and Lushan hot springs were chosen for environmental quality improvement in
2006, and the Taipei County, Taichung County, Chiayi County, Kaohsiung County, Pingtung County, and
Hualien County governments were assisted in carrying out hot-spring area management plans.

The provision of subsidies for the construc}i.on of public facilities #\ city and county scenic areas
- -

_!. ad. 3 city and county go ernmen vere ai N - i 3
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2. Implementation of Work on “Obstacle-free Facilities at
National Scenic Area Administration Service Premises"

(1) To improve obstacle-free facilities at the service premises of national scenic area
administrations and provide travelers with a friendlier travel environment, each of the 11
older administrations with existing service lobbies have recommended one ranger
station or visitor service center for the implementation of general examination and
improvement.

(2) In the future, the national scenic area administrations will continuously carry out the
staged improvement of obstacle-free facilities at existing service premises, and will
clearly specify consideration for obstacle-facilities in instructions for outsourced
technical and design services. The status of existing public service facilities, including
peripheral facilities (highway-edge slopes, access facilities, and obstacle-free ramps
and parking spaces) and indoor facilities (service areas, obstacle-free call buttons,
instruction signage, obstacle-free toilets, and signal systems), will be reviewed and
improved.

3. Subsidies for the Construction of Public Facilities in Scenic
Areas by Local Governments

Subsidies totaling NT$493.5 million were given to the governments of 24 cities and
counties, including Taipei, Keelung, Miaoli, Taichung, Taitung, Hualien, Yunlin, Changhua,
and Nantou, for the implementation of 108 public-facility renovation and construction
projects in scenic areas; the governments of Kaohsiung and Anping were given NT$144
million in subsidies for gateway projects; and the Kaohsiung City Government was given a
subsidy of NT$50 million to carry out Kaohsiung tour route planning.

V. Promotion of Tourism Resource Policies and Bills

1. In response to the need to manage existing water recreation activities, an announcement
was made that six national scenic areas-East Coast, Dapeng Bay, East Rift Valley, Sun
Moon Lake, Tri-Mountain, and Southwest Coast-will apply the provisions of the

Regulations Governing Wager Recreation Activities.
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2. Examination of hot-spring inspection agencies was carried out in accordance with the Regulations
Governing Application to Use the Official Hot-Spring Logo; applications were accepted twice in 2006, and
there are now 13 approved hot-spring inspection agencies. More will be added following the approval of

additional applications in early 2007.

3. The governments of Taipei County, Kaohsiung County, Taichung County, Pingtung County, Hualien County,
and Chiayi County were given subsidies, under the Regulations for the Examination and Administration of
Hot-Spring Area Management Plans, to formulate hot-spring management plans, bringing to 13 the number
of county and city governments that had been given subsidies for this purpose by the end of 2006. The hot-
spring area administration plan formulated by the Taipei City Government was examined by the Tourism
Bureau on Oct. 27, 2006, and has been submitted to the Ministry of Transportation and Communications for

approval.

4. Two hot-spring regulation and practice seminars were held, combining theoretical rules with actual practice
to make local governments more knowledgeable about promoting the hot-spring business and stimulate

communication and exchange among hot-spring operators.

5. To help hot-spring operators acquire the official logo more quickly, in May 2006 the Tourism Bureau worked
with the Water Resources Agency of the Ministry of Economic Affairs, local governments, and hydraulic and
applied geology technicians to organize a hot-spring logo application guidance committee which paid on-
site visits to 16 existing hot-spring operators on the priority list to help them apply for the logo and to solicit

suggestions regarding the situation following implementation of the Hot Spring Act.

6. The Regulations Governing Application for an Operating Permit by an Enterprise that Obtains and Provides
Hot Spring Water was revised to simplify operating permit application procedures for hot-spring water

suppliers. The related legal procedures are expected to be completed in early 2007.
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. Application form.

. Establishment or registration documents for relevant

enterprise operated by the applicant.

. For sole proprietorships or partnerships, documents

identifying responsible person; for corporate or non-
corporate groups, documents identifying the
representative.

. Proof of water supply by hot-spring water supplier.
. Certification of hot-spring inspection by MOTC-approved

agency or group within three months prior to application.

. Report of qualifying hot-spring pool water quality micro-

organism inspection issued by health agency within two
months prior to application.

. If commissioned application, commissioning document

and agent's identification document.

. Other documents required by city or county government.
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Chapter 5 Guidance and Administration of the

Tourism Industry

I. Travel Agencies

1. Administration and Supervision of Travel Agencies and Personnel

(M

@)

3)

“4)
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At the end of 2006 Taiwan had a total of 2,126 travel agencies, of which 89 were consolidated travel
agencies, 1,896 were A-class travel agencies, and 141 were B-class travel agencies. Together, they
employed 37,546 people.

Establishment of a Standard Contract for Overseas Membership Resort Cards (Membership)

In response to the constant stream of consumer disputes arising from membership in overseas
membership resorts, the Tourism Bureau, on instructions from the Consumer Protection Commission,
established a Standard Contract for Overseas Membership Resort Cards (Membership). The Standard
Contract was approved by the Consumer Protection Commission on Sept. 28, 2006 and implemented on
Oct. 30 that year, providing consumers and operating companies with a contract that will help protect
consumers and reduce disputes.

Travel agencies were provided guidance in operating the travel business in accordance with law. In
addition to unscheduled visits to travel agencies to investigate their business operations, travel agents'
associations were also assisted in organizing investigation committees to monitor the product prices and
financial conditions of their member companies at all times and notify the Tourism Bureau immediately
upon the discovery of any abnormality. Once this happens, the Tourism Bureau visits the travel agency in
question to understand the situation and issues press releases to alert travelers. In addition, name lists of
travel agencies with abnormalities are published during the winter and summer vacation peak travel
periods.

Travel agencies were supervised to assure that they were taking out liability and contract performance
insurance, and that they were using legal lodging facilities and vehicles, so as to reduce the operating risk
of the agencies and protect the interests of travelers.

Supervision of the business of travel agencies and the function of the Task Force for Enforcement Against
lllegal Travel Enterprise Operations was strengthened to protect the interests of legal travel enterprises
and travelers. A total of 93 investigations of travel enterprises, 372 investigations of tour guides, tour
managers, and airport transfer personnel, and 35 cases of enforcement against illegally operating travel

agencies were carried out in 2006.
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Handling of Tourism Disputes, Complaints, and Mediation

Tourism disputes are basically matters for the civil courts, and travelers should resolve them through the
legal process. But since these matters of litigation are small and the litigation process complicated, the
Tourism Bureau has established two hotlines (0800-211-334 and 0800-211-734) to protect the interests
of travelers and provide guidance to travel agencies. The hotline staff handles tourist complaints and
provides coordination work. To strengthen dispute settlement services, the Tourism Bureau assists the
Travel Quality Assurance Association of the ROC in the mediation of tourism-related disputes involving
its member companies. A total of 592 complaints were handled in 2006.

Coordination with Development of Chinese Tourism in Taiwan

a. A total of 186,869 persons from mainland China visited Taiwan in 13,811 groups from the time that
the island was opened up to visits Category 3 and Category 2 mainlanders in 2002 to the end of
2006. The overall opening of Taiwan to mainland tourists, however, involves the investigation of their
status, repatriation of overstayers, rules for cooperation between travel agencies from the two sides,
the resolution of travel disputes, and the establishment of reporting windows, and negotiations
between the two sides are needed to deal with these issues. The Mainland Affairs Council has
commissioned the Travel Agent Association of the ROC to help with bilateral negotiations on tourist
travel to Taiwan by mainland Chinese, and that association has established close contact with its
counterpart from the mainland and carried out several rounds of technical talks. The Tourism Bureau
will continue to help the association pursue this work so as to achieve the progressive and orderly
implementation of the policy on mainland tourist travel to Taiwan.

b. A total of 7,336 groups of mainland Chinese with 98,535 members visited Taiwan in 2006, and at the
end of the year there were 132 Taiwan travel agencies handling these groups. To enhance the quality
of travel for mainland Chinese tourists in Taiwan, the Tourism Bureau reached a consensus with the
Travel Agent Association of the ROC and the Travel Quality Assurance Association to institute a
minimum charge of US$80 per person per day for such tourists on Jan. 1, 2007. This program was
actually implemented on Nov. 1, 2006, and to carry it through the Bureau has commissioned the
Travel Agent Association to investigate travel agencies in regard to costs and quality, and the Travel
Quality Assurance Association to inspect shops bearing the "guaranteed quality” logo in regard to
posted prices and commissions. The Bureau also constantly works with related agencies in
inspecting the hotels where mainland tourists lodge, restaurants where they eat, tour buses in which
they travel, and itineraries which they follow so as to protect their safety and the quality of their tours.

c. In coordination with the revision of the Rules Governing Permits for People from Mainland China
Conducting Tourist Activities in Taiwan by the Mainland Affairs Council on Dec. 25, 2006, the Travel
Agent Association of the ROC has been given the authority to enforce self-discipline contracts. If
group accommodation, meals, transportation, or itineraries should fail to meet the minimum
standards in terms of prices or arrangements, or if disputes should arise because of groups being
taken to stores not belonging to the Travel Quality Assurance Association's purchasing guarantee
system, then the Travel Agent Association may not issue a quota allocation to the offending travel
agent for one month.

Tourist Hotels

1. At the end of 2006 Taiwan had 89 tourist hotels with a total of 21 ,095 rooms. 60 of the hotels with a total

of 17,830 rooms were international tourist class, and 29 with 3,265 rooms were tourist class.
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2. Applications for the construction of eight new tourist hotels with a total investment of NT$7.648 billion and
having a total of 1,508 rooms were approved in 2006. Following approval by the Tourism Bureau's Tourist
Hotel Examination Committee, these projects must still obtain approval for their environmental impact
statements before receiving construction permits. Such permits have been issued for three projects having
a total of 1,032 rooms and a total investment of NT$5.113 billion. Four hotels were found qualified and were
issued business licenses, adding 628 to the island's total room count.

3. Scheduled inspections of 74 international tourist hotels as well as ordinary tourist hotels outside of cities
directly under the jurisdiction of the Executive Yuan were carried our from April 27 through June 30, 2006.
Guidance was provided to assure the purchase of liability insurance by tourist hotels so as to lower the
operating risks of the owners and protect the interests of their lodgers.

4. A total of 18 applications for tax offsets for the procurement of equipment or technology by tourist hotels for
automation, pollution prevention, and the enhancement of digital information performance were handled in
2006. The total amount of the offsets was approximately NT$18 million.

5. In coordination with the trend toward diversification in the making of hotel reservations by the people of
Taiwan, the Tourism Bureau has planned and implemented a standard contract system for the direct
reservation of rooms in tourist hotels to protect the interests of travelers reserving hotel rooms by different
means. The Bureau has also drawn up a draft "Standard Contract for the Direct Reservation of Rooms in
Tourist Hotels," which, following four revisions, will soon be submitted to the Consumer Protection
Commission for review.
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I11. General Hotels, Home Stays, and Youth Hostels

1.

At the end of 2006 there were 3,218 general hotels in Taiwan, of which 2,598 were legal and 620
illegal. Under the principle of "central supervision with local implementation," the Tourism Bureau
carried out 32 scheduled and unscheduled supervisory inspections during the year and local
governments carried out 2,845 inspections. Seventy hotels were assisted in gaining legal

registration.

In accordance with the Regulations for the Management of Home Stay Facilities, the Tourism Bureau
provided supervision to local governments in guiding home-stay business registration and carried out
related seminars with the aim of upgrading the quality of the facilities and the management concepts
of their operators. A total of 546 home stays were legally registered at the end of 2006.

The Taipei City Government was assisted in implementing the "Guidance Plan for a Safe, Clean, and
Quiet Quality Accommodation Environment" for general hotels, in compiling a "Safety, Quietness,
Cleanliness" operations manual, and carrying out the inspection of 48 general hotels, thus offering
more accommodation choices for travelers.

Hotel operators in Taipei were helped to improve their hardware
and software facilities, and those with the desire and the ability to
receive international travelers were evaluated as to the three

indexes of safety, quietness, and cleanliness.

The Chinese Taipei (Taiwan) Youth Hostel Association was
provided guidance in reorganization and was helped to carry out
Youth Hostel (YH) certification training, and 28 certifications were
issued by the headquarters association. The Youth Hostel
Association was also assisted in obtaining International Booking
Network (IBN) certification for nine properties and YH certification
for 16.

The Chinese Taipei (Taiwan) Youth Hostel Association was
assisted in advertising and promotion work, and was helped with
joining the International Youth Hostel Federation (IYHF). It became a formal member of the IYHF on
July 17, 2006.

To provide travelers coming to Taiwan with a greater diversity of accommodation choice, and to
heighten the quality of accommodation in general hotels, the Tourism Bureau formulated a General
Hotel Quality Enhancement Plan designed to help operators upgrade the quality of their hardware
and software services and to establish a national demonstration hotel, and extended consultation
and guidance for quality enhancement by general hotels. This assistance was provided to 91 hotels
with a total of 5,243 guest rooms in 2006, and preferential-rate tourism-industry loans with a total
amount of NT$132.5 million were approved for four hotels. By the end of 2006 guidance had been
extended to an accumulated total of 355 hotels with 20,194 rooms and loans in the total amount of
NT$618.8 million (for which interest subsidies amounted to NT$6,225,000) had been approved for 17
general hotels, two tourist hotels, and one tourist amusement facility. Subsidies totaling
NT$5,669,934 were granted to nine general hotels for the upgrading of software and hardware.
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8. Ten training seminars for mid- and high-level hotel managers in 2006, with 710 trainees
attending. Hotel associations and local governments were assisted in organizing 27 training
courses for basic-level personnel, with 2,790 people participating.

9. Seminar training in home stay management was carried out, with 108 persons participating, to

help home stays upgrade their professional management capabilities.

IV. Tourist Amusement Facilities

Tourist amusement is a native industry that has deep roots and plays an important role in overall
national industrial development as well as in the travel and tourism market. It is a locomotive in the
enlivening of local economies. Because it is characterized by rapid change, tourist amusement is a
capital-, labor-, technology-, and knowledge-intensive industry; to keep up with it, the tourism
industry must be prepared to change and adjust along with the environment at all times and, to
remain competitive, must continuously renew its equipment and carry out reinvestment projects.

1. Examination of Project Establishment

(1) Assistance is provided to the private sector, in accordance with the provisions of the Regulations
Governing Amusement Park Enterprises and Guidelines for the Examination of Applications for
the Development of Recreation Area Facilities, in developing tourist amusement facilities. The
Tourism Bureau also accepts construction plans for examination.

(2) Three resort hotel plans were approved in 2006: changes to the Jui Sui Spring Resort and
Resort Senzhufeng Chihpen, and the finalized plan for the Penghu Fongkue Resort. Changes in
plans for two tourist amusement facilities were also approved: Maple Resort and Fantasy World.
The total investment in these projects is projected to top NT$3 billion, and when completed they
will provide more than 500 jobs.

2. Assistance with Incentives

(1) Tourism musement enterprises were assisted in applying for tax and financing incentives
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(2) Tourist amusement enterprises were assisted in apply for tax credits and offsets for the
procurement of automation and pollution-prevention equipment under the Statute for Upgrading
Industries.

(3) Private organizations were helped to obtain government land for the development of tourist
amusement facilities under the Statute for the Development of Tourism.

(4) Operating Guidelines for MOTC Review Work Under Article 45 or Article 46 of the Statute for
Development of Tourism were formulated and promulgated in order to establish a reasonable,
transparent, and efficient assistance and incentive mechanism.

3. Operations and Management

(1) Taiwan currently has a total of 23 licensed tourist amusement enterprises; 21 are included in the
category of "important investment projects," and two are outside that category.

(2) To upgrade the quality of tourist amusement facilities, the Tourism Bureau carried out an
inspection and guidance competition, in accordance with the Regulations Governing
Amusement Park Enterprises and the Guidelines for Management and Safety Maintenance
Guidance and Evaluation Competitions in the Tourist Amusement Industry, with 32 evaluations
being carried out from July through September, 2006. After tourist amusement park guidance
and evaluation competitions and key inspection work were carried out, the parks assessed as
being Exceptional included Janfusun Fancyworld, Formosan Aboriginal Culture Village, Leofoo
Village Theme Park, West Lake Resortopia, Yamay Resort, Window on China, Hualien Farglory
Ocean Park, and Little Ding-Dong Science Park. Those receiving Outstanding ratings included
Jianshanbi Resort, Sun Link Sea Forest Recreation Area, Blue Lagoon Water Park, Atayal
Resort, Shangrila Paradise, Wan-Pi World, Formosa Fun Coast, and Yeliou Ocean World. The
remaining facilities were not rated.

(3) Four training classes were held, in accordance with the Statute for Development of Tourism,
Regulations Governing Amusement Park Enterprises, and the Executive Yuan's Public Safety
White Paper: for the maintenance and management of safety for mechanical rides at
amusement parks, for the upgrading of amusement park services, in environmental impact
assessment for amusement parks, and for emergency rescue and disaster reporting for
amusement parks.
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4. Advertising and Promotion

(1) The "Fun Spring Vacation — Amusement Parks" integrated advertising and promotion program was carried
out, together with sales activities and joint promotional press conferences, and integrated joint amusement
park sales activities were held to publicize the legal amusement park industry.

(2) Domestic amusement park rides that are the foremost of their kind in the world or in Asia were publicized

internationally to market Taiwan's amusement parks internationally.

(3) Amusement park enterprises were assisted in participating in the Taipei International Travel Fair and
overseas travel fairs so as to show the booming development of Taiwan's travel industry.

5. Establishment of an Amusement Park Web Page
(http://www.taiwanthemeparks.com.tw)
A special web page was set up to provide travelers with information on amusement parks. The web page

offers basic information, transportation information, tips on marketing activities, the latest news on seasonal

theme activities, and information on park rides that are the foremost of their kind in Asia or the world.
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Licensed Tourism Amusement Enterprises in Taiwan

E302HER Rl
Date of Issuance Location

HIRERES

License No.

002

003

004

005

006

007

008

009

010

011

012

013

014

015

016

017

018

019

020

021

001

001

S7EE2

Issuing Agency

EiS

Tourism Bureau

EVES

Tourism Bureau

B

Tourism Bureau

S

Tourism Bureau

EVES

Tourism Bureau

Bt

Tourism Bureau

S

Tourism Bureau

EiE

Tourism Bureau

EVES

Tourism Bureau

NS
Tourism Bureau

EE

Tourism Bureau

EVES

Tourism Bureau

B

Tourism Bureau

EiNE

Tourism Bureau

EVES

Tourism Bureau

EVES

Tourism Bureau

B

Tourism Bureau

ENE

Tourism Bureau

EVES

Tourism Bureau

NS
Tourism Bureau

ESE

Tourism Bureau

FEETABUT

Chiayi County Government

B4R

Taipei County Government

925 10H8H
Oct. 8, 2003

92F12H12H
Dec. 12, 2003

925 12H15H
Dec. 15, 2003

93F10H1H
Oct. 1, 2004

93F1081H
Oct. 1, 2004

93F10H1H
Oct. 1, 2004

93F10H14H
Oct. 14, 2004

93F1084H
Oct. 4, 2004

93F10H7H
Oct. 7, 2004

93F10H27H
Oct. 27, 2004

93F10H13H
Oct. 13, 2004

93F10H6H
Oct. 6, 2004

93F10H14H
Oct. 14, 2004

93F10H14H
Oct. 14, 2004

93F10H12H
Oct. 12, 2004

93F11812H
Nov. 12, 2004

93FE10H27H
Oct. 27, 2004

93F11H10H
Nov. 10, 2004

93F 118108
Nov. 10, 2004

93F12H21H
Dec. 21, 2004

MFE11B11H
Nov. 11, 2005

93F 28164
Feb. 16, 2004

9456 H29H
June 29, 2005
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Hualien County

AR RER
Nantou County

FTIRR

Hsinchu County

EESA
Miaoli County

=ik
Tainan County

FE R

Nantou County

FTIRR

Hsinchu County

EAldS

Changhua County

[Eld

Nantou County
EESL

Miaoli County
ERER

Yunlin County
e

Taoyuan County
EESA

Miaoli County
Pingtung County
IR

Hsinchu County
FTTRR

Hsinchu County
Pingtung County
=ik

Tainan County
=M
Kaohsiung City
=13k

Taichung County
=pid

Taipei County
Chiayi County
=pld:]

Taipei County

Bl RE

Name

RIEFAR
Hualien Farglory Ocean Park

MR
Formosan Aboriginal Culture Village

L=YIHFR
Fantasy Wold

PR RS
West Lake Resortopia

TERZ THET
Wan-Pi World

ZRIER RS
Atayal Resort

AUEINES bz e

Leofoo Village Theme Park
BgREN

Taiwan Folk Village

AR RR LR
Sun Link Sea Forest Recreation Area

SRENEE

Shangrila Paradise

AL 5R

Janfusun Fancyworld

INABEERELE

Window on China Theme Park
WL SR 5 4 [

Hou Yan Shan Hot-Spring Area

BARMIBELLF
Bada Forest Theme Park

ANIRJI=FRE i
Little Ding-Dong Science Park

BInARMEE
Wanjui Forest Recreation Area

INER T HASIERRN

Kentington Resort

SUBBSTFER AT

Jianshanpi Resort

MBERERINER
Blue Lagoon Water Park

FEERtHR
Yamay Resort
NWERE

Formosa Fun Coast

BEFRIEN
Yito Show

FFHIEFH TR

Yeliou Ocean World
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Chapter 5: Guidance and Administration of the Tourism Indu

Tourism Industry Education and Training

Tourism workers are given training to increase their professional know-how; reinforce

operational, management, marketing, and service principles; and bring about an overall

upgrading of the quality of travel services.

1. Training of Tourism Personnel

M

@)

3)

To assure the quality of travel services and coordinate with the Ministry of Examination's
2006 General Test for Professional and Technical Personnel — Tour Guides and Tour
Managers, the Tourism Bureau organized 27 courses and 25 courses of pre-employment
training for tour managers and tour guides, respectively from July 2006 through April
2007. The courses were held in northern, central, and southern Taiwan. By the end of
2006 a total of 18 courses for tour managers had been held, with 2,220 participants
(1,151 in foreign languages, 1,069 in Chinese), and 17 courses for tour guides had been
completed, with 1,656 trainees (343 in foreign languages and 1,313 in Chinese).

To develop managerial personnel for the travel industry, and to strengthen the regulatory
knowledge and service concepts of travel-industry managers, the ROC Association of
Travel Agency Managers and local travel agents' associations were commissioned to
carry out pre-employment managerial training in northern, central, and southern Taiwan.
A total of 248 people had taken this training by the end of 2006.

In response to the insufficiency of Korean-speaking tour guides, travel agencies
recommended people with Korean language ability to participate in reserve training
designed to strengthen their professional know-how. They were assisted in obtaining
tour-guide licenses so that they could join the ranks of guides handling Korean tour
groups. A total of 14 people participated in this program and six of them passed the
General Test for Professional and Technical Personnel — Tour Guide (Korean-language
Division) Test.

2. Improvement of the Professional Know-how of Tourism

(1

2

Personnel

The Tourist Guide Association of the ROC, Taipei Tour Guide Association, and
Kaohsiung City Tour Guide Development Association were given subsidies to provide
advanced on-the-job training for tour guides so as to make the guides more familiar with
tour itineraries and improve their guide skills.

Train-the-trainer seminars were held for tourist hotel personnel so as to strengthen the

planning and implementation skills of persons in charge of training in tourist hotels.
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Chapter 6: Tourism Information and Safety S

Chapter 6 Tourism Information and Safety

I. Travel Information Services

to provide a full spectrum of timely travel information, give in-depth
introductions to tourist sites throughout Taiwan, and offer the most up-
to-date travel news:

1.

. Thirty-four travel service centers throughout Taiwan provided consultation to 547,207 travelers

. The governments of Taipel'i

|
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|

; |
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The Tourism Bureau implemented the following measures in 2006

Assistance was provided to local governments and other
organizations in setting up travel information service centers and
visitor centers, in accordance with the travel service center
corporate identity system (CIS) established by the Tourism Bureau,
at the Changhua Railway Station, Shueitou Wharf, Miramar
Shopping Center, Yangming Park, and Singang so as to provide
multi-lingual travel consultation and information services by

specialized personnel.

. Travel information service kiosks providing free travel brochures were established at

transportation hubs without travel service centers in conjunction with the Taiwan Railway
Administration, Civil Aeronautics Administration, and Taiwan Area National Freeway Bureau.

. Four training programs were held for travel service center personnel so as to upgrade their

quality.

. An internal management mechanism for travel service centers was established and personnel

were sent to carry out supervisory monitoring of their operations. The records of the monitoring
were sent to the local governments and other related agencies, with requests for immediate
improvement, so as to enhance the quality of service at the centers. -

during the year. Foreign travelers accounted for 93,674 consultations, making up 17.1% of the
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total.
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8. Maintenance of the travel information website (http://taiwan.net.tw) was strengthened, and a
Taiwan Tour Bus website (http://taiwantourbus.com.tw) was established, to provide tourism
and travel information to domestic and foreign travelers at all places and all times.

9. A toll-free tourist information hotline (0800-011-765) was set up to provide 24-hour
N~ FRERIENREAMRABEHR (0800-011-765) @ IRHERIEA

2.5&75&52240\5%: I HEYIRE - RBREREEE
EENMEENCEANZBRS » O5FHARFE 159,087 A
0 o

transportation and tourism information, as well as emergency contact assistance, to foreign
travelers throughout Taiwan in Chinese, English, Japanese and Korean. The hotline took a
total of 19,087 calls during the year.

Il. Front-line Services at International Gateways

To provide a complete range of convenient information to travelers arriving in Taiwan, the
Tourism Bureau has set up Travel Service Centers at Taoyuan and Kaohsiung international
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airports, with service counters in the greeters’ lobbies to offer assistance of all kinds. The
services provided by these two Travel Service Centers include the reporting of mainland Chinese
tourists, the provision of travel-related information, directions concerning customs clearance,
answers about flight conditions, the handling of complaints, contact with hotels, transportation
providers, and airport units, help in the reception of VIP travelers, and the provision of group and
other traveler-related services. The service personnel also carry out traveler reception and
marketing activities in line with advertising and promotion programs

designed to attract foreign tourists to Taiwan. To strengthen the promotion
of tourism, the Tourism Bureau has also set up photo light boxes at
airports and has installed display racks offering more than 100 types of

brochures for the taking. Help is provided via the Internet to FIT traveler
designing their own tour itineraries, with the provision of rapidly accessible
and detailed information on Taiwan tourism and 24-hour, 365-day
consultation services offered in Mandarin Chinese, Taiwanese, English,
Japanese, French, German, and Spanish.

To further upgrade service quality and make it convenient for travelers
to retrieve tourism information, the Tourism Bureau has installed an
automated service counter in the arrivals area of Kaohsiung International
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R EHRIKEERNM4287,7601D °

Airport to provide a full range of travel information and Internet services.
An automated audiovisual broadcasting system has also been installed in
the departures area of the airport to introduce Taiwan's tourist attractions,
promote a new image for Taiwan tourism, and develop international tourist
sources. Consultation services were provided to 782,757 persons in 2006,
along with 1,427,760 pieces of tourism materials.
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Chapter 6: Tourism Information and Safety Services

I11. Strengthening of the Taiwan
Tourism Website Service Team

The Tourism Bureau carried out work on the revision of
the Taiwan Tourism Information Website (http://taiwan.net.tw)
in Chinese, English, and Japanese versions in 2006. In
addition to reinforcing the website's original functions,
introductions of tourism flagship units and an e-postcard
function were added and a more friendly tourism promotional
video interface was provided. In coordination with
government's impending opening of Taiwan to tourists from
mainland China, a website using simplified Chinese
characters has been set up to publicize Taiwan's tourist sites
and cultural attractions to Chinese people from throughout
the world. The website received 19,966,383 hits in 2006,
bringing the accumulated total of hits to 59,785,966. In
September 2006 the Tourism Bureau registered the top-flight
"taiwan.travel" domain name and linked it with the Taiwan
Tourism Information Website, using it as a new channel for
the heightening of Taiwan tourism's exposure in the Internet
information world.

To provide the public with DIY travel itinerary planning
services and with itinerary information for retrieval, the
Bureau accepted a commission from the Research,
Development and Evaluation Commission to institute an
innovative digital Tourist Itinerary and Prearrangement
Service Website (http://travel.taiwan.net.tw), positioned as a
subsidiary of the Taiwan Tourism Information Website, to
strengthen the interactive function and deepen online travel
services. The public can use this website to obtain even more
of the itinerary-related information needed to plan and design
travel itineraries tailored to the individual. Personal itinerary
DlY, travel agent's package itineraries, recommended
itineraries, guidance prearrangement, membership
application, and gate-ticket reservation services were put
online in 2006.
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IV. Travel Safety and Accident Response

To assure that relief measures can be undertaken immediately whenever travelers are involved
in disaster situations, and that reports will be sent immediately to concerned units requesting
assistance, disaster response centers have been set up in the central government or in the
ministries and commissions in accordance with the Supplementary Operating Guidelines for
Central Government Disaster Response Centers so that accidents to travelers can be reported at
once. The Tourism Bureau is charged with maintaining a firm grasp of dynamic information from
travelers in national parks, scenic areas, and other tourist spots so that the most updated disaster
information can be provided to the disaster monitoring team. Besides being responsible for the
area under their jurisdiction, national scenic area administrations are also charged with collecting
some disaster information from county-level scenic areas and for watching out for disaster
conditions and disaster reporting in neighboring areas. This reporting includes detailed lists of
particulars about accidents (including location, date and time, reason for the problem, number of

people involved, and response measures), location maps, photos, and other related data.

The work of carrying out annual supervisory evaluations of management and safety
maintenance by national scenic area administrations was continued in 2006. The items evaluated
were upgrading traveler safety, facilities maintenance and management, environmental cleanliness
and beautification, and upgrading of recreational service quality. Deficiencies were listed for follow-
up monitoring. The national scenic area administrations were requested to continue implementing
the measures included in the White Paper on Public Safety Implementation Plan — Safety
Management of Amusement Facilities in Tourist Areas, and to carry through thoroughly with the
safety management countermeasures formulated to deal with mass travel during long holidays, the
implementation plan for strengthened traveler safety education, and the emergency rescue plan.

To protect the safety of travelers, the Tourism Bureau has not only strengthened educational
publicity regarding travel transactions and safety but has also coordinated with travel agents’
associations about the establishment, in accordance with the stipulations of the Guidelines for the
Handling of Overseas Emergency Situations that Occur to Groups Dispatched Abroad by Travel
Agencies, of emergency accident handling systems and the thorough implementation of reporting
and disposition by travel agents that engage in the outbound tour group business. The Bureau has
also set up a Status Registration System for Outbound Tour Groups on its website so that travel
agents can go online and register the tour managers, lists of participants, and itineraries of their
outbound groups prior to departure, enabling the Bureau and Taiwan's overseas diplomatic
missions and representative offices to know about the status of tour groups at all times and take

tion to protect the safety of the groups and the interests of their participants.
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Chapter 7 Plans for 2007

The vision for 2007 is to "Building a Tourism Boom Through Enhanced Quality
and Quantity," and to achieve a 7% growth in visitor arrivals. In addition to carrying on
with the framework and principles of the Doubling Tourist Arrivals Plan, which calls for
the quality upgrading of both software services and hardware facilities, full efforts will
be devoted to the implementation of the Executive Yuan's Economic Development
Vision for 2015 — First-stage Three-year Sprint Program centered around the building
of a "Beautiful Taiwan, Unique Taiwan, Friendly Taiwan, and Quality Taiwan" and the
strengthening of "Marketing Taiwan." The goal is to create a brand image for high-
quality Taiwan tourism in which quantity and quality are given equal emphasis and in
which activities and objects alike "Touch Your Heart," with changes for the better
being made visible so that tourists can both see and feel them.

I. Beautiful Taiwan

(1) Taking the Executive Yuan's "National Clean Home Movement Plan" as the
foundation for creating a "Beautiful Taiwan," the Tourism Bureau will renovate
tourist sites, carry out environmental improvement and the linkage of attractions
on five key tour routes around Taiwan— the North Coast Tour Route, Sun Moon
Lake Tour Route, Alishan Tour Route, Hengchun Peninsula Tour Route, and
Hualien-Taitung Tour Route— and will promote the BOT development of
accommodation facilities (including the second stage of the Hibiscus Resort at
Fulong, the Sun Moon Lake Hsiang Shan Hotel Area, planning for a four-star and
an ordinary budget BOT hotel at Dapeng Bay, and BOT hotel projects in the

Fonglin and Jinlun hot-spring areas), and the upgrading of service capabilities.

(2) Major tourist attractions in local areas will be re-engineered through the provision

of subsidies for the key developmen ocal governments so

areas can revive their go

improvement arc
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Chapter 7: Plans for 2007

(3) The development of hot-spring resources will be carried out, including spring drilling and
reconstruction, planning and installation of public conduits, and environmental rectification
around hot-spring areas. Areas where this work has already been carried out include Taian,
Jiaosi, Wulai, Dongpu, Jhonglun, and Lushan. Pipe connection and the issuance of hot-spring
logos at Wulai will be completed in 2007, bringing the sustainable operation of hot-spring

resources into a new era.

2. Unique Taiwan

Travel products under the guidance of different ministries and commissions will be packaged into
"Unique Taiwan" products in which Taiwan holds an advantage, including railway tours (both the
conventional Taiwan Railway Administration and the Taiwan High-speed Rail Corporation),
agricultural tourism, hot-spring tourism, health tourism, eco-tourism, honeymoon and wedding-photo
tourism, sports tourism, educational tourism, youth tourism, long-stay tourism for senior citizens, and

cultural tourism.

3. Friendly Taiwan

(1) A tourism and vacation retail service mechanism will be established. This mechanism will
include guidance for 138 visitor centers in fulfilling the holiday retail function, the setting up of
the service hotline 0800-011-765, implementation of the National Clean Home Sports Plan will

be carried out, and strengthening of cleaning and garbage removal at tourist spots.

(2) Taiwan Tour Bus products will be developed, with daily departures and bilingual guides and with

routes that cover top tourist spots all over Taiwan.

(3) Travel service centers with a unified identity system will be established for the provision of

bilingual information services and the distribution of printed travel materials.

(4) Local governments will be assisted in the installation of tourist guide-map signposts in
metropolitan areas as well as tourist cities and towns.

4. Quality Taiwan

This encompasses general hotel quality improvement plans, with guidance and consultation by
experts, subsidies for loan interest and for planning and design, and other incentives for
improvement. It also includes training in specialized know-how, professional skills, basic foreign
languages, etiquette, service concepts, and other subjects for tourism workers, as well as the
strengthening of quality management, the heightening of tour group quality, and the maintenance of
travel safety for mainland Chinese tour groups.
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5. Marketing Taiwan

F - {TREE

96 FABFREIFRERETIBAGHHEER [Taiwan,
touch your heart] {ERENEELNR » HIEAE
A

The Tourism Bureau will continue to use the slogan "Taiwan, Touch Your Heart" in its international
advertising in 2007. Methods of advertising are described below:

(1) Formulation of strategies for target markets: In the Japanese and Korean markets, the pop group F4 will
be used as a marketing tool, in the Hong Kong-Singapore-Malaysia market the strategy will be on
seasonal themes and the development of the DIY travel market, and in the European and American

market PR firms will be used to reach mainstream travel agencies and expand marketing channels.

(—) S ZEEMISMERIEE - HEMISKLAF41B
REIBEAMLITHE - BEFHBSLUNZEER
FEBEERBEHSRRRE - MEMBAIERR
RN AEAMRITH - LUERESEE -

(2) Production of publicity materials focused on Taiwan's special features: This includes the production of 12
new theme-tour brochures and posters, and the strengthening of publicity distribution channels.

(3) Establishment of an overseas marketing network: In addition to playing the role of a promoter of Taiwan's

tourism image, the Tourism Bureau is also responsible for the appointment of agents at overseas points

(D) HEEEFeXNER @?ﬁ%ﬁi&z‘mﬁifﬁﬁﬁﬁi
BERER  BIEXEDEBIRSF

and for strengthening cooperation with airlines and
overseas travel agencies so as to boost the marketing of
Taiwan's tourism products.

(=) IEENEEE - BXERDEERZEEHNTERZEE - IS
BEEMNMEEBEMECEE - IIEEMZERATRBNIKITHZE
F » LUBINZEhREER 1T -

(4) In-depth reporting on Taiwan: Story marketing and the
introduction of travel books will be used to attract
international travelers to come for an in-depth taste of
Taiwan.

(M) REWESE : LNFIIIRRELIRBEEZTSIN » IRSIEERIR

(5) Internet marketing: nimble use will be made of Internet
marketing to provide detailed multi-lingual information

on travel in Taiwan.

5;1

(h) BEEMRMIRITN - RASFERSETCETIBFIEIRBE -

7~ BIRIRBHIS 6. The Domestic Travel Market

(—) IEBAFERBREERRELLG] : S5 AFBAEHED 3190887
XEE-BRIREREZRE] ; STEREREDECE TREER
IEEERM %f%ﬂ‘ﬂﬁﬁ?fﬁ)\é?&ﬁ%E%ﬁﬁﬁﬁié%ﬁﬂﬁﬁﬁ&ﬁ% °

(1) Heightening of the ratio of non-holiday domestic travel:
This effort includes the “319 Town and Township Smiling
Taiwan — Domestic Travel Card Program” for civil
servants, the introduction of tourist bus and railway
travel products for senior citizens, and the promotion of

(2 RBENFEREER - BiEkensE (KBERFX) ~ EFE

convention and incentive travel for company

(B LIRE - —#BSE—Em) ~ Feths (B8N -~ 85% ~ 1) cmployees:
RAERE ~ SUEERIESE - (2) Development of domestic travel products with unique characteristics: This includes green travel

(agricultural tourism), industrial tourism (tourist factories, local products), unique places (farming and
(=) #E TEREE 17801 758 - WEERSHEZHE  BER fishing villages, indigenous villages, communities), and ecological and cultural tourism.

M5e s k& %“” s mE | FRECEEIEHE -

(3) Introduction of "Precious Taiwan, Treasure-digging" activities to stimulate all the local people to discover
and choose "Taiwan classics" with the characteristics of "uniqueness, friendliness, beauty, and quality."
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Visitor Arrivals, 1961-2006

85t Total

Growth

Visitors

 E1963 7204 3770 388
5301964 95481 3257 | 515
 SAE1965 133666 3999 | 721
551966 182948 3687 | 987
S6E1967 253248 3843 | 1366
STE1968 301770 1946 | 1627
 S8EE1969 371473 2340 | 2003
_ S9E1970 472452 2718 | 2548
601971 539755 1425 | 2911
611972 580033 746 | 3128
621973 824393 4213 | 4445
63 & 1974 819,821 1 -055 | 44.21
el 800 406 | 4600
651976 1008126 1817 | 5436
661977 1110182 1042 | 59.86
671978 1270977 1448 | 6853
_68E1979 1340382 546 | 7228
691980 1393254 394 | 7513
__T0F 1981 1400465 116 | 7600
T1E1982 1419178 069 | 7653
| T2F1983 1457404 269 | 7859
 T3E1984 1516138 403 | 8175
TAE1985 1451659 425 | 7828
75198 1610385 | 1093 | 8684
761987 1760948 935 | 04.96
TTE1988 1935134 989 | 10435
781989 2004126 357 | 10807
791990 1934084 349 | 10429
801991 1854506 4M | 10000
81E1992 1873327 101 | 10101
821993 18502141 123 | 9977
83104 2127249 1497 | 1471
841995 2331934 962 | 12574
851996 2358221 143 | 127.16
| 8671997 2372232 059 | 127.92
87 £ 1998 2,298,706 1 -3.10 | 123.95
CesE190 2411208 4%0 | 13002
_89F2000 2604037 882 | 14150
902001 2831035 789 | 15266
91 £ 2002 2977692‘ 5.18 T 160.57
CwFaws 228117 2450 | 12122
932004 29503421 3124 | 15909
_GAE2005 337818 1450 | 18216
95 £ 2006 3,519,827 ; 419 i 189.80
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NEEIRS Foreigners

BRE GiEEt
Growth [=pajnd
Rate %

AH

Visitors

61348 3747 | 85
83017 3632 | 8695
118460 | 4269 8862
160279 | 3530 | 8761
198218 2367 | 7827
250, 599‘ 26.43 L 83.04
| 321188 2817 | 8646
409756 | 2758 | 8673
466570 | 1387 | 8644
499715 70 | 8615
703775 4084 | 8537
702,963 | -012 | 8575
715630 180 | 8388
853875 1932 8470
933936 938 | 8412
1045916 | 1199 | 8229
1096735 | 486 | 8182
130 131 7975
1116008 | 044 | 7918
1111408 | 041 | 7831
1166791 498 | 80.06
1227450 | 520 | 8096
1195443 | 261 | 8235
1333315 1153 | 8279
1510972 | 1332 | 8580
1696677 | 1229 | 8768
1768541 424 | 8825
1712680 | 316 | 8855
1620448 486 87.86
1649726 124 | 88.06
1601228 | 294 | 8654
1856685 1695 | 87.28
2066333 | 1129 8861
2088539, 1.07 | 8856
2115641 130 | 8918
2,031,811 1 -396 | 8839
2115655 413 | 774
(2310670 | 922 | 8806
22918711 081 | 8096
2384017 271 7906
1812034 | 2302 | 8060
2428207 | 3401 | 8231
2798210 | 1523 | 8283
2,855,629; 2.05 i 81.13

E (B3 Overseas Chinese

AH BRE {Gi&Et
No. of Growth =haind
Visitors

12464 | 1675 | 1305
15206 | 2200 | 1138
22669 | 4908 | 1239
55030 | 14275 | 2173
5171 1 701 | 1696
50285 | 173 | 1354
6269 | 2468 1327
73185 | 1673 | 1356
80318 975 | 1385
120618 | 50.18 | 1463
116,858 | -3.12 | 14.25
137510 | 1767 | 1642
154251 | 1247 | 1530
176246 | 1426 | 1588
25061 | 2770 | 1771
243647 | 826 | 1818
282124 1579 | 2025
293457 | 402 | 2082
307772 | 488 | 2169
290613 | 558 | 1994
| 288688 | -0.66 | 19.04
256216 | 1125 | 1765
277070 | 814 | 1721
249976 | 978 | 1420
238457 | 461 | 1232
| 235585 | 120 | 1175
221404 | 602 | 1145
225058 | 165 | 1214
223601 | -065 | 1194
248986 | 1135 | 1346
270564 | 867 | 1272
| 265601 | 183 | 1139
269682 | 154 | 1144
256591 | 485 | 1082
266,895 | 4.02 | 11.61
295595 1075 1226
313367 | 601 | 194
| 539164 | 7206 | 1904
623675 | 1567 | 2094
436083 | -3008 | 1940
522045 | 1971 | 1769
579908 | 11.08 | 1747
664198 | 1454 | 1887
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Visitor Arrivals by Residence, 2006

955 2006

B

ast | EEIRE o\ EEpR

o ;Overseas‘
Total ' Chines 1 Foreigners

Residence

| 78 P9 Hong Kong, Macao ,,4@1@@41,,3,513,3,5,L,JZ,SA?,
Efdepen 1,161489) 1,956 1,159,533
 BEKoea 196,260 3,739 | 192,521
DEnda 18047 27| 18,020
R Middle East 12799 107 12,692
T FREEMaaysia 15202) 441 114761
W w o VI Shgapore 184,160 649 183511
2 m< OEIndonesia 90,870, 277 | 90,503
83 § SFEEPhiippines 79993 4753 | 75240

B et o643 999 9464

- SETHEME Ohers 77470, 3432 74,038

. FEDIGSwTold 643338 10551 632787
 DMEHGHE Others 358,103 286653 71450
. DA Total 2,821,920 657,368 2,164,552
 SACanada 538211 596 | 53225
EBUSA 394802) 2,798 | 392,004

=5 EfFMeico 2106 9. 2,007
Ne efpaa 3261 233 3028
B WREAgentna 717 65 652
 EMEMOME Others 6326 165 6161

o EMEE Tl 461033 3866 = 457,167
A Belguom 3859 27 3832
| %Bl France 226220 250 22372
®EGemany 764 162 38602
ARy 10,765 431 10722
B Netherlands 14900 72 11418
S Wiswigeland 6440 80| 6360
WO FYEF span 4598 32 4566
=SEmuk 36007, 213 35794
BiR|Austia 5501, 3 ,7,1,,,5,,494,
 FMGreece 1259 2 1257
 H#Sweden 5549 161 5533
BOMEMOME Others 25923 27 2589
_ EEEtToW 72777 %61 171816
Ao EXFGAtEla 42549) 435 42,14
d= fFmNewZealend 8329' 140 8189
O FEMEMIME Others 1,141 1 1,130
E° kst om0 52019 586 51433
F< EHS Afa 5494, 162 5332
T FNEOE Oters 3417 353382
B FMAR Total 8911 197 8714
 ABMBunstated 3167) 1220 | 1,947
#82t Grand Total 3,519, 827‘ 664,198 | ‘ 2,855,629

94 2005

oz | EERE
-El)?;' Overseas‘

NEERE

,,43,211,8:,?5@4&@1,,71215,
1,124,334, 2,142.1,122,192
 182517) 3553 178,964
7512 37 17475
13534 103] 13431]
107549 465 107,084
166,179 513| 165,666
88464 378 88,086
92074/ 4869 87,205
93568 984 92584
89,091 3218 85873
636,925 10427, 626498
271457 200203 71,254
2,678,997 571,908 2,107,089
_ 54464) 626 53838
390929 2776 388,153
203 24 1999
3024 205, 2819
,,,,, 729 77, 652
5987 177 5810]
| 457,156 3,885 453271
426 18] 4208
21967‘ 18211 21,785
 39821] 195 39626
10985 42, 10913
1217 331 12,084)
6401 601 6341
4614 35, 4579
| 35950, 202 35748
5067, 18 5049
1288 1. 1287
5597 26| 5571]
24491 17 24474
172494 829 171,665
46394 377, 46017
8174 159, 8015
64 11 1,153]
| 55732 547 55185
5775 155, 5620
3426 28] 3398
9201 183, 9018
4538 2556 1982
3,378,1183 579,908 32,798,210

tl:iﬂ'( Change +-%

1IEIﬁR§
Overseas ‘
Chine:

A

[=]
Total

019 - 9-,31 J
330 | -B68 |
783 524
306 | -27.03 |
543 388
712 516
1082 | 2651
272 2672
1312 | 238
22 152
1304 | 665 |
101 149
3192 | 4318
533 1494
1181 479 |
099 079
410 6250
784 13566 |
165 | -15.58 |
566 | 678
085 049
868 | 50.00 |
298 3736
265 -16.92 |
T3 238
5A7 | 11818 |
061 | 3333 |
035 85T
016 | 545 |
857 | 10556 |
225 | 100.00 |
086 | -3846
585 | 5882 |
016 1592
829 | 1538
190 | 1195
198 1 0.00 |
666 743
487 452
026 | 2500 |
315 765
3021 | 5227

419 i 14.54 i

AFERE
1 Foreigners|
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Visitor Arrivals by Purpose of Visit, 2006 Visitor Arrivals by Nationality, 2006
Residence Total Busmess Pleasure | Ralatives Conference Study Others Unstated Nationality 2006 2005 Change +-%
&8P Hong Kong, Macao 431884 | 88527 | 274222 22486 | 6530 | | 6571 | 26546 | 7,002 B Japan 1,163,835 1,127,184 3.25
H#&Japan 1161489 | 319,379 | 721351 29132 | 7444 | 4423 | 11170 | 68590 ®#FKoea 198507 | 18489 | 756
BHKoea 196,260 67,400 | 77,254| 17605 | 3818 | . 2513 | 6918 | 20752 ognda 0 243 | 21986 217
EEinda 18,047 10808 | 434 1837 | 915 | 557 | 1666 | 1830 & Middle East 0 12687 | 13262 | 434
BT R C T A R R e & | FAEDMelysa  1329% | 189%1 729
© | | BAFGMalaysia 115202 22843 | 50295 12054 | 3229 | 5412 | 6314 | 6055 W% oo FUESingapore 163160 146621 | 1129
ﬂﬂéiﬁ.gﬁﬂ,ﬂﬁ?ﬂl&a@[@,,,, 184160 49736 | 98383 13205 | 3229 | 645 | 11580 | 7,382 5<:%%kgﬂﬁ Indonesia ¢ 93847 | 91386 273
E @< [EIndonesia 90870 | 7266 | 8055 7793 | 719 | 2570 | 17,836 | 46631 2 & SEZE Philippines 77,596 89,263 -13.07
| %@Lﬁ% Philppines 79993 13415 | 5164 5426 | 1029 | 440 | 20568 | 33,951 3 %%%’i%’h;ﬁéﬁd ””””””””” wrot wu 200
B3 F@Thaland 95643 | 14353 | 5456| 8144 | 1272 | 1154 | 10578 | 54686 @ EETEMMNE Others 00 82742 9536 | 1326
- FETEME Others 77470, 8178 | 2428 22,036 | 1024 | 1963 | 11,706 | 30,135 . EETctswToml 644541 | 6389%9 | 088
.| FFEDIEtSubTotal  643338| 115791 | 178781 68658 | 10502 | 12184 | 78582 | 178,840 NEMME Othes 0 500 | 6427 | 1287
 MENE Others 358,103 58,024 | 106,201 64493 | 9,936 | 2716 | 61,153 | 55580 TpEETotal 00 2047633 1992357 217
D&t Total 2821920 668,656 | 1358781 205468 = 39,448 = 29,192 | 186492 & 333,883 . M=KCanada 7109 | 77291 025
=X Canada 53821 | 14438 | 18,837 12032 | 841 | 647 | 243 | 459 ZH USA #4305 | 409740 | M
EEUSA. 394,802 139,702 | 86,239 125943 | 5623 | 4105 | 8926 | 24264 £< BFHIMexico 228 o7 | 556
%_,”@IM%HZ ,,,,,,,,,,,,,,,, 2106 943 | a1, 845 | [CH 5 | 7| 140 @ETéﬁeéﬁ"hﬁmj""Wﬁfﬁﬁhﬁ"iﬁé 777777777777777777777 320 963
%%Lﬁﬁﬁﬂﬂ ,,,,,,,,,,,,,,,,,,, 3261 1434 | 414, 709 | 64 | 9% | 267 218 E= [ORE Agena 793 154 547
B MIRE Agenna nro 28 75 180 | 4 | 16| 61 56  EIWEMME Othes 6865 | 6378 | 764
‘?%UF%@¥@E§S¥U€@ ,,,,,,,,,,,, 6326 1862 94 1030 33 | 708 | 466 923 EMAst o 0 504876 499550 107
,,,,L?%aﬂ,ei]@%ﬂ ,,,,,,,,,,,,,, 461,033 | 158,665 = 107,000 140239 | 7,023 &= 5628 | 12227 | 30251 L&E%ﬂ%ﬁi&é@ﬁ{ffffffffff'77777777772k%é 777777777777777777777 4922 | B89
LE'Q*,JEB?JQ'WP ,,,,,,,,,,,,,,,, 3859 | 2197 | 677 486 | 15 | 84 | 109 | 221 % France 28,388 27,442 3.45
B France 220622 12330 | 3866 3259 | 593 | 539 | TA4 | 1291 ‘ijifééﬁﬁéﬁjfffffffffff’7777777772535? 77777777777777777777 43752 221
 ®E Germany 38,764 25132 | 4616) 4611 | [ 581 | 1048 | 2022 S Italy 11,922 12,021 -0.82
EAMMaly 10,765 6986 | 1165, 852 | 237 | 132 | 426 | 967 ' 797 Netherlands 13,985 14,463 -3.30
| M Netherlands 1149| 7649 | 1574, 935 | 205 | 126 | 399 | 602 %ﬁﬂf B+ Swizeland 0 694 | 6739 349
WG T Swigerand ¢ 6440 4069 | o 787 | 120 | 61 | 145 287 ’tm%f’a?ﬁfy}’s’p’a’.a ”””””””””””” a9 a4 15
0% YT Spain 4598 2561 | 712 506 | 17 | M2 | 212 378 B0 UK ee1s6 | 66897 | a1
= mmok 36,007 | 20073 | 9166, 2946 | 813 | 404 | 788 | 1817  EFAustia 0 5886 | 4885 1578
B Austia 5501 2418 | 1064 1,08 | 84 | 150 | 261 | 441  FBGreece  14% | 1462 | 18
 FMiGreece 1259 o (4] I £ 4 R 28 | 9| 84 213 BB Sweden 0 6491 | 6517 | -040
¥ Sweden 5549 3842 | 698 441 | 10 | 19 63| 236  BUNEMOME Others 35524 | 3785 515
 BUMELIOE Others 25923| 12,052 | 4912| 3247 | 885 | 666 | 1,665 2496 BB Total 2884 w7732 049
W‘EU'LETT@@ 77777777777777 172777 100082 | 29496 19200 | 4101 | 2983 | 5944 | 10071 Ko BAREAustala 52909 | semes | 679
RARIE Australia 42549| 15022 | 11695 8490 | 1450 | 382 | 2485 | 3024 iz B Newzeand tomss | 0786 | 028
fﬁ | HIPSR New Zealand ¢ 8329 2707 | . 2103 2048 249 | 57| 587 678 ’ﬂgogg&)ygﬂy@;pmeg 777777777777777777 73 e | 699
Hﬂt>,?9¥)”?¥@ﬁ¥@l@ﬂ¥%§ ,,,,,,,,,, 1141 35 | 2rg, 180 | 01 65 | 107 | 135 B KEMEE Total 64,400 68,238 562
Sl o L 2l e i i S BESAMCA  s7 | e5 | 4%
3ﬁ<< FJS Afica 5494 2698 | 614 1185 | 64 | M8 | 385 | 430 ﬁﬂn: JEMEMME Others 3699 | 3803 21
@ FFMAMUOE Others ¢ 3417 | 1616 | 113 491 | 194 | 198 | 174 | 631 =< FHEE Total 9,636 10,008 3.72
BT FMEE T 8oM | 4314 | 727 1676 258 | 316 | 559 | 1,061 77777%&5&%1J&&é@& 77777777777777777777777 20 3% | 2923
~ AYBHUnstated ¢ 3167 | 86 |  127] 184 | 3 26 | 425 | 2,317 ~ EfBOverseaschinese 64198 | 579008 1454
 MEtGrandTotal 3519827 949,836 1510207 377455 = 52634 = 38649 208,826 = 382220 .~ #@fGandTotal 3519827 338118 419
E2L % 100.00  26.99 4291 1072 1.50 1.10 5.93 10.86
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Visitor Arrivals by Occupation, 2006 Visitor Arrivals by Age, 2006
Bt 5| mEA | S0EH XAE® | SRR | R 35 Bt el [ ’ ’ : 3 [E Ao
Residence ggrcgc?rﬁell Housewife (lg\‘m(lgtg\r/}; Unstated Residence an dySiEjSer y e;\rs ) ’ an dyg?/':r
| ,E@@f JHongKong, Macao 431,884 | 10,912 | 24,988 | 102447 | 115694 | 101,007 | 52307 | 24,529
L BH#Japan 1161489 | 16520 | 25825 | 172,375 | 256,581 | 219,954 | 257,095 | 213,139
@@Korea 196,260 3977 | 8311 | 30527 | 51,058 | 45771 | 33,508 | 23,108
EEinda 18,047 30 | 289 | 3945 | 6619 | 4081 | 209 | 668
MR Middle East 12799 170 | 248 | 1,752 | 4516 | 3545 | (AL 657
CEI ,E'?E@EEEM?',%LS@ ,,,,,, 115,202 32392 | 7,558 8415 17,022 12617 197 | 13,621| 23,380 & E?@EM?@@@,,,, 15202 3916 | 7448 | 26242 | 30,806 | 21,920 | 15387 | | 9,483
tﬂ'j!é = gL%@,ﬂfE, Singapore 184,160 52,689 | 16,879 16,263 22,042 15633 8270 24,904 | 27,480 ﬂﬂcﬁ = gﬁﬁﬁ,ﬂfﬂi Singapore 184,160 6,440 | 12448 | 34,708 | 48979 & 42131 | 26,710 | 12,744
E @< fEIndonesia ¢ 90,870 6391 | 3137 9M4| 5352 8092 240 | 11,290 | 47,254 E @< MEndonesia 90870 935 | 2,654 = 42,723 | 26,030 | 7,440 | 6,723 | ¢ 4,365
3%@%@% Philippines 79993 6,083 | 3201 29,755| 2,790 3,343 1221 28155 6,544 i%gﬁﬁﬁfﬁi Philippines 79993 785 | 1345 | 32784 | 25644 | 110909 | ! 5343 | ¢ 2,993
E3 FEThalland 95643 7,701 | 38395 6,764 3,500 1969 756 | 7,202 29,356 B3 F@Thaland 95643 946 | 1631 | 27,917 | 40918 | 16347 | | 5362 | & 2,532
- © FETEMMEOhers 77470 3134 | 1453|5192 2228 16251 140 | 11,537 | 37,535 - © SEDEMNE Others 77470 711 | 2166 | 41913 | 16876 8082 | 5436 | - 2,286
_ E@D/)fSubTotal 643338 108,390 | 70,623 75503 52934 57,005 9,725 | 96,700 171549 . EmD/)itsubTotal 643,338 | 13,733 | 27,692 | 206,287 | 189,253 | 107,019 | 64,951 | 34403
 ESMEMMIE Others 358,103 46,221 | 20923| 9,092 20858| 25728 1,751 | 170,729 | 62,801  SMEME Others 358,103 | 6445 | 9082 | 74057 | 99179 | 85438 | 5/379 | 26,523
| DM&EtTotal 2,821,920 411,192 | 736,830 138,460 230,368 264,753 31425 541,118 467,774 EMSEtTotal 2,821,920 52,107 | 96435 = 591,390 & 722900 = 566,815 | 469,246 & 323,027
 JIZAXCanada 53821 9819 | 3537 4171 11,092 4424 15| 8438 12225  iEACeanada 53821 23%0 | 3148 | 1728 | 11433 | 9929 | ¢ 9423 | ¢ 5770
EEUSA 394802 83122 | 20560| 55704 59,362 29,117 997 | 56,663 | 89,277 XEUSA. 394,802 | 23,467 | 28,826 | 47,147 | 65854 | 91013 | 90,173 | 48,322
=% EfiFMexico 2106 490 | 218 310, 2| 106 - 20 515 170 =5 EfASMexico 2106 | 8 | 8| 628 | 519 | 291 | 164
%ELE@,B@ZU ,,,,,,,,,,,,,,,,,, 3261 m. [ 663 480 0 0, 740, 421 ﬂﬂﬁﬂﬁﬁr@;ﬂ ,,,,,,,,,,,,,,,,,,, 3261 4 | 23 | 62 | 837 | o 444 | 232
f‘“<§tL@*E&A@?fltl”,a,,,,,,,,,,,,,,,,7,1,7 ,,,,, 75 9 n 106 29| 2. 208, 8. EEL@*@&NQQWW ,,,,,,,,,,,,,,,, nry_ % 40 82 193 145 120 82
SMBIOE Ohers_____ 632 1205 246 873 1142 194 107 1,828 731 EMEMIOE Others ¢ 6326 170 | 415 | 1170 | 1507 | 1575 998 | 491
| =M&stTotal 461,033 95500 24,688 61,791 72459 33,960 1,251 68,392 102,902 ~  EMSEtTotal 461,033 | 26261 | 32757 | 61122 = 80452 | 103931 | 101,449 = 55061
RS Belgum 3859 1,016 | 86| 60| e8| 17| 4. ol4| 824 LCAIRS Belgium 3859 98 | 108 | 475 | 1028 | 1154 | 669 |« 327
 #El France 22622 5761 | 1066 3204 1819 594 86 | 3577 6425 | A France 22,622 818 747 3,071 6,301 5,699 4,299 1,687
@EGermany 38764 8765 | 1459 8173 2801 977 109 5653 10827 EHcemany 3764 733 | 745 | 4119 | 10766 | 12437 | 6584 | 3380
EARlhely 10765 3770 | 1,109| 1426 697 108 10| 1504 2051 EARMAly 10765 127 | M2 | 1090 | 3507 | 3235 | 1885 | 809
. M Netherlands 11490 3764 | 687 | 1,788 859 42| 42| 2019 2,089 . @ Netherands 1490 236 | 269 | 1409 | 3150 | 3473 | 2048 | 905
,"41|||Eiiﬁ‘ﬁ?—“,§wﬂ%§r',aﬁ£i ,,,,,,,,,,,,,, 6440 1762 | 4411 1,344 368 218, ¢ 13 1205 1,089 ,d'|IELJ3,f,ﬁ,I§V,V'EZ,ef'EﬂP§ ,,,,,,,,,,,,,,, 6440 204 | 125 | 649 | 1774 | 1748 | 1220 | 720
0% FYF spain 4598 12713 | 173 m 49, CAN 16, 851, 923 B FYES Spain 4598 83 | 94 | 672 | 1589 | 1031 ] 739 | 390
- REUK. 36007 11,101 | 3584| 5170 4142| 2267 219 | 5830 3694 =S mEuk 36,007 | 804 | 988 | 4207 | 8713 | 9893 | 7228 | 4,114
 BOR Austria 5501 980 | 264 57 807 190 2| 970 | 1,691 RO Austia ! 5501 1o | 188 | 1,05 | 1378 | 1311 921 | 543
 FBGreece 1259 83 40 A 55, 0, 0 209, 351 o Greece 1259 6 | 16 ] 149 | 301 | - 30 293 | 134
B Sweden 5549 1668 229 1230 506 86| 6 940, 884  Jmf Sweden ! 5549 109 | 122 | 673 | 1614 | 1459 | - 1086 | 486
BUMEAHE Others 25923 5761 | 1427 3995 3422 476 | . 259 | 4724 5859 | BRNEfOOE Others 25923 | a1 | 1,145 | 535 | 7574 | 6327 | ¢ 3800 | ¢ 1,310
 BUMSStTotal 172777 45804 | 10,865 28,780 16,343 5376 816 | 28086 36707 (BMSEt Total 172,777 3739 | 4629 | 23010 | 47,695 | 48127 | 30,772 = 14,805
Ko BAME Australia 42,549 11,310 | 3777 3502| 6318 3515 . 235| 8647 5245 R BARSE Australia 42549 | 1,783 | 2220 | 7735 | 8617 | 9209 | ¢ 8173 | ¢ 4812
fﬁ ,ﬁ@ﬁ%ﬂeﬂ Zealand 8329 2024 | 595 601 1659 612] 2r | 1654 1,157 ’fﬁé’ﬂi@fﬁ NewZealand 8329 450 | 807 | 1888 | 1,903 | 1531 | - 1393 | 657
iﬂlo,&*ﬁ'%@@l@!hefi,,,,,,,,IJf‘J ,,,,, 158 | 209 0 1521 ar; 2 2%6 | 217 i‘ﬂOII%JU,E@*ﬂEQEhFIS, ,,,,,,,,,, 1141 v e | 177 2% | 213 | 23 | 19
BT K#MEE Tt 52019 13492 | 4581 4153 8129 4174 314 | 10557 | 6619 BT RFMEE Total 52019 2250 | 2790 | 9800 | 10775 | 1,013 | ¢ 9803 | ¢ 5588
3'55 P S Afica 5494 1425 | 255 311 1840 236 . 3 948 | 446 3F<  FEF S Afica ¢ 5494 | 17| 256 | 1,500 | 1,503 | 1,060 | 20 | 218
ﬂjlfr FMAMIOE Others 3417 1069 | 158 31 46 105 ¢ 98 684 | 536 ﬁgﬂﬁ FMAMIME Others A7 | 60 | 194 | 424 | 990 99 | 53 | 257
B FMEE Tl 8o 2404 “3 662 2256 a1, 131 1632 982 B FMAH T 8911, 237 | 450 | 1924 | 2493 | 2019 1288 | 535
~ ADBHUnstated 3167 134 "l 241 52, 60 2| 559 | 2,325 ~ AbIBUnstated 3167 | 9% | 108 | 709 | 896 | | 675 | A 217
~ #&fGrandTotal 3,519,827 568,706 | 777,388 233,870 329,607 308,664 33939 650344 e17309 #95f Grand Total 3519827 84690 137,164 = 687955 = 865211 732580 = 612,994 = 399,233
B2t % 100.00 1616 | 22.09 6.64 9.36 877 096 1848 1754 B % 100.00 2.41 3.90 19.55 24.58 20.81 17.42 11.34




OS5 TFER TR
ANNUAL REPORT ON TOURISM 2006

OSERBIRERIGE OSERBIREERLEL AR ASEOME

Visitor Arrivals by Gender, 2006 Visitor Arrivals by Mode of Transport & Port of Entry, 2006

BiEt EfEih = - ififia Sea

Residence SI=H=Paid Residence
No. of Visitors % of Total
&8P Hong Kong, Macao 431884 | 2 ,2,2&0,0,,,,3,,,,,51 4 ,,,,,,299,,8534,,,,3 ,,,,,, 4860 E#BEFIHongKong,Macao 431884 1310, 1201 82| 26 | 1) 430574 @, 2@9‘,,,3?13,291 ,,,,,,
Bfdapan 1161489 | 738442 | 6358 | 423047 | 3642 2404 5 244 1158260 83913 1073698 649
@HKorea 196,260 | 122234 | 6228 | 74006 3172 79 75 5 195911 13276 182572 63
O Inda 18047 | 1596 . 8847 | 2081 M8 | EEInda 18047 458/ 311 270 103 17 17,580 1544 16,044 1
S Middle East 12799 | 11406 | 8912 | 1393 | 1088 180 2 3| 12624 999, 11624 1
& | BKEDMaaysia 115202 | 60471 | 5249 | 54731 | 4151 & BAAGMaaysia 15202 78 34 10, 11 23| 115124 12441 102676 7
W m o T Sigapore 184160 | 105367 | s721 | 78798 | 4279 W3 o Ml Sngapore 184160 696 548 14| 6 128 183464 15498 167962 4
E @< fBIndonesa 90870 | 24804 2740 | 65976 7260 B @< OB Indonesa 90870 2609 2460 74| 67 | 8 88261 13194 75066 1
i%éﬁfﬁ%?bﬂimiﬁ% ,,,,,,,,,,, 79993 | 36730 | 4592 | 43263 | 5408 1%@,,%%%99@@ ,,,,,,, 79993 3770 2970 | 308 | 387 | 105 76223 14446 61774 3
&2 F@Thallnd 95643 | 70953 7419 | 24690 | 2581 '§ 2 FHThaland 95643 62 52 4. 5. 1 95581 14804, 80776 1
O FETEMGE Others 77470 | 19863 | 2564 | 57607 | 7436 - SEOHEMMEOhers 77470 795 642 108 41 4 76675 18030 5864 1
| PTG SubTotal 643338 | ¢ 318278 | 4947 | 325060 | 5053 || FEDEfSuTold 643338 8010, 6706 518 517 | 269 635328 88413, 546898 17
| EEMEMUIE Others 358103 | 166220 | 4642 | 191874 5358  GMEMME Others 358,108 43031 014 | 128 | 413 42476 314172 37835 276037 300
. TMABtTotal 2821920 | 1504555 5651 | 1207365 | 4349 TMEE Total 2821920 57462 9,938 = 3368 | 1141 | 43,015 2,764,458 268,240 2,494,202 2,016
 M$ACanada ! 53821 | 33487 . 6222 | 20334 . 3178  N$ACanada 53821 1194 23 | 1169 . 1. 1 52627, 4618, 48001 8
EBUSA 304802 | 260500 | 6598 | 134302 . 3402 | = MUSA. 394802 4450 27 | 4417 2| 4| 390352 27564 362745 43
=% EfEFMedico 2106 | 1562 | 747 | 544 | 2583 =5 BfFMexico 2106 122 1 120, 0 0 1984 185 179 0
W mfBezl 32t | 2371 rant | 80 | 2129 NE efpaa 3261 62 5. 46 11| 0 3199 203 2004 2
B FREAgentna M 524 | 7308 | 193 | 2692 B MiREAgentna 717 15 0 15 0. 0 702 103, 599 0
 EMEfPEOthers 6326 | 4375 6916 | 1951 | 3084 AR Otvers______ 632 2721 13| 258 0! 1 6054 481/ 5573 0
o EMEE Tt 461033 | 302819 | 6568 | 1s8214 . 32 % SMEEfTotal 461083 6115 69 6026 14| 6 454918 33244 421621 53
HABelgum 3859 | 3080 | 7981 | 9 2019 AR Belgum 3859 35 5. 28, 2. 0 384 32 352 0
EEFrance 22622 | 17282 1639 | 5340 | 2361 B@Fance 2262 71 9 61 1 0 22551 1963 20583 5
@mcemany 8764 | R0 888 | 6753 | 1742 @EGemany 38764 846 420 | 415 2 0 37,918 4602 33304 12
EARby 10765 | 9100 | 8453 | 1665 . 1547 EAFray 10765, 34 16 13 5. 0 10731 1202 9524 5
o BENeterlands 1149 | 94% | 8261 | 198 . 1739 : m],1‘-1@’1‘@[1?['@0@%,,,,,,,,, M4 M5 65, 40 10 0 11375 1272 10099 4
WS W1 Swizerand 6440 | 533 | 8283 | 1,106 | 1747 WS HT Swizetand 6440 167 57| M0 0 0 6213 54 5746 3
W FYiFopan 4598 | 3553 | 7721 | 1045 | 2273 W T Span 4508 92 43 49 0 0| 4506 5% 3979 1
=S xEuk 36007 | 27559 | 7654 | 8448 | 2346 =S EBUK. 36007 2009 77 193 9! 0 33998 3227 30763 8
BtFlAustia 5501 | 395 | 7184 | 1549 | 2816 Bt Austia 5501 125/ 32| 93| 0! 0 5376 540/ 4836 0
 FBGreece 125 | 1M1 8824 | 48 | M16 FMGreece 1259 183, 114 13 46 10 1076 308, 768 0
| 3258 Sweden 5,549 4519 | 81.44 1030 | 18.56 | B2#1 Sweden 5640 31 9! 20 2! 0 5518 472] 5045 1
BUMEIE Others 25923 | 18581 | 7168 | 7342 | 2832 EUNEDIE Others 25923 126 509 | 593 | 128 16| 24677 2644 22025 8
. EMEStT 72777 | 135574 | 7847 | 87208 | o (BMBEtTotal 172777 4,954 1,365 | 3358 | 205 | 26 167,823, 17,602, 150,174 47
K BARIE Australa 42549 | 28242 | 6638 | 14307 | 3362 K BARIE Australn 42549 5281 11| 5161 1. 0 42021 3958/ 38050 13
fﬁ,‘fﬂ@,ﬁﬁ,@w?@@'@i,,,,,,,,,,,,,?,,3,2,9,,,,,,,,,,514,8,5,,,4,,,,,5,5-,8,5 ,,,,,,,,,,,, 2844 | 3415 ;jﬁﬁﬁﬂﬁf@N,e,wz«;@I@nq ,,,,,,,,,,, 8320 39 4! 3 01 0 820 712 7572 6
tﬁao&%Jlt%@#@?,@&hef% ,,,,,,,,,,,,, 14 758 6643 383 | 3357 mo@%JU?J@#@E%@E,,,,,,,,,1&1 ,,,,,, 3. 6. 0 0 1132 91 1040 1
B AtMAs To 52019 | 34485 6629 | s &M 5 K¥MastTol 52019 576 18 557 1 0| 51443 4761 46662 20
35—5 EESAca 549 | 362 | 6483 | 198 37 ?f< B S Afca 5494 13, 5, 8. 0 0 5481 597, 4881 3
T FNEmEEONes 3417 | 2879 | 8426 | ! 538 1574 W BNEteEoes 3417/ 6 3. 3. 0! 0 341 216 3195 0
B FMEE T 891 | 6441 | 7228 | 2470 222 ] 2< JEMEE Tl 89t 19 8 M 0. o 8892 813 8076 3
 FSlBUnstated ¢ 367 | 2131 | 6729 | 1036 | 3271  FSBunstated 3167 468 96 95 223 | 54 2699 168 2027, 504
. #EfGrndTotal 3519827 | 2076005 | 5898 144382 4102 . @HGendTo 3510827 60594 11494 13415 1584 43,101 3450233 324,828 3,122762 2643
Bt % 100 5898 | 4102 B2 % 100.000 198 033 | 038 ' 005 122 9802 923 8872 0.08
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Visitor Arrivals by Length of Stay, 2006

EfEh
Residence
&% B Hong Kong, Macao 31,944
 HA&Japan 49,689 |
@BEKoea 23,106 |
O nda 1223 |
P MiddleFast g1
B FREE Malaysia 3783
W5 g o W Shgp0re 8407
E @< fEindonesia 1568
& § F@EPhippnes 3192
85 F@Theland 201
 © EETEMMEOhes 693
| EmD)itsubTotal 19644
EEMEMME Others 23,941 |
 BfEE o 150388
=X Canada ¢ 6,543 |
EBUSA. 20537
=5 EfFMexico 151
A 148
B [RE Agentina 6
 EMEMOE Others 257
o EWEETot 36662
[ Belgom 508 |
| % France 2,315
BEGemany 3563
EXAkely 1209
_ E@Netherlands - 1384
S Hiswieand 622
WS FYEF Spain 421
L T
EtRlAustia 50
 FBGreece 19
 H#Sweden 462 |
 BUMEME Others 2059
o BMEEt Tl 17,757 |
Ko BARE Astrala € 6681
j= i NewZeolend - 11583 |
O, NFMEMIME Others 58
E° xhestom 782
< FEF S Afica 233
fhe! JEMEAONE Others 0
B< FMsEtTOtl 303
_ AbIBHUnstated 434
 #@&tCrandTotal 213436
B2t % 6.98

2"
2 Nights

165,255

4R
4 Nights

5ETR
5-7 Nights

8215/
8-15 Nights

16E30%
16-30 Nights

31E60R
31-60 Nights

FERHBAE
Total Visitor Nights

1,862,656

ABEET

Total Visitors

411,326

HICBERH
Average Length of Stay
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Visitor Arrivals by Last Place of Call before Arrival, 2006

Bt
Residence

| &8P Hong Kong, Macao 431,884
 B#Japan 1161489
 @B@Korea 196,260
 HEinda 18,047
R Middle East 12,799

2 ARG Malaysia 115,202
W o FS Sngapore 184,160
E @< fElIndonesia 90,870
D § FEEPhilppines 79,993

85 FAThaland 95648

| SETEIME Others 77,470
| EEDVE SubTotal 643,338
 EMEMHE Others 368,103
| TMEETotal 2,821,920
 NMIEACanada 53,821
zmuUsA 394,802
=5 EFFMeico 2,106
We EfBaa 3261
= [RE Argentina 717
 EMEMHE Others 6,326
| EMEE T 461,033
A Belgum 3,859
AR France 22,622
C®@ Germany 38,764
EXAtly 10765

| {3 Netherlands 11,490
W mtswigetang 6,440
B FEYEF Spain 4,598
S smok 36,007
 BUF Austria 5,501
 FMGreece 1,259

i Sweden 5,549
BUMEMIOE Others 25,923

. EMEE T 172,777
Ko BAHG Australia 42,549
Ji= WEMNewZealand | 8.329
B0 FOHMEMEE Ohers 1141
BT RK¥MEE Total 52,019
ks WS Afa 5,494
WE ENEMOEOhers 3417
B AR Tl 8,911
,,,,,, AHIBH Unstated 3,167
,,,,,, #B5f Grand Total 3,519,827
B2t % 100.00
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Hiik

Ryukyus

FEE
Philippines

R
Thailand

Hith
Others

95FREMERES ZRIEBFTMET

Visitor Arrivals by Next Place of Call after Departure, 2006

B

Residence

E2E

Korea

HEK
Ryukyus

FEE
Philippines

ZE
Thailand

Hith
Others

2 RRELRMalaysia 113305 19002 | 1270 53 | ! S 213 1386 | 90694
ﬂﬂcﬁ =. gﬁﬁl@?lﬁ@?&)[@,,,, 182646 19305 | 2020 1120 | ¢ 82 | ann 1,859 | 157,849
E @< fEIndonesia 55970 12448 | ¢ 432, 28| 4 L 261 | 450 | 42135
E%EL%FJ%E’DH'@W??,,,, 85752 5533 | ¢ 464 175 | 74 | 77907 | 345 2054
B3 F@Thaland 100464 3197 | 89 32| ¢ 38 | 78 92570 | 3940
- @ SETHME Others 87851 4,058 | 256, 127 LI "z | 1393 | 81,894
.| E@TG SubTotal 625988 63633 & 4771 2481 | 297 | 78237 | 98,003 | 378,566
 EIMEMME Others 350,889 281759 & 9085 9676 217 | 4186 | 8724 | 37,242
| DMSEtTotal 2793821 819444 | 1,090,091 194256 = 15632 | 86210 = 124844 463344
 M$ACanada 53756 21414 | 4627 1419 | 385 | 1208 | 2621 22,062
EMUSA 393691 81785 |  74003| 10312 | 1,834 | 3723 | 10424 @ 211,610
=5 EAF Mexico 2087) 596 | 329 %, 48| 18 68 | 995
ﬂﬂELE,ﬁﬁ@Zﬂ ,,,,,,,,,,,,,,,,,,, 3181, 1186 | 744 LA A1 I 2 289 | 846
B= (IR Argentina 735 280 98 25 3 4 22 303
 EMEMMEOthers 6143 1937 | 507|154 | 45 | 43| 322 3135
. EWEEtTom 459593 107,197 | 80308 12020 | 2341 | 5030 & 13746 | 238951
LA Belgum 3861 1449 126 109 | 7 4 684 | 1415
B France 22,404 10,291 1,029 759 28| 190 | 1921 | 8186
@@ Germany 38721 16285 | 1465 12398 | 73 | 348 | 5223 | 13929
EARMely 10755 4874 | 426 396 | 18 | 122 | 2171 | 2748
| TR Netherlands 1481 3818 | 458 0| 3% | 188 | 3032 | 3614
%gtﬁiﬁwﬁ%@ﬂ%@d ,,,,,,,,,,,,,,, 6414 2780 | 314 266 14 718 810 | 2162
WS FEYEF span 4553 2164 | 189 me, w7, 6 807 | 1,194
ELUL%U;K- ,,,,,,,,,,,,,,,,,,, 3111 19022 | 1428 1037 | 6% | 362 | 4729 | 8,837
. BUF) Austria 5488 1548 | 215 146 | 52 | 100 | 860 | 2,567
 FMGreece 1203 304 | 24 29| 5| 48] 293 500
B Sweden 5954 1932 | 245 LA T N 0 R - A B 2184 | 949
 BUMEfMUE Others 25819 8776 | 1121, 1100 | 165 | 286 | . 4416 | 9,955
___ BMSstTotal 172,364 73243 | 7040 5892 1125 | 1878 | 27,130 | 56,056
R BAME Australia 42363 17988 & 1691, 873 | 289 | 356 | 1651 | 19,515
;?jﬁ?c},i‘ﬂ,ﬁfﬁ“!%w???l%nﬁ ,,,,,,,,,,,, 8344 3465 | 405 28 | 3% | 62| 5% | 3616
mgt?ﬁﬁﬂ,"@ﬁﬁ?@ Others 1160 118 | 325 - 20/ 10 ) 30 2| 445
BT K#MEstTota 51867 215711 | 2421 1311 | ¢ 331 | 448 | 2209 | 23576
A FIFSAfca 5620, 2979 | M5 8, 4| 8 520 | 1842
ﬁﬂ@?@"@f@{ﬂ@%ﬂs ,,,,,,,,,,,, 3489, 1868 58 v, 1) 3 583 917
BT FMEEtTotal o118 4847 173 %8 5 123 | 1,083 . 2,759
,,,,,, AHIBHUnstated 2781 945 | 212 18 | 5 | 278 219 | 936
,,,,,, #95f Grand Total ~ 3489,544 1,027,247 | 1,180,245 213,823 = 19,439 | 93067 = 169,201 = 785,622
B % 10000 29.44 33.82 6.13 056 269 . 485 251
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Visitor Arrivals by Age/Purpose of Visit, 2006

i sy = ke X =5 Eith 35185

Conference dtﬁers Unstated

Visit

Age Business | Pleasure :
Relatives

IBmMRIAT
9 and Under

20E29%%

299,969 110,526 687,955
20-29

40F495%

259,351 732,580
40-49

605K L

244 247 399,233
60 and Over

B2 % 26.99 42.91 10.72 1.10 1.50 5.93 10.86 100.00
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Visitor Arrivals by Occupation/Purpose of Visit, 2006

[ ES

Occupation

BA - HEAE

Merchant & Salesman

E SN

Technical Personnel

FEIR RAAER
Housewife and Retired

Eftf Others

Azt Total

poe 2] o = =
¥ | ®r | A% | gw BH | Hft | R | AR | Eol
Business | Pleasure Relatives Study | Conference| Others Unstated Total %

344,434 | 144,574 568,706

123,578 22,188 | 28,645 | 233,870
199,472 14,385 | 22,787 | 308,664

322,804 650,344

949,836 | 1,510,207 | 377,455 208,826 | 382,220 |3,519,827
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Visitor Arrivals by Residence, 2001-2006

i 90FF
Residence 2001

&8 P Hong Kong, Macao 435,164
 B#Japan 976750
 @B@Korea 85744 |
 HEInda 13106
PR MiddleEast 9254
2 KA Malaysia 57615
W5 g o FESHGOe B771
E @< EIndonesia 89,921
52 8 mempippnes 74028
B3 FAThaland 118,453
- O SETHME Others 50,180
.| FED)EfSubTotal 488,968
 TMEMUE Others 215,370 |
| MBSfTotal 2224356
 NIZAX Canada 43187
ERUSA 348,808 |
=5 EATMexico 1606
WE EFBai  23% |

B [IRE Argentina 993
 EMEMOE Others 5337
| =MEEfTotal 402,327

LA Belgum 3,519
i 7EE France 21 ,7275707 N
 @EGemany 33906 |
EAAtaly 10856

' 157 Netherlands 11,067
EﬂLIJ O
S InL Swizerland 5937
0 A spain 3784
SE mmuk 3769
BRI Austria 4415
 FMGreece 1006 |
G Sweden 4852 |
BUMEMOE Others 14,318 |
_ BUMSStTotl 148,569 |
Re BAHE Australia 31,187
Ji= WEMNewZealand 6752
S FOHMEMIME Others 423
B KFMEEt ot 38,362
F< FIFES.Afica 5328 |
e FASfeEOones 354 |
BT FMEsTom 8872
_ AHBAUnstated 8549

,,,,,, #9&f Grand Total 2,831,035
B EZE Growth Rate 789 |

IME
2002

456,554

92fF
2003

323,178

93
2004

417,087

94%F
2005

432,718

955
2006

431,884

I0FEISFRERZBEMREL

Visitor Arrivals by Nationality, 2001-2006

s 90%F
Nationality 2001

LE@quqn 7777777777 977,705
 BBlKoea 86408 |
 EEInda 17379 |
R Middle Bast 10,224 |
. SKEZMalaysia 66,516

T %0 Singapore 80,028
M Bg oo T
0 | e Indonesia. | L
B 52§ JFEE Phiippines 70,501
ES smmalen 1634
- REEHME Others 57,175
_ FEDUE SubTotal 482,690
 THEMBE Others 4798
o TEEtToal  1579,204
 MEXCanada 61779 |
 EEUSA 366,297 |
=< EASMexico 1833
WE EfBea 2482 |
B< [IREE Argenna 1,03 |

- EMEHIE Others 5,976
 EMEETom 439403
HRESBelgum 4234

 A@France 26736
‘, = Germany 377,7975757”
CEAAMay 11,668
 SMNetetands 13792

gr,, 0L Swizerland 6,261
L i
M PR Span 4049
Be mmuk. 68414 |
Y BiRAsa 4946 |
 AfGreece 1196 |
 HifiSweden 6140 |
 BOMEMOEE Others 23719 |
| BMEEtTotal 209,110
m@ﬁ%@@ﬁé Australia 39,595
b DTMNewzealand 8348
ﬂﬂo‘ RFMELHE Others 391

B Jopmast ol 48,334
< PESAMa 5486
WE FAEMBEOhers 3993
BT FMasTol 9479
~ AYBAUnstated 6341
~ Ef§Overseaschinese ! 539,164

,,,,,, #93f Grand Total 2,831,035
FEE Growth Rate 789

NE
2002

991,224

92fF
2003

659,972

93
2004

890,444

94fF
2005

1,127,184

955
2006

1,163,835




BN EWARES

Visitor Expenditures, 1961-2006

50 & 1961

95 I 2006

3,519,827

BN ERA
. (5m)

5,136,000,000

Growth
Rate (%)

EH
802E=100
Index
1991=100

—IRETIIE | B

glﬁﬁn (%7T)
Spending Per

Person (US$)

1,459.22

Spending Per Per-
son Per Day (US$)

F—IRETIIE
EFERE (R)
Average Length
of Stay (Nights)

95 R B HABRETIIEASEHREME

Average Daily Expenditures per Visitor by Residence, 2006

XERE

\‘*\E\xpenditures

B

Residence

IREENEENE
IREENZHE Meagls Outside

Hotel Bills

Hotel

RRZEE
Domestic
Transportation

REE

Entertainment | Miscellaneous

HE

BYE
Shopping

8] : =5t (US$)

%IL:\ =]

Total

HIIK

Singapore

AR

Malaysia

TNEME
Other Asian

MEX

Canada

IR

France

BRIt

Other European

HiithE
Others

[=palid
%

123.14

29.99

11.95

11.00

21.74

202.39

51.75

24.62

11.43

65.32

169.86

44.74

12.67

23.02

100.00
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Tourist Hotels in Taiwan, 2006 Tourist Hotel Occupancy Rate in Taiwan, 2001-2006
I B B E?T% i I—E|E | = Tﬁ% & Hzlu ﬁlﬁ B {EFZ (%) Occupancy Rate
nternational Tourist Hotels ourist Hotels
= - 91 925 93 945
No.of BARE|EAE ERE | )&t | Noof |[BARE | BAR| ERE | /&t | Noof EAE|BAE| ERE | &
Single | Twin | Suite |Subtotal Hotels|Single | Twin | Suite [Subtotall Hotels| Single | Twin | Suite [Subtotal -
Epldyi l l l l l l l l l l l l T s e e
S peiClty 25 | 2,853} 4,58q 891} 8,324/ 9 | 476} 639} 148 | 1,263 | 34 | 3,329} 5,219} 1,039} 9,587 EEEPE_E 56.39 5371 56.86 62,64 7166 68.92
‘ ‘ ‘ ‘ Keohsiwng T T
it
Taichung 53.57 54.39 58.12 68.10 83.56 7817
EE EEE o o e | raae | mmen | e
Keelung Ciy ‘ Hen DS oSN MRty IOt DOt SO
SeemcAeas O LR B e B
HREIRR PTEEE - 49.32 48.90 42.30 56.78 70.32 68.58
PR Gy 3 5% o 88, 945 Taoyuan, Hsinchu & Mioli Areas = | =% | R TR R

EME 00| | T T
Kaohsing
SEPPEE - - - 45.65
 Taichung LT
TLEME
Huglen S I e B 0B | BS | A8
B=
Chiayi City gi(l:{n% Areas 39.12 39.75 41.55 43.08 35.54 37.66
HITEME 0 emn | e | mean | omnos | emae | agan
Taoyuan, Hsinchu & MiaoliAreas  ©% | 7199 0930 1 OIS %A BRI
=mh 201 1 2 241 35.77 43.21 38.33 45.15 49.56 47.29
Tainan County ) ’ ) i ) ’
B 12! 655 5 ‘ 809 - 7021 69.25 57.06 69.64 77.00 75.18
Pingtung County T e IR
[ JE.E 56.39 53.71 56.86 62.64 71.66 68.92
Keohsing "t U TR TR T T
777777777777777777777777777777777777777 BT
VR . 53.57 54.39 58.12 68.10 83.56 75.81
(2o 701, 1607 1 8 | 109 , 1,716 B O S S A
Hualien County EHE
. 45.20 47.84 63.39 57.05 58.14 55.94
Hualen T T T T T
1=A=
= léﬂ}?\li A 54.07 58.42 58.62 58.18 56.60 55.44
L ol 1 17 | 78 pSeenicAreas |\ .
Penghu County ‘ PTIEHE
Taoyuan, Hsinohu & Miaoli Areas 10| %St M08 B H  me
HifitE
Others 39.91 46.90 48.81 60.70 62.01 5587
. 60 | 6,419 0767 1,644117,830 29 | 1471 1439 355 ' 3265 89 | 7,890 11,206 1,999 21,095
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QVFE95T BEWEE N IRET IRt

Average Tourist Hotel Room Rate in Taiwan, 2001-2006

FI3=(E (7T) Average Room Rate

945 955
2005 2006

92fF
2003

93
2004

 BlitE 2,063 2,029 2,021 2123 2134 2174
 Keohsiung o e T T T T
N =
© \iqﬂt’@E
D2 Tichung 2415 2,282 2,155 2,303 2,389 2,387
Y +— -7-::-:—77% 77777777777777777777777777777777777777777777777777777777777777777777777777777777777777
EE | EEE 2,141 2,154 2,768 2,969 2,789 2,757
g0 ;Huallen
s gpEE8 e
ik S ELE].: 3,248 3,462 3,508 3,694 3,931 4,326
S  ScenicAreas U R T T T T
c —+
s HITEE
q') |
= | Taoyuan, Hsinchu & Miaoli Areas 2,355 2,616 2,538 2,656 el 2,385
CHowe
Attt 2,378 2,668 2,432 2,446 2,664 2,750
K A N B SR
i fﬁ 3,072 3,025 2,855 3,044 3,114 3272
| Average
 EHE
Taipei e L o L Loan B
 SIEHE ) ) ) ) ) )
Kaohsiung
| EME
%2 ' Taichung . § - - - 3,352
] e e e I e
go | tElE 1,040 1,082 1,264 1,044 1,005 950
Y% Hualen U T T T T
kS | BEE
BE scenicAess A9 28 206 | 242 | S
 BTTEE
Taoyuan, Hsinchu & Miaoli Areas 2% | 229 2199 | @ ] S
RiitE 1,953 2,069 2,269 2,207 2,293 2,334
K R A N N S IS
Average 2,070 2,101 2,075 2,054 2117 2,185
} ?MEE 3,322 3,249 3,031 3,211 3,352 3,565
 fapet. .
= =
| SIEE 2,063 2,029 2,021 2123 2134 2174
 Kaohsing W mm oo
EiE
2 Tichung 2,415 2,282 2,155 2,303 2,389 2,429
{ﬁ,@ > | -7-'-?—";.?.: 77777777777777777777777777777777777777777777777777777777777777777777777777777777777777
b L“@m': 2,091 2,110 2,701 2,896 2,737 2,659
= Hualen o TR | AT AT e e
E | EI‘:Izll:l
s ERE 3,126 3,320 3,349 3,450 3,732 3,980
 ScenicAreas TR TR T T T T
| BT EE
Taoyuan, Hsinchu & Miaoli Areas 271 | 2915 2418 28 238 | B
| HfthithE
Others AT 249 | LA =0 G
| fﬁ 2,951 2,907 2,763 2913 2,987 3,124
' Average
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95F EEMET L IREFHEEBRZTARLR

Visitors of R.0.C Nationals in Tourist Hotel, 2006

FEEEBKRZEAZ(A) R.O.C Nationals

3 95 2006 944 2005
:
| T% LitE 490,540 563,531 -72,991
 lapel
| T:Tr E?:I
| ?ﬁfﬁ&g 495,215 501,474 -6,259
L it e sl [t sttt
© \iqﬂfﬂE
E s 190,139 209,464 -19,325
P ;::;:7;:1': 7777777777777777777777777777777777777777777777777777777777777777777777777777777777777
EE EEUE 500,360 582,612 -82,252
B0 ' Hualien
s @280
ks E(L:‘nic - 797,801 739,536 58,265
B -
5 1 TTEE
[ -
£ | Taoyuan, Hsinchu & Miaoli Areas R VA ik
B EmE e
| bﬁigl: 282,189 274,234 7,955
e e
1;;;| 2,887,575 3,013,430 125,855
EitiE
B T o (L meoe o me
 BIHE _ _ _
Keohsiung
| EAE
= Taiohung 24,458 - 24,458
BS omp=
go LILE 28,881 23,333 5,548
y¢7 | Hualen == = T
kS | BEE
RS 204,730 144,634 60,096
wnEmE
i Taoyuan, Hsinchu & Miaoli Areas 22,632 23,268 656
CHiweE
; bﬂigl: 189,727 178,122 11,605
= AV @ | s N
Tota 577,603 88,393 89,210
| %.m@& 597,715 682,547 -84,832
 laper. ...
SR
Jorcont 495,215 501,474 6259
o ifﬁﬁ% 214,597 209,464 5,133
© !
© ‘“-7-:3-:-77;.:‘.: 7777777777777777777777777777777777777777777777777777777777777777777777777777777777777
@l | TELE 529,241 605,945 76,704
gf £ 1 Hualien
& mEE
| é@;n.tc P 1,002,531 884,170 118,361
wrErE L
Taoyuan, Hsinchu & MiaoliAreas 1999 1 oot e
3 iﬁfg—” 471,916 452,356 19,560
L
ol 3,465,178 3,501,823 -36,645
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Travel Agencies in Taiwan, 2006

78 Consolidated BEf Total

YN yay/N=i| YN ya/N=i| VN yayN=| YN pa/N=i|
Main Office | Branch Office| Main Office |Branch Office| Main Office |Branch Office| Main Office |Branch Office

£t Taipei City 67 | 15 %63 | 52 13 1 0 1,043 67

~
oo

0 i 22 107 i 25 14 i 1 121

Y& %% Taoyuan County

b — 4 ——
w
©
($)]
—_
[$)]
[$)]
oo

o
—~
o
w
=
N
oo
o
o
w
~
w
=

7T/ Hsinchu City

R Miaoli County

o
N
N
o
N
N
o
o
N
D
N
>~

E#% Yilan County

o
w
N
o
3
N
)
N
N
~
©

&ME% Taichung County 0

S
w
oo
N
—
w
—
N
N
—
>

o
N
N
N
()]
o
o
—
N
>

515 %% Nantou County

o
N
N~
w
o
o
=
~

&1 Chiayi County

—_
N
-
[{e]
[&)]

1 101

~
=

EFM Tainan City

o
-
oo
o
-
™
-
N
~

&% Penghu County

o
—_
—
=y
o
w
o
—
o
[$;]
o
P D

S1#%: Kaohsiung County

EP9%% Kinmen County

o
o
—_
=y
-
-
—_
o
-
N
—_
—

o
—_
(o))
N
E:
o
Eg
[&)]

&55 Taitung County
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OSFEEMEIRITREEASHES

Tourist Guides in Taiwan, 2006

B AB No. of Guide
g =X
EYall HxESD E——

Language License "/Iljnb?I Language

i& Japanese 26.92

&2 German

PIAI{HEE Arabic

EN55EE Indonesian

f#zE Russian

fEBKorean BESE oo oo
ZEE English

'/ \&t Sub-total 0

e . 1 B{F Full time
=h E I h L s e L . I ______
EE;;Jangalsese L%ﬁ@]?ﬂtQWg___.,,,,,,,,,,1 ,,,,,,
S ]\t Sub-total 1

l 0 l ‘

‘ 0.01

—~
—_
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Outbound Departures of Nationals of the Republic of China by Year, 1980-2006

Growth Rate %

HEBI(80EE=100)
Index (1991=100)

BN ESZ ()
Visitor Bills (US$)

69 £ 1980

484,901

166

71 1982

73 1984

75 T 1986

77 T 1988

79 £ 1990

81 I 1992

83 I 1994

85 I 1996

87 £ 1998

89 I 2000

91 £ 2002

93 I 2004

95 I 2006

640,669

750,404

812,928

1,601,992

2,942,316

4,214,734

4,744,434

7,885,000,000

5,713,535

6,493,000,000

5,912,383

5,050,000,000

7,328,784

7,319,466

6,376,000,000

6,956,000,000

8,170,000,000

7,780,652

8,671,375

5.64

257.61

8,746,000,000

i1 : 83-39FEL N EZ LR ABRIRBEERETHRSE - 0FREARERNREEGEE » I1FURBR NN ESBRAPRFTRERTNESL -
Note : Figures for 1994 through 2000 are from the R.0.C. Outbound Travelers Survey, figures for 2001 are from the Survey of Travel by R.0.C. Citizens; and beginning
with 2002 the figures are taken from Central Bank of China statistics on foreign exchange spending on travel.

Q0FF95FhEREEREEENMABHE!

Outbound Departures of Nationals of the Republic of China by Destination, 2001-2006

HinEE 90 NE 92fF 93 945 955

First Destination 2001 2002 2003 2004 2005 2006

&% Hong Kong 2,320,843 2,418,872 1,869,069 2,559,705 2,807,027 2,993,317

EIIEMME Others

EE France

REMEHIME Others

#33F S.Africa

FEMEHIHE Others

Efth Others 141,420 352,526

118,789 159,724 304,234 363,672
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05 hiE B L B B R 055 i REIE E B RIRE!

Outbound Departures of Nationals of the Republic of China by Age, 2006 Outbound Departures of Nationals of the Republic of China by Gender, 2006

BIGIEE 1??:;]{? 132195 | 202295 | 30FE395% | 40F49%% | 50F59% | 60mRAL BiGIKEH A
First Destination el 13-19 20-29 40-49 50-59 First Destination
" &3 Hong Kong 133,648 | 60,367 | 347,836 778407 814,154 | 560,854 | 289,051 | 2,993,317 &% Hong Kong 1884624 | 62.96 1108693 |  37.04 2,993,317
[Eiia}?&n 777777777777777777 88,008 | 48032 | 224454 | 208682 220541 | 182,340 | 143,001 | 1,214,058 iﬁéiiéﬁén 77777777777777777777 5 7175,727877""1"7";1{4;1 77777777777 698,771 777[777775777576"""""1:271747,65;5
@@ Korea 22420 | 15005 | 67,651 98020 86150 | 63695 | 43674 | 396,705  #HKoea 1777615 477 219090 | 5523 | 396,705
%0 Singapore 16652 | 10,823 | 32,816 54,340, 44711 | 20375 16117 | 204834 | %0 Singapore 100233 | 4893 | 104601 = 5107 | 204834
if%%ﬁﬁi\nﬁa@s}é 777777777777 14047 | 6787 | 31804 47352 38988 | 27,450 15483 | 181,911 f%%ﬁﬁwfa@s}é g9t | 4900 | 92767 | 5100 | 181,911
&5 | F@Thaland 22234 | 12,285 | 84265 92,219 77,029 | 58139 33104 | 379275 & 3%:?Hafnfafn&"mm"”"""156,757713""1 77777 5025 | iésf,ééf"f""iéfis 77777777777 379275
02 Fempnippnes 727 | 345 15420 25789 27002 2074 10283 10041 02 Fempnippnes e s AL A 1ot
B | £ Indonesia 13750 | 5185 | 49283 | 54657 32958 | 20489 9843 | 186,165 B | fEindonesa 8992 | 4830 | 96,243 | 5170 | 186,165
SOk Bunei % | 21| 3] 2 e 65| 8| 276 SOk Bunei 1 25 77777 452 | 151 7"[77"?32{771 77777777777777 276
W@ Vietnam 27,718 | 1798 | 20333 | 50292 64388 | 52622 | 25701 | 242,852 @ Vienam 170669 | 7028 | 72183 | 2972 | 242852
#FMacao 000 40188 | 17,629 | 102,858 | 286,027 353971 | 277,310 154,249 | 1232232  BFiMacao = 869716 | 7058 | 362516 | 2942 | 1232232
H@éaj Myanmar 998 | 227 | 1072 2826 4124 | 3390 1,969 | 14,606 @@ Myanmar ’7""73,777278""%7""5576 7777777777777 é,é%ém[""hbfzh 777777777777 14606
 TWEMIE Others 3573 | 1747 | 13217| 224700 19759 | 19,706 | 12,200 | 92,672  TWEMEE Others 43845 1 4731 | 48821 | 5269 | 02672
TMAE Total 390,549 | 183452 | 991,042 1811113 1,792,036 1,325179 754,673 | 7,248,944 A Total 4203349 | 5799 | 3045505 | 4201 | 7248044
""[%Uéf/{ 77777777777777777 28895 = 25065 = 99,964 | 131,153 112325 111855 | 84537 | 593794 | T%@ifdéf/{ 7777777777777777777 279431 | 4706 | 34363 | 5294 | 593,794
1S mekoaam  som nm2 | e 50 w8 2159 12640 93om 1S mekomew  wow | wwr | om0 w0y | s
g2 SNEWEEOnes 0. 0| 0, 0o 0o A g2 SNEWEEOhers o - o - 0
| EM=EsfToal 33,948 | 32177 | 113093 | 144723 132512 | 133408 97177 | es7038 | EMEEfToal 3208375 - 4663 366663 5337 687,038
. %@ France 924 733 | 5244 10,183 6620 | 3875 1708 | 29,287 ' %B France 13,514 46.14 15,773 53.86 29,287
&® Germany 823 764 | 6239| 11203 7780 | 513 | 1729 | 33651 ®E Germany 17407 | 5173 | 16244 | 4827 | 33651
[%%ﬂgljiltiail); 7777777777777777777 46 | 501 | ! 5162 6978 3497 | 2688 1310 | 20,552 EAFlMtay 8795 | 42719 | 1757 | 5721 | 20552
Bl 7% Netheands - 4861 | 2079 | 22557| 24830 18928 | 12885 | 6382 | 93422 Blw &M Nethelands 46247 | 4950 | 47175 | 5050 | 93422
7%%(%5%&&&& 777777777777777777 ol o o] o ol o o] 0 @%iﬁfé@v&é&]&nﬁ 777777777777777777777 0 777777777 - o 77777777 S 0
B mmouk. 00 1761 | 1567 | 7,719 10315 8554 6390 | 2049 | 39,255 n"ué'éUK o113 5385 | 18116 | 4645 | 30255
BF Austia 1202 | 1294 | 7082 12787 9030 | 6906 3705 42,096 EiF Austia 77"7"177,5973""1""71{7?1 777777777777 22,%(7)3:7"[7""5777276 777777777777 42096
 BMEMEOes o0 o o o 0o 0o 0 0 OMEMEEOes o - | 0 . - | 0
BMast Total 10077 | 7838 | 54003 76296 54409 | 3785 17783 | 258263 BMsEtTotal 125005 4844 133168 | 5186 258,263
E@ZWEAU???'J% ,,,,,,,,,,,,, 508 | 4572 | 16126 16118 13316 | 13789 | 7418 | 76424 E@ZWEAU?E@'E,,,,,,,,,,,,,,??J?,&,,J,,,,,f‘??? ,,,,,,,,,,,, ‘1@?9@,,,3",,596,5 ,,,,,,,,,,,, 76424
5732%‘ HBFER NowZealand 1207 | 1879 | 3353 3499 4035 | 4914 2608 | 21495 ,732%‘ R Now Zealand 9558 ,,,,, a4t 1,3???,,,[,,,,??,5,3 ,,,,,,,,,,,, 21495
@@E?ﬁf@@ ,,,,,,,,,,,,,,,,,,, 1539 | 1046 | 8883 8408 4006 | 1994 809 | 26,685 ’ﬂ@ﬁ*ﬁf?'@y,,,,,,,,,,,,,,,,,,,,J?@]l,,,f ,,,,, 4000 13608 | 5099 | 26685
BS ApEftEOes o, 0 0o, 00 0o A — B KRB Oes o S o - 0
| KEMEEtToml 7831 | 7497 | 28362 28025 213567 = 20697 10835 = 124604 | KEMEE Total 5 51@3,,,,L,,,,44,7,5 ,,,,,,,,,,,, @5@41,,,1: ,,,,, 5625 124604
WS mrEsAtca 0. o 0o 0 o 0o 0o 0 NS m¥EsAtca 0 - | 0o S I 0
iﬁé JEMBET Total 0 0 0 0 0 0 0 0 tﬁé JEMBET Total 0 - 0 : 0
~ Efiothers 20985 | 6529 | 27,604 66021 100409 = 82,782 4819 & 352526 HftOthers 2 75707,6657"7[7""76547""’"miézf,iéimf 77777 2006 | 352526
| @EfGmndTol 463300 27493 1214104 2126178 2101623 1599923 028864 86TISS fEfGrandToml 4954647 | 5744 3716728 4286 | BETIAS
HDL % 5.34 274 1400 2452 2424 1845 1071 | 100.00
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o5 rhE KE E K EERRE L A RBIRECHE

Outbound Departures of Nationals of the Republic of China by Mode of Transport & Port of Departure, 2006

" - mmA [ ]
TTY Sung Shan Kaohsiung Subtotal Keelung Taichung Suao Hua-lien Kaohsiung Kinmem Matsu Subtotal
" &7 Hong Kong 2523837 | 0 469480 | 2993317 0 0 0o 0o | 0 | 0 0 | 0 2,993,317
[éiiéﬁén 777777777777777777 {,&é,ééi""i""""b 77777 77777 1 Esisfés?m[m{fz%ifoéém’""""bm" oo 7777777 o 7777777 oo 77777777 0 777777777 0 | 1214058
@@ Korea 34688 | 0 . 49837 | 36705 | 0 0 0 o o 0 o o | 396,705
%0 Singapore 187653 | o 17181 | 20484 | o T o o 0o 0 0o | 204834
(%%ﬁé}ﬂa}&s}; 777777777777 {ié,é%é""i 77777777 o [""’};5,’2’3}{’"1"""1{;],’9’1& 777777777777 o 00 7777777 o 77777777 ooo 777777777 o | 181011
& | F@Thaland 3241 o - er1 31925 | o o0 o0 o o 0 0 i R 379,275
WS smemenipnes 78460 o . sisel oo | o S0 o T o o 0 0 o 110,041
E | HIE Indonesia 162999 | o 23166 | 186165 | 0o D T T T o o .0 | 0 o | 186,165
Fﬁiiﬁé;uina 77777777777777777777 256 77777777 o 20276 777777777777 o 00 7777777 0 77777777 000 777777777 o | 276
W@ Vietnam 184,396 | 0 | 58456 | 242852 | o o0 o0 o o 0 | 0 I 0o | 242852
' ®FY Macao 000 924908 | 0o T 307324 1232232 | o o0 o0 o o . 0 . 0 0 | 1232232
Ewemar Bos 0 61 aee | 0 o o T o o o o o 14606
 TWEMME Others 87818 | o | 44 2672 | o o0 o0 o o 0 ! 0 i 0o | 92672
AR Total 6021510 | 0 | 1227434 | 7248944 0 T T o o 0 o 0 | 7248044
""::;%Uéf/{ 777777777777777777 é&é,ééimfm""b 77777 1:""71{7?{373""[""ééé}él"’""""b 7777777777777 0 oooo 77777777 0 777777777 o | 593794
IS msKCanasa  mi® o mos  was |0 T T T O T I e e
DL shEMEOes o 0 o 0o 0 R R I o 0 0 o o 0
<[¥;¢'|'|IZIET Total 628,857 ip 0 Il 58,181 [ 687,038 0 0 [ 0 } 0 [ 0 } 0 I 0 i 0 687,038
. #EFance 2653 | 0 | 2724 | 29287 | 0 0o o 0 0 0 o 0o | 20287
&® Germany 20237 0 | 4414 | 3651 | 0 o0 o 1 o o 0 o 0o | 33651
[%ﬁlﬁ{a]Q 7777777777777777777 185890 77777 1963 77777 2082 | 0 00 7777777 0 7777777 00 77777777 0 777777777 0o | 20552
Bl 7% Nethelands go667 | 0 o 3ms 9342 | 0 o0 0 o o 0 o 0o 93422
e Emiswgers 0 o o o | o 0 . o . 0 . 0 . 0 . 0 . 0 | 0
5 mm UK g1 L0 L 74 w2% |0 L T I T o o 30,255
B Austia 38,191 o 3905 42,096 0 o o 0o o 0 o 0 42,096
CEMEMEEOhes o0 ¢ 0 . 0 0 | 0 0o . 0 0 0 . 0 0 0 | 0
. BMAE T 209768 0 18455 258263 0 0 0 0 0 0 o 0 | 25823
BAATAstala 6693 0 . o4 Tead | 0 I T e o 0o 7642
O @EENewZedand 19420 | 0 205 21495 | 0 A R R o o 0 o 0 | 21495
WS sPae 6502 o 163 | 26885 | o R T T S T N S O S T 0o 26,685
BO AEMEMME Others o 0 o . 0o | 0 0 b0 i o o 0 o o 0
| K#MEEtTom 2861 0 . M743 | 124604 | 0 0 0 .0 0 0 o o | 124,604
WS mEsAfia o o 0o o 0o 0 0 o o 0 o o 0
2L hast Total o o o 0 0 o o o o 0o 0 0 0
~ Hftothers 3774 0 | 26466 58287 | 104 01 0 13 | 1507 | 275037 | 16586 | 294289 | 352,506
. @HGendTotl 7034767 0 1342319 8377086 1045 St 013 1507 | 275037 | 16586 | 204289 | BET15
B % 81.13 lr 0.00 Tl 15.48 lr 96.61 0.01 0.00 lT 0.00 Tl 0.00 lr 0.02 71 3.17 lT 0.19 i 3.39 100.00
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OSERERBEERLEFERH DN

Outbound Departures of Nationals of the Republic of China by Length of Stay, 2006

EIREE 2R 3R 4R 5BTR

First Destination 2 Nights 3 Nights 4 Nights 5-7 Nights
 BEHongkong 62710 | 260576 | 281637 | 260248 | 641371
| % Japan 18309 | 4995 | 18919 | 558250 | 232,766
CWEKoea 798 | 094 | 65087 | 169376 | 67,537
N Singapore 408 | 1s§T | w959 | w32 32463

i =5 Qi Malaysia 1,252 4,863 14,878 103,232 23,519
©_ F@Tnalend 2084 | 907 | 20M6 | 79901 | 170831
b2 mamenippnes 1700 | et | 540 | 2705 | 1340
B | @Bmdonesa 6% | as7T | Mor 101359 | 3020
 XKBunel R o o o 0
i @7 Vietnam 2,464 8,415 14,090 - 7379725727 7777777777 @{9{59 N

[EEEFE Macso 20019 | 65154 | 96,905 | 176,014 349,203
@@MWyanmer 46 281 | 83 | 1785 | 3941
 DMEfEOhes a4 | o | 275 | 5720 12,383
| EME ol o mess | 4795 ot | 1610164 | 1639663

T;E; Ué*Aﬁ 777777777777 4,578 5,666 13,993 85,944 82,828
e o s E e B
o mexcaneda 2 ¥ | s2 82 | 9434
BS SHEfHEOnes N o 0 o 0
B 482 6051 | 14515 8776 92262

' % France 31 44 72 344 5,494
@8 Germany % | . s | & 29 547
[%%ﬂglfltia& 77777777777777777777777 7 209 | 02 | 1.0 | 2382
Bl 75% Netheands 149 | 809 | 2016 | 5263 | 50,540
€ miswgers o o o o | o
55 mmuk s 2088 | 32%6 | 3788 | 9632
EtRlAsta 59 20 | 2 | I 7213
 DMEfEE Others o | o | 0 | o 0
O EMERT e 322 510 | 02 | 80678
EARE Avstala % | e | 73| 200 | 3029
O @EENewZosbnd ® o | om w o 2715
W& s#Peaw s 2% | 3% 202 | 1678
EC CMEMMEOthes o o 0 o 0
L ROEMARTR e | | agel w0 | 1888
WO FFESAtca o o 0 o 0
2L hast Total 0 0 0 0 0
 Effotes 25794 | 38664 | 49258 | 118812 107469
 @EtGandTowl 145084 | 516368 | 784398 | 1841314 | 1954960

B % 1.82 6.47 9.83 23.07 24.49

8ZE 15/
8-15 Nights

546,578

16E30R
16-30 Nights

274,254

31E60R
31-60 Nights

311,983

FERASE
Total Visitor Nights

32,237,056

ABAEH

Total Visitors

2,677,357

TIGERH
Average Length of
Stay
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ISESENEREN - HIERBRUBRIZE

Number of Available Airline Seats and Passengers Load Factor for Taiwan Taoyuan
International Airport, 2006

AR Arrivals
HAIBL Available Seats =8 Number of Passengers

95%F 94%F BRE% BRZE%
2006 2005 Change +-% Change +-%

Bl
Month

EHZEE% Load Factor

BEf Total 16,782,078 i 15,744,409 i 6.59 12,297,546 i 11,694,435 i 5.16 73.28 i 74.28

2 HFeb. 1,280,383 i 1,250,749 . 954,810 920,883

4 HApr. 1,357,1103 1,263,651 . 1,029,874 968,636

6 HJun. 1,354,6543 1,304,871 . 1,022,824 | 1,005,788

8 HAug. 1,460,4233 1,365,365 . 1,134,317 1,103,331

10 B Oct. 1,463,592 i 1,368,008 . 1,062,167 | 1,004,947

12 B Dec. 1444674 1349029 | 7.09 1036234 | 940929 | 1043 7173 | 6975

174

B8 Departures

HAIB Available Seats ZE  Number of Passengers BEE% Load Factor

941F ARE% PRZE%
2005 Change +-% Change +-%

16,791,521 i 15,736,553 i 6.70 12,125,970 i 11,709,972 i 3.55 72.21 i 74.41

1,284,548 1,247,879 . 939,929 940,361

1,356,960 1,262,591 . 1,003,400 971,457

1,355,382 1,306,092 . 1,028,415 1,035,543

1,462,182 1,374,848 . 1,104,124 1,113,280

1,461,179 1,358,973 . 1,061,880 968,591

1441989 | 1348787 | 691 900,766 | 891395 | 11.15 6871 | 66.09
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95 EEEINE T BE LT AR ARIA

Visitors to the Principal Scenic Spots in Taiwan by Month, 2006

BRBRE % Al

Scenic Spots Location

i EItEEFEBFESE Northeast Coast National Scenic Area

~ RSBHAE BitouHarbor ServiceAea SILRR Taipei County | 21,79 | 3e4r 30,097 | 38440 | 31870 | 32090 | 36490 & 35112 | 22590 = 32,550 & 29200 = 21,820 | 369,665
_ BAELH Longdongwan CoastPark S1LRR Taipei County | 2982 | 2,210 o 1908 | 2135 | 1879 | 2783 | 9927 | 7149 | ¢ 2449 | 4203 | 183 | 0 39518
BEMFMHBFAR Longdong South Ocean Park S]LRR Taipei County | 2433 | 2,808 L 1594 | 1478 | 2747 | 10415 = 9938 | 2107 | 1212 | 1,292 | 1,091 | 38302
‘ BEBERIEAL Fulong Visitor Center SLHk Taipei County | mtr | 49034 34602 | 75031 | 72996 | 62,246 | 139678 | 95358 | 34788 = 46,572 | 64,458 | 36,858 | 753,738
 WEFIREE Longmen CampSte S]LRR Taipei County | 1625 | 1,321 2T 4229 | 501 | 3249 | 17438 | 9346 | ! 8303 | 12176 | 2425 | 1822 | 69,298
 BEEEAR YanlaoBeachPark S10R Taipei County |~ 2,718 | 1,986 o 2%64 | 4592 | 5124 | 4590 | 4249 | 3392 | 7 1044 | 1263 | o1 o 322 | 32,855
 BERESFO FuongBeach £LR% Taipei County | 7,139 | 10,406 0 S 0 | 0 927 | 307505 | 20325 & - 719 | 8076 | X 3321 | 2,306 | 380,064
 B®AYE BiouCapeTral S10R Taipei County |- 4221 | 4,058 A48T 8408 | 9193 | 778 | ] 7232 | 5439 | ¢ 3959 | 5683 | 6,009 | 4,507 | 71,024
| Eﬁ.ﬁﬁ%ﬁ(? E%ﬁmwm) . - gj‘rﬂ% T?'pe' County 35427 | 22,360 21005 | 26378 | 27223 = 28387 = 26,890 | 21,080 = 24370 = 26350 | 42418 | 40511 | 342,489
- Caoling Historic Trail System (including Yuanwangkeng Riverside Park) ER%h Yilan County
| YRS ER Taoyuan Valley Trail System %%Br% Taipei County 2540 | 2,355 2495 | 2851 | 2605 | 2540 | 2605 | 2086 | 2016 2272 | 1936 = 235 | 28656
; E&% Yilan County
_ KEBEFHA DaliVistorCenter  EMMYienCounty | 41956 | 45957 32812 | 34582 | 36163 | 31421 33300 31362 | 24523 | 29701 65265 | 62,157 | 459,198
_ BUBBHBEE Tutle Island Coast Recreation Area EBARA Yilan County | 98 | - 256 5241 | 1186 | 18447 | 20,101 | 30,001 | 34322 | 16,785 | 18,980 | 4347 | 0| 160224
_ EWRBE Shincheng SeviceAea HRM Yilan County | . 4280 | 385 0 | 3850 | 6813 | 21546 | 1985 = 8550 & i 7664 | 7030 | ¢ 6,770 | 6,102 | 96,324
8 LRBHAR BeiguanTdalPark EBAFA Yilan County | 23740 | 29300 < 30910 | 38880 | 32540 | 34890 | 49090 | 41650 | 36840 | 48940 | 37,000 | 29420 | 433200
I WESFEFESE EastCoastNaonalScenicArea
%-5  BEERIM SouguuanRver {L:2R% Hualien County | 1344 | 66 108 | 1301 | 3441 | 9262 | 25632 | 17315 | 19983 21802 [CA 502 | 102,057
?;; = i, B%¥ shintiping {E3ER# Hualien County | 13658 | 20626 14,750 | 41137 | 36238 | X 30,508 | - 29,570 | 46,228 | 37,448 | 52,159 | 41,200 | 31,090 | 394,612
'*% BlEEXEEO Jicigeach {eZRh Hualien County | 7 | 28 0 465 | 1083 | 2600 | ¢ 6263 | 6253 | 1585 | 1216 0| 3r ] 20197
= EERIGEEDI Huallen Ranger Station Visitor Center {E:8F% Hualien County | - 8010 | 8604 5188 | 8668 | 8778 | 1949 | M770 | 1,761 | ¢ 8,061 | 13041 | 11455 = 9913 | 13178
 {E8BFAEO Hualien OceanPark {E2Rh Hualien County | %6902 | 101665 3 38426 | 50,100 | 38538 | 46,751 | 113,283 | 115123 | 46,105 = 62124 | 40,996 | 33,797 | 743810
- )EH(0ER) Jialdan SF M Taitung County | 32404 | 4315 25879 | 26679 | 19,554 | 20,751 | 30,653 | 27,306 | 21,025 | 28002 | 23781 & 22997 | 322,186
=% sansiantei E%M Taitung County | 40732 | 667t 40414 | 42525 | 32,588 | 37,312 | 47,764 | 43913 | 34,154 | 48027 | 40452 | 38,828 | 513,460
~ /\IUE BasianCave S50 Taitung County | 15965 | 296010 17,235 | 17,830 | 10840 | 12310 | 21,006 | 16,140 | 11,518 | 19,352 | 14,563 | 14127 | 200,477
 #% Lyudeo (Greenlsland) S5 Taitung County | 14014 | 1382 12,799 | 36,092 | 36203 | 51087 | 67,268 | 59222 | 43,735 | 33,092 | ¢ 9,036 | 6,368 | 382908
i EFREAED East Coast National Scenic Area Administration Headquarters  Z&83% Taitung County 12,815 17,212 8,498 12,644 7,588 8,695 8,287 5,975 6,714 8,417 11,246 8,451 116,542
CEHEIREESE PenghuNational Scenic Area
_ HHEBED Penghu Visior Center EilifiPenghu County | 1135 | 1864 4938 | 21772 | 26215 | 26,285 | 33192 | 22444 | 19926 | 10124 | 3206 | 2840 | 173941
_ BBBEA South SeaVistor Center #ifitkPenghu County | . 534 | s037 13,207 | 30703 | 44923 | 51507 | 21481 | 42101 | 30,281 | 16,398 & ! 5,523 | 9221 | 275766
UBBEA North Sea Visitor Center #ilitkPenghu County | . 448 | 4,060 7518 | 28,504 | 42,660 | 60521 | 87247 | 68800 | 18,232 | 6,574 |  : 2105 | 1,858 | 332,657
SRS Jbei Vistor Center #ikkPenghu County | 2200 | 2,133 283 | 37061 | 35900 | 15419 = 30,107 | 93718 | 25128 | 7720 | 2276 | 3674 | 258,171
_ MWKBE PenghuAquarum #ifitkPenghu County | 2257 | 3,188 5218 | 22828 | 35486 | 38776 | 55612 | 38976 | 22748 | 11,139 | - 1163 | 881 | 238272
_ WROHE LnouPark @ifiPenghu County | 1,000 | . 820 | 780 | 1200 | 2500 | 2,000 | 1800 @ : 2,000 | - 1,500 205 | 100 | 14,655
 BFE SyuWesemFot #ilikiPenghu County | 38 | 956 3360 | 14265 | 22595 | 27,955 & 38044 | 26588 | 14482 | 7681 | 1,538 | 1231 | 159,053
BSBEBEAL Yuwongdau Visitor Center @ifiPenghu County | ey oot oo 905 | 1789 | 2744 | 4131 | 5918 | 5328 | ¢ 3271 2170 | A7 | 48 | 28855
‘ PSIERTHIN Siaomen Geology Gallery @itfiPenghu County | 1,293 | 1635 o377 | 727t | 24723 | 23403 | 34027 | 24581 | 12,559 | 6621 | - 23% | 1,723 | 154,006
 REEEDEREHIL Green Turtle Tourism and Conservation Center’ FiikkPenghu County | 8 | . 315 1739 | 15296 | 20625 | 24,940 | 38096 | 22,121 | 12906 | 5665 = 36 144 | 142291
i TZ=AZO Seven Beauties Tomb & iikPenghu County 0 0 0 9,692 15,346 16,835 18,416 12,561 6,381 1,540 0 0 80,771
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oSFEMMEEEH NBEBEEZ AXARHE (1)

Visitors to the Principal Scenic Spots in Taiwan by Month, 2006 (Cont.)

BRBRE % Al

Scenic Spots Location

 KEBEEFEEE Tapeng Bay National Scenic Area
| 6097 | 9260 | 11,070 | 7,907 | 10494 | 10494 | 2231 = 2634 9394 7,004 = 97,266
| 1520 | 2642 | 3309 | 2112 | 2416 | 2816 | 1935 = 1935 2483 | 1419 2973
8764 | 10250 | 10633 | 8351 10965 11,984 = 5207 | 0o 0o 0| 16171
| 25087 | 40601 | 69340 | 38973 = 60033 66569 & 60,295 = 61653 | 61059 | 67,560 | 706912
| 3121 | 2629 | 1,387 | 1533 | 3184 | 2967 | 2130 | 3220 | 2003 1732 | 29029
| 16220 | 33895 | 21,378 | 25567 | 48225 | 47374 | 25850 | 33647 | 46533 | 28316 @ 389,772
4252 | 7198 | 5787 | 5376 | 8231 9925 | 4968 7733 | 5234 | 5366 | 81449
| 12491 | 12161 | 5374 | 16085 | 20391 | 17367 | 31102 | 11,754 10023 | 24609 = 287,535
| 5284 | 13163 | 10219 | 813 | 7223 | 3207 | 1658 | 4615 2469 | 2116 | 75085
| 27063 | 79178 | 27,443 | 25667 | 56235 | 64065 | 33356 | 50,756 30361 | 32526 & 520,090
iiﬁﬁ?ﬁﬁf}ﬁ Leaves) Hot Spring Riverside Perk S5 Taitung County 9171 | 10,781 2871 | 4901 | 2616 = 1963 = 5488 | 6153 | 2621 | 4932 3169 | 4181 58,847
. E¥SE Luyeh High Terace E5f Taitung County | 48800 | 5530 24,048 | 47883 | 42657 @ 25518 | 79722 | 93453 | 56,727 77,301 | 64152 | 95520 | 712,041
BHEEIFESE MatsuNatonal ScenicArea
§ LFHEDD BoganVistorCener B8 Lenciang County | 196 | 203 %4 | 017 | A7 1573 1389 1698 | 1151 | 2622 1833 | 875 | 14617
A< EBEDL hyguang VistorCenter LR Lenchiang County| 272 | . @ . 408 | 6% | 842 ) 1293 ] 1680 ) 1804 ) 1703 1702 ) %6 | 6% | 12191
5 ESEETU DongynVistorCemer LR Lienchiang County | 548 | . 0 . S 570 | 680 | 1280 | [ . 80 | %0 | 00 | 700 | 700 | 8618
22 @EBERI Nangan Visitor Center SBTEE Lienchiang County| 418 291 294 780 | 1459 | 2074 | 2557 | 2662 @ 3444 2832 | 2152 1,023 19986
L CRENRERE snwenseNdosoAee 0
= HPEESE The Sunmooniake Scenic Area FO%ER Nantou County | 62,204 | 259,485 50,83 | 42723 | 28630 | 24312 | 32144 = 58639 | 120,967 392,165 | 37,169 | 34400 | 1,143,674
| JUEXILHO Formosan Aboriginal Culture Vilage ROI8E Nantou County | 79,827 | 332998 ¢ 65230 | 54826 | 36741 | 31,200 | 41251 | 75251 | 53009 57,580 | 47,700 | 44,145 | 919,767
| KBEE Shueii Snakekin RII%8% Nantou County | 1,135 | 14263 6388 | 8218 | 8408 | 4933 | 8176 | 9114 | 6202 | 10782 6324 | 8663 | 102,606
| 12 Checheng ROI8E Nantou County | 55545 | 75384 40,784 | 48727 | 36801 | 28573 | 42016 | 45821 | 34958 | 57,02 | 46163 | 49682 & 562426
SUBRESE TiMounain Netonal ScerioArea S ——
 WELRRE Lon's Head Mountain Scenic Area PITIRE Hsinchu County | 935 343 | 304624 263,007 | 309,385 | 357,783 | 271765 433,008 = 324,985 | 471120 | 509486 & 406,279 | 451490 | 4426275
L ERMMigoliCouny | | L
_ BABSE Ushen ScenicArea Sk Taichung County | 48699 | 21705 e | aenle | oBeEe | SBERS W2l | GRIEBU en Bl | Baltbe | G LD | S |
. NSMUBSEE Mt Bagua Scenic Area E"E%Changhua%“”ty 449,780 | 516,511 356,250 | 261905 | 215215 | 191,803 | 210,549 | 210449 | 200,712 | 253643 | 224,779 | 215391 | 3,306,987
L RlfiNanouConty L L
MEBFEEE Alishan National Scenic Area
- BABZRHEDD Rueili-Tahe Vistor Center Z#M Chiayi County | 6687 | 7262 5642 | 7003 | 5739 | 4307 | 4187 | 5766 | 6758 | 7,75 6403 | 4355 | 71865
. MEWEMRHIBLEO Alishan National Forest Recreation Area F50 Chiayi County | 70,332 | 113,786 219159 | 140301 | 51766 | 31,027 | 52,993 | 70244 | 48786 = 75187 | 59,075 | 61641 | 994,207
. EWPS Danayw 0 Z#8 Chiayi County | 13620 | 19072 19884 | 24776 | 14829 = 6170 | 12798 | 17,245 | 11974 | 17,608 = 12201 = 9,080 179,357
BMEREBE MaoinNational ScenicArea
iﬁ:’zﬁ’%’s‘fnﬁz\(iﬁnc\lii@“ﬁim,Va”eyan 4 Duora Springs) BliA% Kaohsiung County | 24,068 | 35,013 15189 | 15563 | 11817 | 1423 | 7212 | 11161 | 8338 | 16650 | 12074 | 14319 | 172,827
. E% FZBSE Boala, Bulao Hot Springs SIS Kaohsiung County | 42,533 | 134500 ¢ 65693 | 66459 & 66292 68501 | 64208 | 65123 | 48376 59,796 & 57,495 | 63879 & 802,855
| 7BEBE LougueiSevice Aea SR Kaohsiung County | 5678 | 35071 16423 | 17478 | 17610 = 19934 | 19262 | 10800 | 9832 | 9347 = 9257 | 11798 | 182,490
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oSFEMMEEEH NBEBEEZ AXARHE (1)

Visitors to the Principal Scenic Spots in Taiwan by Month, 2006 (Cont.)

BREEE AL
Scenic Spots Location
| BERERVILEE Tawan Aboriginal CuturePark B#ERRR Pingtung County -
 HEEBEE Sajja RecreatonArea FFERR% Pingtung County
FS=HEE Wutai Recreation Area 8% Pingtung County

TEEREELERERE
North Coast & Guanyinshan National Scenic Area

 BYESE Yelu ScenicArea £L5% Taipei County
€ BFSE ShihmenSeaCave SRR Taipei County
B< B#EHRO Oceanwond ELRR Taipei County
2 § EUAEEAL Jinshan Visitor Center £1LR% Taipei County
=2 ZZBEAD SanhiVistorCenter £7LR% Taipei County
(s]=} S
©
= =

 WYEEBEEEO Mashagou Seafront Pleasure Ground £/ Tainan County
SEEBYEO Taiwan Salt Museum Z5% Tainan County

RTERAREEREZHIL

" Kenting National Park Headquarters Visitor Center 584 Pingtung County
- #®EA® EvanbiPak 00 [ 5REA Pingtung County
| BEEAM MeobtouPak  [EE Pigung County
- BTEZFARMBREO Kenting National Forest Recreation Area BF5RR Pingtung County
- FERIK Jialeshuei 8% Pingtung County
| HEESRARE ShedingNatwePak F5REE Pingtung County
 BUBIEE NawamRecreaonArea [ Pingung County
o BEEESZMU Longluan Lake Nature Center SR RA Pingtung County
c§  WESRHRETE Shadao Shell Beach Exhibition Hall BF5RR Pingtung County
2| IS EMEIEO National Museum of Marine Biology & Aquarium 58 Pingtung County
= S EWERAE Yushan National Park
| EEEBZEEDD Headquarters Visitor Center EI{%EE Nantou County
- HEWE Payunlodge EI%EE Nantou County
D EI%EE Nantou County

% Chiayi County

B1#%: Kaohsiung County
E5%A Taitung County

8,375 5,157
1,437 1,638
6,616 12,784

6,728 11,089
11,572 10,869
2,697 2,639

 MZBEAIL Nanan Visitor Center {EZRk Hualien County | - 3,202 | 4,392
BHBUERAR Yangmingshan National Park
I Visitor Center ElfiTapeiCty | 13000 | 18,664

1,800 27,413
8,130 | 135,467
5,637 60,285

4,486 | 82,451
66,065 | 683,554
0| 11,046

16,993

17,218

11,027

19,766

14,043
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oSFEMMEEEH NBEBEEZ AXARHE (1)

Visitors to the Principal Scenic Spots in Taiwan by Month, 2006 (Cont.)

BABEE 8% 1 Bl
Scenic Spots Location

. BPEE YangmngShuws Bl TaipeiCty | 2639 | 4,618 6,073 | 4751 2710 | 3016 | 3735 | 3772 | 2871 | 3638 | 3623 | 3130 | 44,576
. B®LE YangmingPerk EltfiTaipeiClty | 182,000 | 360,000 1,070,000 | 122,000 | 43,000 | 45000 | 89,000 | 87,000 | 67,000 | 65000 | 54,000 | 47,000 | 2,231,000
 EEBEE! Boy Scout Campground L7 Taipei City 2,082 47 12 | 760 | 1704 | 1468 | 2949 | 1265 3675 3,034 & 586 1562 | 20053
. AEBEE DanRecreaonAea EitA TaipeiCity | 3235 | 301 34950 | 30,000 | 23750 | 31,150 | 46,030 | 36500 | 23450 | 44200 = 37,800 | 28,000 | 398,330
| EEABEE Longonggu Recreation Aea Bt Taipei City | 2833% | 26375 35740 | 72750 | 18840 | 22,930 | 48030 | 32620 | 23100 | 33310 | 19,620 | 17,220 | 378,870
REEERAR TackoNatonalPark
- ABMERLAEEERI Taroko National Park Visitor Center © 7CES Hualien County | 50112 | 69816 46966 | 51430 | 43968 | 48742 | 75366 | 63487 | 46242 | 71808 | 67,821 | 53013 | 688,780
| fORSBHEE PuowanRecreatonAea  [Z@fHualenCounty | 5135 | 83700 61,396 | 92362 | 57,859 | 49457 | 73399 | 72652 | 45573 | 64051 | 73867 | 39724 | 765395
| EURBIREEE Provincial Highway 9 Scenic Area {58 Hualien County | 183,087 | 274,559 218079 | 242603 | 199,228 | 208482 | 260,083 | 306,675 | 219,562 | 241530 | 227,169 | 214,947 | 2,796,904
§ S/\WARREE Provncal Hghvay 8ScenicArea 7388 Huallen County | 147,884 | 196,114 156414 | 173288 | 142306 | 148916 | 185768 | 219,054 = 156830 | 172522 | 162,264 | 153534 12,014,804
Ko BRBROM SteipaNaonal Pk

BS WKEZHI WenshuiVisitor Center FEE Miaoli County | 14831 | 13,804 14976 | 11,902 | 25986 | 16644 = 25012 | 17,933 | 14708 | 21,064 = 24857 @ 17,589 | 219,306
= BEBEST0 Wuing Visior Center S Taichung County 5,650 5,636 3686 | 5477 | 3795 | 4095 @ 6725 | 5850 | 4,033 5832 | 3853 3389 | 58021
 BEERAIHLEO Wuing National Forest Recreation Aea  Eff Taichung County | 19261 | 24861 14002 | 17008 | 10455 | 10411 | 25090 | 30440 17,062 | 26736 = 20893 | 21006 | 237,226
i SPERAR Kinmen National Park
4= Sun Yat-sen Memorial Forest £P9EL Kinmen County | 5491 | 6,801 8650 | 12,316 | 11,719 | 13155 @ 19650 | 16,232 | 16,916 & 15766 | 14,937 | 9,654 | 151287
&l Jhaishan SPS8% Kinmen County | 9610 | 1286 15026 | 16,182 | 17,863 | 17,000 = 23224 | 19219 | 17,146 | 22,610 | 20,090 @ 14,777 | 204,012
BRI NetweCentr  PKnmenCounty | 8776  9gs4 13222 | 14820 | 16361 | 14477 | 20333 16483 15858 | 10354 17927 | 13349 | 179804
. SEEEFE Guniungtou War Museum PS8R Kinmen County 6,562 8992 12,068 | 13943 | 14436 | 13359 = 17,008 | 14103 = 12,985 | 17,586 | 14544 = 9576 | 155162
~ ENO Kinmen Fok Cuture Vilage SPSEL Kinmen County | 4912 | 6153 7623 | 6,506 | 6,717 | 7449 | 10164 = 7461 | 7563 | 9696 | 8553 | 7,038 = 89,835
| DN SeWeiTumels 0 £FFiKomenCounty | 3879 | 4688 6886 | 6507 | 8287 | 8098 | 11711 10007 | 8660 @ 8441 | ¢ 9523 | 6301 | 93078
| N\T=HEZSE Auguest23rd Bombardment Memorial Hall SP9% Kinmen County | 8440 | 10420 12193 | 14211 | 15740 = 13948 = 19951 17400 @ 15689 | 19,209 = 15786 = 11956 & 175033
hEAR Jong-hengPark EE7 Keelung City 40292 | 46623 52280 | 52219 | 56362 | 53349 = 60081 = 71557 @ 53517 52,010 @ 43909 = 39991 622,190
BAMAR CingenhuPark E[EfKeelingClty | 6481 6281 6816 6858 5378 = 6266 7175 6105 5532 5677 = 5395 4658 @ 7262
BEEEA NuandungValey &7 Keelung City 842 877 o132 | 1633 = 2719 1931 2549 | 2178 509 855 634 171 | 16,030
ETIREBYR Natonal Palace Museum it Taipei City 170,168 | 184,165 195113 | 175062 | 173238 = 144,963 = 153255 169,062 = 135587 @ 169,655 = 160,758 = 164,819 | 1,995845
 TLIEfE TaipeiFine AtsMuseuom  EdtfiTapeiCty | 37,305 | 34288 46065 | 33813 | 30739 23495 41815 20657 3426 26383 33685 35059 375730
G274 National Revolutionary Martyrs Shrine Sl TaipeiClty | 20,000 | 22,000 21000 | 21500 | 20000 20200 22600 24800 25800 25000 25600 26800 275300
ETIEEBYE National Museum of Hisoy B Taipei Gty 15793 26,073 33,182 | 44642 | 17,760 = 12677 @ 26650 @ 24537 @ 11,911 9255 9108 = 11247 = 242,844
N& BITEENSHEE National Taivan Scence Education Center Bt Tapei Gy | 69564 96684 83078 | 72374 | 70367 87750 | 144346 152828 106870 120427 85042 86,368 1175707

B2 mIISAEHEE National Taiwan At Education Center &1L Taipei City 25090 | 25902 26758 | 31,013 | 24602 = 21,630 @ 25904 = 30964 @ 25754 = 26284 = 25050 = 28441 317,392
% E WUBWE Taipeizoo it Taipei City 273716 | 424575 247437 | 283569 | 204077 = 175377 | 300,806 = 359,178 @ 199,807 & 402,784 = 324,288 255686 | 3,460,300
S ¢ MUSEERTI Tapei Chicren's Recreation Center &l TapeiCly | 76330 | 106771 74882 | 99098 | 69638 47308 | 110878 85841 50630 | 95999 | 123,567 | 120312 1061254
UAXMBHBE Taipei Astonomical Museum M TaipeiCity | 38041 | 46876 64687 | 64001 | 50495 | 32,600 | 75567 | 90458 | 62294 | 86110 = 81512 | 68918 | 761559

Eijﬂ iﬁ%ﬁ%ﬁseum of Transportation and Communication &7 Taipei City 15,660 | 26,601 14997 | 18166 | 14575 | 13798 | 26,664 | 30074 | 10,714 | 22451 | 18678 | 14,409 | 226,787
 EIQZ2EE National Dr. Sun Yat-Sen Memorial Hall ~ EdtiiTaipeiCity | 95634 | 126941 72735 | 87300 | 88392 | 96268 | 126031 | 109229 | 75898 | 87,593 = 93932 | 88731 | 1,148,684
 TREES Chiang Kai-Shek Shihlin Residence ‘St Taipeicity | 115610 | 150,858 130,000 | 145800 | 127,270 | 96,500 | 90,120 | 80910 | 77,850 | 86,287 | 100,500 | 225,600 | 1,427,305
 EITIREAZSE National Chiang Kai-Shek Memorial Hall Bt TaipeiCly | 50939 |5006123 30518 | 92908 | 46,885 | 35811 | 47,547 | 135259 | 115849 | 42896 & 75088 | 28,449 | 5807272
 ENEFOKEE Taipei Water Park S TapeiCity | 3962 | 5454 6332 | 11,779 | 15356 | 25692 | 63839 | 78078 | 11,869 | 11190 | 11,231 | 8977 | 253759
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BABEE 8% 1 Bl
Scenic Spots Location

|~ /{2 Taipei 228 Memorial Park E47 Taipei City 1,393 3,565 3,612 2,374 1,737 2,178 1960 | 2,767 | 2202 | 2274 | 2,362 | 2704 | 29128
 ELRRE Discovery Centerof Taipei  EltfTapeicty | 10250 | 16491 21435 | 18601 | 18000 | 15758 | 35126 | 30500 | 15822 16564 | 14743 | 18151 | 231531
 EILEBME Puppetry Art Center of Taipei EltfiTaipeiCity | 2104 | 1,268 1570 | 2485 | 1612 | i 852 2484 | 2921 | 37 | 1256 | 2238 | 1672 | 20779
SLERBIXILES Ketagalan Culture Center 3L Taipei City 3,298 3,678 5032 | 4804 | 4814 5178 | 6064 | 6227 = 4683 6220 = 8155 18142 76295
TIEEMYE PinginTeaMuseum  EitfTapeiCounty | 2701 3400 2304 | 2956 | 253 | 2235 3427 | 3639 | 2666 4203 2349 261 | 35025
 ELBAIIETEEBIE Taipei County Yingge Ceramics Museu 18 Taipei County 14300 | 20,513 15804 | 24,889 | 17,770 0 24503 = 29467 @ 13699 = 44258 @ 16758 @ 16,745 238,796
BARESNEE Wulai Special Scenic Area  BBTapeiCounty 129580 = 131526 22776 | 43,110 | 59,030 = 42,444 = 53448 59337 41,123 60988 = 45186 @ 74790 763,338
BBESSTE Bitan Special ScenicArea  EftFiTapeiCounty | 169,146 189602 ¢ 63,148 | 68503 = 95467 @ 98,169 = 69195 63128 70,156 @ 168499 = 57643 = 79,126 1,191,782
BIUEERVILEE Taipe County Hakka Museum S8 Taipei County | 8457 | 10,150 9493 | 11,069 = 13786 = 10674 = 14072 15305 = 9552 @ 13326 = 11,073 12,921 = 139,878
+IRIEAFEI Shinfen Sightseeing Service Center =108 Taipei County 37818 | 178760 35802 | 37,517 | 35060 @ 27,699 = 42,873 36697 32,989 52394 40288 @ 40,178 = 598,093
JOKBAISE Tamshui Fishman's Wharf ~ =jtSTapeiCounty | 113420 | 125997 117,543 | 148675 | 125656 | 132,366 = 165516 = 141,026 = 111,448 = 155854 = 104461 = 97,491 1539453
WABESEE Rueffan Special ScenicAea E9L8F Taipei County | 193,820 = 164,980 102,150 | 118310 | 100,120 = 120,700 = 175801 192,058 = 162,474 = 135862 = 132552 128,535 1,727,362
i%jlﬁ%ﬁi?jjﬁ@ﬁg7'I7'qi9gi§qqnit¥ Shinsanhang Museum of Archaeology &1t Taipei County :2:3:{35% : : : §§:5:0:6i 7777 26,646 | 43834 | 25762 | 20271 @« 47168 = 46435 235711 | 36,100 20420 22249 | 375916
 BISESEYEEE Taipei County Gold Ecological Park =185 Taipei County 49,144 | 84,054 55008 @ 68498 | 53821 | 38617 & 86213 | 93139 | 57,523 | 80,796 | 72,371 | 52610 | 791,794
 MIERZEREE Chung Cheng Aviaion Museum BCEIEE Taoyuan County | | 6,953 | 11,803 9129 | 9505 = 8072 | 779 14749 @ 16086 | 9850 15058 | 11406 | 11,017 | 131424
EFYKEEEE ShihmenResevor BKEEE Taoyuan County | 63925 | 197,146 ¢ 88957 | 135942 | 97,629 | 82507 | 99182 | 86,030 = 103,603 & 127,360 | 104,845 | 78498 | 1265624
 AREEYE Miaol Woodsculpture Museum EEE Miaoli County | 4719 | 8677 5035 | 13191 | 13892 | 8765 & 14077 | 15947 | 9734 | 10,099 | 9,386 | 8222 | 121744
.| BTIEAMBEIEE National Museum of Natural Science B Taichung Olty | 234720 | 277,359 (261200 | 258424 | 189918 | 184631 | 331649 336453 212998 | 304575 | 288864 483436 3364236
Af STAR TaichungPak S/ Taichung City | 2841 ) 23800 [ 2512 | 2332 | 20300 | 23820 | 23362 | 22830 | 20013 | 20,965 | 22996 | 22002 | 274,163
;EE E» KAZDE TaKengHikingPath & Taichung City | 45269 | 46888 42220 | 46003 | 39801 | 45010 | 45550 | 46,507 | 41205 | 45011 | 46250 | 46,661 | 536,375
% £ ®ERUSS FushoushanFarm &Rk Taichung County | - 5636 | 6625 %94 | 4409 | 3008 | 1677 | 7281 | 8024 | 5946 | 12160 | 7,263 | 6459 | 72412
=g RER%O WdingFom SRk Taichung County | 19261 | 24861 - 14002 | 17,008 | 10455 | 10411 | 25090 | 30440 | 17,062 | 26,736 | 20893 | 21,006 | 237,225

EES12 Houli Race Course ErhER Taichung County 9108 | 14,223 3,878 5,234 8,373 2343 | 4476 | 6338 | 3426 | 7,045 | 4443 | 4039 | 72,926
BEASE Phoenix Valley Brd Park FDI3EE Nantou County | | 9716 = 15878 8516 | 12512 | 9432 | 1495 0o 0o 0 10763 9602 8645 86,559
BEBS CngingFam RIS Nantou County | 101,403 | 146386 69,668 & 81400 66,780 @ 48408 114829 156500 = 87,046 @ 124,758 = 100,746 @ 107,320 1205343
EELSRENFEFREDI Tawan Endemic Species Research Insttute 18§ Nantou County | 9,942 11,976 9803 | 13792 | 9596 | 5003 16566 | 17220 | 7734 12157 10901 7,012 | 131702
 EEWIIEME The Museum of Chiayi City Z57 Chiayi City 10,004 9,518 11224 | 10,865 = 10,141 8390 | 11,872 | 10409 = 10,616 = 12670 = 10269 = 11,225 = 126,903
EEES4EEEETE Chiayi Fam Ecological Resot % Chiayi County 17,396 | 16,790 6422 | 10389 | 11979 8547 = 9006 9103 = 8110 16144 14259 = 18499 & 146644
QUMSTFEEHN Jianshanbi ScenicAea  Z@ETananCounty | 13483 | 17889 14680 = 17,010 = 11252 = 8645 10,374 9016 | 12191 21,974 19147 = 16,026 @ 172,387
EYOKE Zengwun Dam Z385 Tainan County 25361 | 28621 14225 | 16922 = 19140 = 12,691 = 23004 = 24117 | 21606 = 26930 30,355 34574 = 277,546
BUBEKEESE WuShan TouReservor ~~ BEEiTananCounty | 15655 | 23s07 11,189 | 16,714 | 15754 11,973 = 20731 = 22533 = 14815 42295 = 12743 16,995 = 224,904
B AREE Wu Shu Lin Recreational Park B8 Tainan County | 13554 | 17566 15355 | 16,772 = 11263 = 9,021 17,104 = 13941 @ 10,769 = 17,622 = 15462 12,952 @ 171,381
EEEEYEO TawanSaltMuseum  E@TananCounty | 1988 18776 551 6721 | 5127 | 3901 | 9494 | M7 | 4611 9598 | 7271 6049 | 100677
 BLEME Shoushan Zoo Bt Kaohsiung City 50663 | 73524 33780 | 38812 | 27,034 | 15901 | 28122 | 45578 @ 30,536 | 49,619 | 41,162 | 41,607 | 476338
AUEITAREESE Britsh Consulate at Takao SIT Kaohsiung City | 34000 | 40000 32000 | 27,000 | 27,500 | 23100 | 27,500 = 28500 & 28100 & 32,000 | 37,000 | 35000 | 371,700
B2BEAH Cijn SeashorePark Sl Kaohsiung City | 185,700 | 285200 ¢ 67,200 | 83000 | 67,500 & 63000 | 55300 72500 @ 87,000 @ 137,800 | 82,500 | 102,000 | 1,288,700
B8 lowsPod SiffKaohsungCity | 230000 & 130000 ! 50,000 | 47,000 | 30,000 @ 35000 | 30,000 = 40,000 80,000 @ 120,000 | 45000 | 50,000 @ 887,000
| BITIRE TEMYIE National Science and Technology Museum SIEF Kaohsiung City | 82667 | 135858 120704 | 315813 | 85350 | 104,274 | 187,511 | 165058 | 87,698 & 115472 | 142,906 | 90,383 | 1,642,694
iét‘éﬁiﬁ;%ﬁfaﬁ Kaoshiung Museum of Fine Ats SUT Kaohsiung City |~ 21099 | 3895 28,085 | 31584 | 22786 | 18,734 & 26988 | 31,506 | 19,428 & 26,186 | 27,165 | 21,858 | 314,414
BIETIEEEME Keohsiung Museum of History Bl Kaohsiung City | 10269 | 20727 17,367 | 15556 | 13583 | 7,099 | 11792 | 13649 | 12384 | 18646 = 16418 | 20230 | 187,620
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BREEE & 3 5 18 =
Scenic Spots Location Jan. Feb.
 BIETREXLAIN Kaohsiung Chiang Kai-Shek Cultural Center RIETD Kaohsiung City | 157,410 | 367,287
| BIERRIESS Kaohsiung Recreation Farm SI#8% Kaohsiung County | 15,151 12,020
 EEZZIUYE Meei-Nong The Hakkas Museum B8 Kaohsiung County | 10,848 | 10,804
| B/&i Chengching Lake S5 Kaohsiung County = 76,722 | 131,064
., EITE#EABIEO National Museum of Marine Biology 8 Aquarium B3R Pingtung County | 101,648 | 150999
N& BEZNESE WuaokengScenicAea BRI Yilen County |- 4820 | 5627
E§ AR SuaoCodSprng S Yian County 983 693
% £ Bk ChinxuTemple fEER% Hualien County | 18,580 | 1831
=g TEERREMMYE Hualien Stone Sculpture Museum fEER Hualien County 682 1365
 BUEELAINICEYE National Museum of Preistory S5 Taitung County | 17,968 = 21,006
EUSSBFEYRRE Natonal Taitung Oceanarium &% Taitung County | | 6623 | 8702
B@YICAR Beinen CuturalPerk S5 Taitung County 29,266 | 39,345
 EJti8 Juguang Tower £P98% Kinmen County 6,759 7,017
£ZABO SevenBeauesTomb %MEL Penghu County | o 0
| BB PenghuReclmatontal  ®i#fiPenghuCounty | 437 | 467
RRBBER Saowulai ScenicAea BESE Taoyuan County | 5072 | 7412
EESETEESE Gangnan Coastal Scenic Area #NTTM Hsinchu City 180,000 | 185,000
ESBS CingoyuanHotSpring  #MFHsinchuCounty | 100 | 100
PJEEBE Neiwan ScenicAea #17R% Hsinchu County | 168,665 | 176,521
 #ghLl Tiehchenshan Mountain Recreation Area &R Taichung County | 30817 | 30517
g8 ®mtwushe BRH Nantou County | 50701 | 73104
B3 BBER DongpubotSpings FAIER Nantou County | 34797 | 41,916
fgﬁ (B8 Tsadng ZMRR Yunlin County | 15900 | 29,700
£ W& lvtan B&EM ChiayiCty | 44,260 | 48,530
88 BIWAR GuanZnlingHotSping S Tainan County | 29,226 | 22,035
[RIEEESE Hutoubei Scenic Area EE% Tainan County 36,772 39,847
 R(TEKDE Dongshan River Water Park RIS Yilan County | 23984 | 32426
FIBISM WufongeiWaterfall  EWfiYienCounty | 127303 | 87852
B Longtan Lake ERE Yilan County 12,187 | 13,700
| GSBRES|HTE Jinoen Hot Spring ScenicAea  E&EMTatung County | 66,220 | 60,533
 WEEEZAMBELE Manyueyuan National Forest Recreation Area SLRk Taipei County | 10,758 | 13,258
 PUBERAMBELE Neidong National Forest Recreation Area SILRR Taipei County 18072 | 21,599
% SRUBMRANBLE Dongyanshan National Forest Recreation Area 9B Taoyuan County | 10,983 | 17,015
T MHISARES Lalashan ForestReserve BEEIR: Taoyuan County | 9838 | 13,990
WE | NMULERAHBLE Basianshan National Forest Recreation Area S0 Taichung County | 2231 | 6,086
ﬁ S ABUBRAMBLE Dasyveshan National Forest Recreation Area SR Taichung County | L
B2 REBZAMELEO Wuing National Forest Recreation Area SR Taichung County | 19261 | 24,861
5 BEXEFAMELE Aowanda National Forest Recreation Aea FEEXR% Nantou County | 37962 | 27915
| EFMIE Huisun Forest Recreation Area EE15% 8% Nantou County 12,083 16,072
RBANBRE SiouForest Recreation Aea EDIZEE Nantou County | 60230 = 87,548

131,585

157,557

111,230

136,222
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ABWUBRFAINELE Mt Hehuan National Forest Recreation Area FEIYE Nantou County | 876 | m. 541 | 819 | 1367 | 75 | 1602 | 1854 914 | 1261 | 1068 | 1067 | 12853

 BEERHMELEO Alishan National Forest Recreation Aca E%F Chiayi County | 70332 | 113,786 219159 | 140,301 | 51,766 | 31,027 | 52993 | 70244 | 48786 | 75187 | 59,075 | 61,641 | 994,207
8 BEERANELE Tenghin National Forest Recreation Area Sltfi KaohsungCounty | 0 | 0 o o 0 o 0o 0o 0 0o ol o 0
ﬁi i%%;[%ﬁﬁﬁ%@@7I§§rjtjrlgil§l§tiiqr1ail Forest Recreation Area F¥5% Pingtung County | 25650 | :29:7}1:9: 7777 1 77777979 77777 éééé{ N 379736 77777 1 76:57178 77777 2 767, 103 | 7276:97778 77777 2 737,415;1 77777 3 717,17 57 | 2% 47,6:>§17 1 71?37178157 1 727779742787 )
IS SRMZAIBLE Shuangliou National Forest Recreation Aea &M Pingtung County | 3879 | 6099 3537 | 6561 | 4926 | 2071 | 5936 | 8058 | 5210 | 9341 | 5602 | 45M | 66691
%g  AFLIEZRARMERE Taipingshan National Forest Recreation Area ERIRA Yilan County | 2586 | 6165 | aM82 | 6595 | 9776 | 4066 | 35090 | 89996 | 21,173 | 97543 | 25884 | 26515 | 217,636 |
=g BERAMERE Cilan Forest Recreation Area BRF Yilan County | 10411 | 13021 _5aer | 6235 | 4260 | 8455 | 15132 | 17068 | 7,788 | 11,778 | 7960 | 6746 | 114,591

© BMARMILE Mingchih Forest Recreation Aea BRI Yilan County | 5878 | 7121 3914 | 6,369 5,321 7012 | 13386 | 12,134 | 7705 | 9,482 6831 | 5796 | 91,055
EFEFAMELEO Fuyuan National Forest Recreation Aea 75E 4 Hualien County 6,834 | 10,545 4252 | 7198 | 5787 | 5376 8231 9925 | 4968 7,733 | 5234 | 5366 | 81449
HPSEIFAHLEO Chihnan National Forest Recreation Area fEBM Huallen County | 2414 2700 31210 2620 | 1387 | 1533 3184 | 2967 2130 3220 2003 1732 | 29029
| KABFFMELE Jninben National Forest Recreation Area SSF Taiung County | 13782 | 17,622 9857 | 11627 | 5394 5729 | 14070 15260 8515 14621 11217 | 10723 | 138417
| Z8%20 FuongBeach 515 Taipei County 7139 | 10,406 4,543 0 0 | 9247 | 307,505 | 20325 | 7196 | 8076 = 3321 | 2306 | 380,064
 SLETTHLEO GreenByy L8 Taipei County | 12250 | 10306 12,078 | 11,901 | 12369 | 16,550 @ 86,025 & 80,542 | 26,503 | 20,681 & 18,918 | 19420 | 327,543
BE® K& ChiDing BathingBeach EEEL Miaoli County | 557 | ¢ 887 875 | 1373 | 3334 | 8377 12135 | 13009 | 5318 602 733 | 255 | 52045
. BEENAS WestOcean Educational SeaWord EEEL Miaoli County | 15941 | 22,042 o447 | 5251 | 5508 | 5866 12144 | 11202 | 6714 = 4625 | 2400 | 1,280 | 97,530
G AZEKAS DaanBeach  EdEiTacungCony | 0 0 0 0 0 1652 3979 4535 1487 | 1503 | | 0, 0 1326
|28 FUERSHEEO Mashagou Seaffont Pleasure Ground 5Pk Tainan County | oy .o ol o o 0 497 23% | 1315 2406 0 0] 11046

EREIGAS CijinBeach BT Kaohsing City |~ 95200 | 145,300 23,600 4,500 6,200 | 4200 = 25000 @ 30,000 = 38000 85000 @ 48,000 | 38,500 | 543,500
BTHENGAS KentingBeach S8R Pingtung County 9 | o140 811 | 1628 | 1424 | 1877 1867 | 2195 | 1588 1081 801 | ¢ 520 | 15625
EENAS TouchengBeach  E@fYienCouty | 3009 | 2870 3160 | 3504 | 3471 | 3155 | 3685 | 3374 | 2129 1,850 | 2129 | 2800 34836
. BBEKASO JoiBeach 7EE8F Hualien County | 407 | 228 0 465 | 1083 | 2600 = 6263 6253 @ 1585 1276 | 0| 37| 20197
Tﬁ%ﬁﬁ@%}{{@%iﬁﬁiﬁﬁ Yangming Oceanic Culture and Art Museum E[2M Keelung City 1,015 1,21 6 [ 7174‘;578 77777 1 éééé 77777 {27123 7777777 879 | - 2 7,61757 I 727?;673 777777 3 75771 777777 3 727476 777777 2 7é§77 I 747523 77777 34 87(;1;27 |
KEBEELM Hepingdeo SeashorePark  EfEfiKeengCity | 7439 | 8211 7091 10809 | 11341 | 15717 28925 21842 | 10480 18995 11416 6013 168279
(PEXLH Chinese Culture & Movie Center S1t73 Taipei City 10198 | 1298 o 00 o o o 0 o 0 0 231%
BICBYE TaipeiSeaWorld EitA TaipeiCity 1M979 | 19237 10871 | 13465 7408 | 9048 13566 15815 = 10207 = 24500 @ 19,366 = 12,795 & 167,957
EEZERH MramarFerisWheel it TaipeiCity 85394 95500 55170 = 54939 = 51502 = 55686 78530 @ 78151 = 42185 @ 57550 = 46,543 = 61456 @ 762,696
o ELIVESE Taipei 101 Observatoy ~ ElTapeiCty | 93000 92848 86994 | 81966 = 83112 87,865 106319 112502 = 95105 126,055 = 120400 104,245  1,190411
# WESROE GuanduNawePak 3L Taipei City 502 | 4591 6193 | 11322 8165 | 4085 4879 4514 3938 11783 18468 = 12,305 @ 95272
£ BREfi#E Museum of Contemporary Art, Taipei (MOCA Taipei) SitA Taipeicty | o 492 10984 = 11,046 9487 = 4160 = 9,001 = 8093 = 3884 7,136 4303 7395 81381
8= NMUBE FomosaFunCoast  SiSTapeiCounty | 2224 | 4785 1042 | 2895 | 5761 26502 120345 124743 20464 8278 412 300 37751

*E BIBIHIRO OceanWorld 231485 Taipei County 8,375 5,157 11,894 | 16,401 9268 = 6752 10077 11,803 & 12,824 = 20079 25593 12,586 @ 150,809
=5 ZILE Yun Hsien Holiday Resot BLEA Taipei County | 23642 | 40815 17,231 | 11,735 | 20270 = 15546 | 29,795 = 21,995 = 15068 = 30,868 = 20,254 = 17,167 | 264,386
E SR JmingMuseom  EkMTapeiCouny | 6971 | 10432 923 | 9687 | MA21 7601 | 11322 12684  BO67 | 15166 10344 8326 | 12094

 +DB Shifen Waterfal S5 Taipei County | 7817 | 14429 8,603 | 11448 0938 | 10214 = 15713 | 14,954 | 10686 = 14,711 | 11,254 | 9,029 | 138796
NAEIEFESE Window on China Theme Park BB Taoyuan County | 55947 | 107,338 38601 | 39330 | 31042 | 23755 | 125189 | 192155 | 37,899 | 66486 | 55036 | 37,211 | 809,989
IRSFIVKIS Wei Chuan PushinRanch MCESE Taoyuan County | 18075 | 15241 16,666 | 45279 | 25096 | 17,322 | 34261 | 41357 | 22384 | 40,302 = 43511 | 18963 | 339,357
EREEBTI Lung Chu Wan Resort Center MESE Taoyuan County | o 0o o o 0 o 0 0o 0 o o, o 0
FBIEBHLE Leofoo Vilage ThemePark  FMBHsinchuCounty | 60,192 | 99,718 63144 | 83885 | 71300 | 78994 | 110607 | 164192 | 73612 102003 | 90373 | 71169 | 1069279
I\ITIERIEBLE Little Ding-Dong Science Park %5788 Hsinchu County 8915 | 11,238 10,790 | 14760 | 9292 | 7,388 | 12351 | 13805 = 6659 @ 14,084 | 16015 | 6,053 | 131,350
ERAMEE WanjiForest Recreational Area %7185 Hsinchu County | 1292 | 27227 625 | 2844 | 1193 | 5107 | 4525 | 3512 | 9194 14601 & 3509 | 2149 | 51368
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Scenic Spots Location

‘7@:??7@1@7%?7 Fantasy World of Successful Group %ﬁi’l' ’J E?—% Hsinchu County 3,370 4,232 3,246 6,266 1,504 2,843 5,107 2,900 7,850 11,302 9,260 5,282 63,162
ﬁjﬁﬁ@%@%ﬁig@ GreenWold BITIM Hsinchu County | 33588 | 4897 26100 | 65500 | 34800 = 22000 @ 41,300 = 41520 @ 23520 @ 51400 @ 55227 | 41143 @ 485955
EEZMLE ShangrlaParadse ERM Mol County | 18,986 | 31,147 19774 | 16848 3223 8019 15617 26840 34850 17015 20309 16504 259013
AHUBFBLE Howyenshen Hot Spring Theme Park ERM Miaoli County | 28810 | 50730 8260 | 7788 3802 | 2258 5141 2652 4261 682 8237 3448 | 132229
TSR WestlakoResotopa ERM Maol County | 46955 858 16799 | 50155 89424 | 16571 35453 47580 20105 25823 17015 18413 | 470048
 T5Z7LE Encore Garden B Taichung City 8381 | 11311 6246 = 5758 3754 2,852 | 2479 | 2710 1,057 = 2,333 = 4633 2459 53973
EE Tungshan Paradise SO0 Taichung City | 25186 | 18979 11263 | 10928 = 10013 = 10625 @ 12,638 14062 = 9768 = 9987 @ 9801 9879 @ 153129
FAEBRR YamayResot  ShMTachngCounty = 66281 12100 4497 | 43249 | 49678 | 69161 174155 | 253892 | 100443 68448 41900 33869 | 1063573
o BB Dungshr ForestFarm ZMf Taichung County | 20860 28969 - 12,343 | 27935 | 17482 @ 9797 = 15830 @ 15467 = 9,835 17,95 = 11949 16,710 = 204,372
2 MINEHHERE Sun Link Sea Forest Recreation Area E54% 8 Nantou County 32551 | 52,748 49605 = 75686 | 29,758 = 21,208 = 48872 @ 55336 @ 36177 46414 = 27728 20,739 = 496,912
% & RO Fomosan Aboriginal Cutwre Vilage — @fiNanouCounty | 79827 | 332998 65239 | 54826 | 36741 31200 41251 | 75251 | 53000 | 57560 | 47700 44145 | 919767
& "?ﬁf? BN Atayal Vilage FRSRR Nantou County | 29698 | 807 14268 | 16304 | 8838 | 7,398 | 27,08 | 23454 | 17938 | 19,701 | 20,570 | 19660 | 239,982

& E‘%‘%‘Eﬁfﬂ Taiwan Folk Village &/{L8 Changhua County | 8,012 | 9,101 3645 | 4320 | 1372 | 1467 | 2517 | 3670 3115 | 2956 = 1578 | 1,602 | 43355
g E} #MUER JanFuSun Fanyword ﬁﬂf@ Yunlin County | 106,804 | 146605 ¢ 84,091 | 91,886 | 64406 | 69584 & 100507 | 156,956 | 129,003 | 189,800 & 145793 | 121,839 | 1,407,364
E GmRM ChnaFokCusomVilage  FEMChiayiCouny | 1490 | 5519 5058 | 5438 | 3850 2974 4300 | 2609 3715 | 4520 | 3799 | 3509 | 46781
E#FAN YioShow BEM Chiayi County | 9681 | 12682 13666 | 14088 | 12657 10,137 | 14857 | 6933 = 8393 | 14629 | 15569 | 9607 | 142604
ERMMS TouMalaifam E/W Tainan County | 52448 | 62313 26487 | 34512 | 23950 | 17513 | 35065 | 35648 | 20136 | 53385 34452 | 38744 | 434,662
@gwg Leopard King Safari oo E758% Tainan County 29762 | 37,252 10156 | 17,135 | 7,987 | 13567 | 10141 | 12,068 | 6,350 | 23044 | 11682 | 19276 | 198420
| TESALERNER Buelagoon WaterPak & Sl Kaohsiung City | o o 0 | 5571 | 10627 | 26992 @ 81673 @ 82871 | 16533 | 9240 | | 0| o 233507
xﬁﬁlsﬂﬁ Great World Intenational Vilage S8 Kaohsiung County | 18,621 | 8,853 7407 | 6331 | 5941 | 5402 | 4076 | 3381 | 2142 2048 | 1819 1313 | 67,034
‘,@T’FW%T%!,E}?@% ForestTheme Park F&EE Pingtung County | 38,781 | 50584 17,75 | 18159 | 9725 | 7,798 | 20,902 | 21016 | 10,787 & 19,849 | 19234 & 9,980 & 244571
ETEHEBEN KentngonResot  [EEMPngungCounty | 18739 | 16772 14012 | 17221 | 16672 21727 | 25214 | 22778 | 22256 | 19629 | 10728 | 15715 | 221463
 EEBEAEO Hualien Ocean Park 7CE® Hualen County | 56902 | 101865 38426 50,100 | 38538 = 46751 @ 113283 115123 = 46105 62124 = 40,996 = 33797 = 743810
'RfANO Kinmen Folk Culture Vilage $PSEL Kinmen County | 4912 6153 7623 6506 6717 | 7449 10164 7461 = 7563 9696 8553 7,038 89,835
| ®)GEETER CingshuiZushih Temple BIL8 Taipei County | 401 | 9% o74 | 511 | 1439 | 73 | 1563 | 300 33 | 314 | 1563 | 675 | 9581
BAIE WenHeTempe SO0 Taichung City | 4610 | 32180 20036 | 36870 | 21,700 | 19,620 | 10252 | 10,120 | 19380 | 20270 | 21,450 | 21720 | 278208
_g HEES CngTaBudhistTerple  EBRNnouCouny | 79154 75110 (55939 | 61183 | 64239 | 52177 | 79487 | TIG64 | 52572 | 78317 | 142719 | 219,964 |1032525
fg £ IUBWXE BeiGang ChaoTian Temple ZMMRR Yunlin County 11,187,500 1,621,000 B

= BRSNS Daitianfu Temple, Nankunshen SF38 Tainan County | 900,000 | 700,000 750,000 | 600,000 | 800,000 | 778,000 1,000,000 | 500,000 | 730,000 & 820,000 | 760,800 & 700,200 | 9,039,000
W2AXF Daltianfu Temple, Madow ~ EEfiTananCounty | 491317 | 521717 322,772 | 433787 | 304,623 | 230,766 | 238,494 | 48363 | 100485 255113 | 204,116 196,866 | 3,438,419
. Gk Foguangshen  Ei#fEKaohsungCounty 353970 | 781271 48631 | 75331 | 60518 | 42741 | 66871 | 68122 | 49757 = 60759 | 34216 = 52,382 | 1694569
 HEREBRAIE Lin An-Tai Historic Home L7 Taipei City 3,871 5,650 8227 | 8282 | 10250 @ 8606 = 6904 = 7260 @ 11,039 = 14621 = 15052 14,016 = 113,778
LEBSMIE Boitou Hot Spring Museum Sl Taieiclty | 14604 2201 16,118 | 16,608 = 12843 10,730 @ 11,837 15162 @ 11,795 = 15070 @ 16,919 = 17,544 @ 181581
B g BUS LngShanTemple  EltbTapeiCly | 760742 | 264618 M8379 | 137274 | 152450 | 133176 | 126704 129479 | 12365 | 135807 | 109219 136905 2358508
@ﬁ BUWBLE TaipeiStory House it TaipeiCty | 8517 | 10303 9919 | 10566 | 8476 = 7497 13002 = 10422 = 9480 7265 8045 8784 = 112276
S BOKAIEW FortSanDomingo, Tamsui SILRR Taipei County | 21010 | 336 | 27,260 | 32944 | 20836 | 19501 | 25625 | 28266 | 18873 | 35230 | 24,563 | 25869 | 319,692
% * i,’f@tﬁ!@@?@!{ Thelin FamiyMans SR Taipei County || L N Nt R Z ) T I L L IS5 U R I U

BRWE Huweifot E106 Taipei County | 419% 5346 4,961 6920 = 3445 2766 = 3852 3134 | 3285 5237 | 4321 4431 5189
i AIERKEARAEIEES Tamsui Customs Officer's Residence Z1t8% Taipei County 565% | 5515 I 74:3;177 777777 éé(ﬁ 77777 579;1237 1 73747372 777777 3 7274767 1 7376678 777777 2 74771 777777 3901 ! 5214 5777475 77777 5 Oiééoi |
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S BENEISELEREESARBRGE (B)

Visitors to the Principal Scenic Spots in Taiwan by Month, 2006 (Cont.)

BAERE

Scenic Spots

R Bl

Location

JEFEEM Koxinga Shrine S TananCity | 7525 | 10,783
XK€ Fort Provintia Efgm Tainan City 27,426 | 118,280
Sl EemalFotress  EWbTananCiy | 12414 | 63552
Em3L,FE Confucius Temple, Tainan 85T Tainan City 33,799 33,355
TSI WorGodTemple  EPDTananCiy | 1645 | 52043
kR Five Concubines Temple E/h Tainan City 2,182 3,451
KREH GreatEmpressofHeavenTemple  EEmTananCiy | 17827 | 61506
ZPHE FortZeelandia/Anping Fort M TainanCity | 23815 | 124,243
METRE(3E8BY) Sihcao Artillery Fort(Jhenghai Fort) E77 Tainan City 595 2,485
{@E¥(T Old Tait & Co. Mannich Merchant House B TainanCity | 4781 | 27,801

" E{fFE Kaohsiung The Pier-2 Art District B Kaohsiung City

ESIAEREE Mt Jinjhen Recreation Farming Area S5 Taitung County | 6940 | 6,970
BB Lanyu (Orchid Island) E5%: Taitung County 2,216

BRIOR - AN © BIEMHET - REBTEE  AREIEREN -
ERIGRARN 1. TENRSBGEREEE AL EENFENERIKEEAX -
2 BEEDEREIRERASE  BRLE  NEEE  RRESHTE - AMELE BK05  REENE 58 - SRELRYREL -
3BEEMERSR_ENULDR  BREERIIK - Il : ETERAMBLENR BHIMELED BXEE TAR AR HERS -
(BEBAERERTEONRERTEERDE)

10 SEMRERTVRENES  NEEE - GYEEERL  HEENES  ERELTRRTE  BELE - ANLUE  BEEEH0 - UDALE  \SFEE
PR RIKERS  BREFERE A - ZFEEKE5  MIERRER - SRERELE  RHERRBLRF1TEBRIEE -

2 oSHHHBBHEDSE BTEEOL  SEEEYE 2/ \RARSEE  SIHERULEE  EETUBYE BEEETESRE  BEENGS  ZBEE
X S101E8ES  BEEEUCENE  I=RE GEBN)  @iF7  BRES14E

3 BERERURIEERNFRRUSKERRE) | BENHER(RERERIERS)  DESUER(FARERELER)  AXBRELE (REEINS) -

41,800 | 34,802 | 40,695 | 30541 | 44799 | 47104 | 32544 | 44,989 | 35450 35802 534,241
18417 | 15432 | 16354 | 9979 17313 17410 = 12942 = 23808 | 15925 @ 16,634 & 240,180
14986 | 15284 | 12666 | 8913 | 15635 17254 | 10768 | 12167 | 12,827 | 19,870 & 207,524
20900 | 17401 | 20348 | 13743 | 20160 @ 15073 24733 = 22495 & 10992 22913 = 257,257

148,714

0 10,465 4,340 2,060 3,325 1,870 5,295 5,020 6,720 18,980 58,075

3,650 3,020 2,681 2,555 3,666 6,264 4,784 3,536 2,870 81259 50,195

3,024 6,309 6,545 7,270 91829 7,765 4,912 4,803 1,920 1,456 57,993

Sources: Taipei City Government, Kaohsiung City Government, Tourism Bureau MOTC, and public and private tourism units

Notes:

Note 1:

Note 2:

Note 3:

1. These data represent the number of visitors to various tourism and recreation sites, and not the overall volume of domestic tourism.

2. Recreation areas are classified as national scenic areas, national parks, public tourism areas, county scenic areas, forest recreation areas, beaches, private tourism areas,
temples, historic sites, and others.

3. Data that encompasses two or more of the above-mentioned categories are listed in each applicable category. For example, the Kenting Forest Recreation Area is listed in the
forest recreation area and is also within Kenting National Park. (Items with ©) in the "Scenic Spots" column indicate multiple categorizations.)

Seventeen scenic spots have been removed from the 2006 Annual Report: Shanyuan Swimming Beach, Sinwei Nursery, Baishawan Visitor Center, New Jinshan Beach, Sisal
Industry Historical Exhibition Hall, Guanwu Villa, Giougiou Villa, Guanwu Visitor Center, Siandong Park, Badouzih Seashore Park, Donghe Recreational Farm, Penghu Aquarium,
Dahu, SanTiaoLun Seawater Bath, Topview Taipei Observatory, Golden Birds Paradise, and Eastern Hawaii Amusement Park.

Fourteen scenic spots have been added to the 2006 Annual Report: Luye Plateau, Nangan Visitor Center, Taiwan Salt Industry Museum, Provincial Highway 8 Scenic Route,
Taipei County Hakka Culture Park, Chiayi Municipal Museum, Gangnan Canal Scenic Area, Ciding Beach, Miramar Ferris Wheel, Taipei 101 Observatory, YM Oceanic Culture
and Art Museum, Sihcao Battery (Jhenhai Fort), Tait & Co., and Keelung Island.

A number of scenic spots have undergone name changes: Jianshanpi Resort (originally Jianshanbi Scenic Area), Kaohsiung Garden Farm (Southern Garden Farm), Fantasy
World (Saint Park), and Hou Yan Shan Hot Spring Theme Park (Taiwan Shaolin Temple).
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oSFEMMEEEH NBEBEEZ AXARHE (1)

Visitors to the Principal Scenic Spots in Taiwan by Month, 2006 (Cont.)

LIl

Class
EIXESE National Scenic Areas 2,111,964 3,136,831 1,938,691 2,293,012 2,085,874 1,889,318 3,080,896 | 2,690,530 2,187,812 | 2,841,147 2,064,615 | 2,008,402 28,329,092
BIZR/AE National Parks 1,194,514 1,696,446 2,134,824 1,371,514 1,114,443 1,090,994 1,594,079 1,638,793 1,231,563 | 1,558,986 1,225,080 | 1,080,828 16,932,064
NEFE Government Sites 3,521,311 9,800,741 2,935,996 3,779,753 2,813,371 2,554,740 3,939,111 4,130,591 2,864,874 | 3,910,339 3,266,383 | 3,375,770 46,892,980
FHRESISTERE County Scenic Areas 826,004 849,283 621,849 652,902 636,229 631,086 1,147,792 1,020,561 742,338 865,184 762,038 669,927 9,425,193
BRMIBLLE Forest Recreation Areas 319,060 435,940 416,065 388,091 248,768 207,273 448,009 528,643 332,668 519,169 381,461 366,462 4,591,609
KA Beach 135,222 193,133 49,514 28,622 33,109 53,524 463,570 173,973 91,835 132,610 76,302 65,118 1,496,532
REEE Amusement/ Theme Sites 1,148,119 1,831,016 858,247 1,089,927 888,588 812,904 1,565,498 1,877,567 981,143 | 1,321,703 1,069,316 883,286 14,327,314
FER Temples 3,056,952 3,732,071 1,719,352 1,736,682 1,495,519 1,278,017 1,579,667 863,569 1,139,529 | 1,477,773 1,560,864 1,487,807 21,127,802
oiR ~ BFEY) Historic Sites 1,036,154 901,548 430,994 417,936 421,234 338,697 407,061 410,690 366,394 466,768 382,029 416,396 5,995,901
Hfr Others 682,782 894,182 620,928 587,890 566,547 561,250 661,893 763,217 628,976 598,934 552,221 623,418 7,742,238
HIFREEIREBZE Total excluding duplicate counting 427,200 843,190 491,332 485,026 349,836 368,274 1,012,068 772,734 425,512 540,540 397,090 338,660 6,451,462
Cwste weum mesot mzmms wesiss aSEIMS | 0989 TRTSSD 1335400 T0MNGD 13152073 0945219 106367H | 150409265

okl 2 e o
E3|di Taipei City 2,279,754 7,372,258 2,610,300 1,802,778 1,425,771 1,302,000 1,890,444 2,007,343 1,381,544 1,809,974 1,685,539 1,692,879 27,260,584
S Kaohsiung City 867,008 1,245,891 391,886 731,451 310,170 329,532 499,553 528,386 430,524 677,283 470,871 441,258 6,923,813
TREE Fujian Province 55,863 66,335 89,151 101,383 108,082 106,831 145,361 121,852 116,335 136,379 121,573 88,947 1,258,092
=24 Taiwan Province 10,402,257 = 13,943,517 8,143,791 9,225,691 8,109,823 7,311,166 11,340,150 | 10,667,819 8,213,217 | 10,528,437 8,665,236 8,415,670 114,966,774
&=t Total 13,604,882 | 22,628,001 11,235,128 11,861,303 9,953,846 9,049,529 13,875,508 | 13,325,400 10,141,620 | 13,152,073 10,943,219 | 10,638,754 150,409,263
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KA
Major Events in 2006

HER
Date

2B1HZE14H
Feb. 1-14

287HZE14H
Feb. 7-14

2H8HZE12H
Feb. 8-12

28104
Feb. 10

28510H
Feb. 10
2B1MEHZE12H

Feb. 11-12

2811HZE19H
Feb. 11-19

2BH11EZE19H
Feb. 11-19

2H11HZ26H
Feb. 11-26

2H11HZE28H
Feb. 11-28

Events

PHE20062RTTERGIFESERFES
Taitung Lantern Festival - Bombing of Han Dan Carnival

HRIE TS5 FITIG AR | ERCHEEEE)

Festival Lanterns — Happy Slumber tourism promotion activity

BREIHHE MEEREHEETRSABKEM. 52

Assistance provided for Seoul-Magong direct charter flight activity

HHIE2006 FERCENBEMAE

2006 Tourism Festival Celebration

BIEBRMANFEIREEER ESYRBREEFNEMIFE
Revised Implementation Rules for Tax Rebates for the Purchase of Designated Goods
by Foreign Travelers announced

HHIE2006EE7KEE

Beehive Rockets at Yanshuei

IHIE2006 =1L IEERN
Taipei Lantern Festival

B F200621LIGET HRISHERZILGRTE ZBREEE) 1 B T1{EZEhEEIN
ZEEREIES)

Taipei Lantern Festival — Mazu Brings Blessings and Turtle Praying activity, and Penghu
from the Air photo exhibition

20062 HIEEIREFMHEZ B ERE LN REEY
Taiwan Lantern Festival at Anping Harbor History Park in Tainan

PHIE2006 S HEES
Kaohsiung Lantern Festival

=)z
Date

2H13HZE1285H
Feb. 13-Dec. 5

2H26HZE5H14H
Feb. 26-May.14

4818 ~6H ~ 158 ~

21HK28H
Apr. 1, 6, 15, 21, 28

481HZE5820H
Apr. 1-May. 20

48513
Apr. 13

4818HZE24H
Apr. 18-24

4H21HE8H4H
Apr. 21-Aug. 4

4H24HZE584H
Apr. 24-May. 4

4H25H
Apr. 25

4825HZF6811H
Apr. 25-June.11

BE

Events

ERYH2006 51 BRI EIRBER S LIEED

East Coast Amis Fishing Culture Festival

HHE2006 A RIS HENFRER Y S L AR

International Mazu Tourism and Culture Festival at Dajia

ENRBFHEIEE SRS

East Coast Community Walking Tour promotional activity

PHE2006FRITTER

Hakka Tung Blossom Festival

EEHRAVEREREC EKevin Raubiiiim & il REI# SR CIREEE
Visit to Penghu by New York Post reporter Kevin Raub

B ESTRETH — 20068583 LEMEED

Protector on the Sea — Mazu Culture Festival

HHIE20065% NS B ETENER
Penghu International Water Fireworks Festival

EEE LG Treller's Worldfi2#REEIngeborg Scheruebel & 5252 % Rudolf Scheruebel2R
EIRED

Ingeborg Scherubel, editor of the German mountain-climbing magazine Treller's World,
visited Taiwan with photographer Rudolf Scheruebel

=1t — fIfmZELL EfMUIEM
Inaugural Taipei — Abu Dhabi direct flight

2006 2L HEH RS

Taipei Traditional Arts Festival
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Date Events
6815H HEESEREEREBEREIR GRS EREH S
June. 15 Signing ceremony held for private participation in the development of the Yuwong Island
Resort
6817HZ18H N1 EE R LB
June. 17-18 First Taiwan-Japan cultural and tourism festival
6H24HZE8831H HHE2006 D IEIEEFE RS
June. 24-Aug. 31 Baihe Lotus Blossom Culture Festival

683HZE7H8H 2232006RELLIER N ERZRIEE) — B A SIBGREEERLZMAE
June. 3-July. 8 National Triathlon and Laonong River Rafting Race
6848 PHEETDSE — IRESEE D IREREES)
June. 4 Vibrant Taiwan — Happy Trips Travel Fair
6H6HZETH SNSRI BRI S NRERBEE#ERE (AIME)
June. 6-7 Participation in AIME tourism and meetings exhibit in Melbourne, Australia
6H8HZE9H PHIE2006F5 ThtHE)Z T REZ IOEEN
June. 8-9 Siouguluan River Rafting Eco-tour activity
6HB8HZE12H #EESINILEEYOSAKOI SORANR HEETRE
June. 8-12 Group participation in the Yosakoi Soran street-dance festival in Hokkaido
8H5HZE14H HHE2006#T T SRR R L AR
6 H9H BIESE MR BENER SR BIREE S M BB i #H BN =R Aug.5-14 Hsinchu Yimin Culture Festival
June. 9 Revised Tourism Bureau guidelines for subsidies to encourage hotel quality

enhancement promulgated
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HER
Date

88 11HZE14H
Aug.11-14

8H16HZ22H
Aug.16-22
8H18HZ20H

Aug.18-20

8H19HZE27H
Aug.19-27

1081H
Oct. 1

1081HZE31H

Oct. 1-31

10H6HZE29H
Oct. 6-29

10H6HZE7H
Oct. 6-7

1087HZE23H
Oct. 7-23

&ED

Events

2006 = LHHEERE

Taipei Chinese Food Festival

BATBSER 2R EHBRF IKABGZBEEXILER.) HiE

TBS TV of Japan visits Taiwan to shoot the "Travel Diary — Penghu Stone Fish Trap

Culture Activities program

HHESINREEERSE
Group participation in ecological bird exhibit in England

PHIE2006 =FNEHZMTEN
Sanyi Wood Carving Festival

REM B2 EEBIREBIEEEER (ROT+BOT) X&EBERASHE
Hibiscus Hotel opened as part of private participation in Fulong Coastal Hotel (ROT +
BOT) project

HHE20061EE AREEMTZE
Hualien Stone Sculpture Festival

2006 A KIIE T T

Yingge International Ceramics Carnival

HHE2006ERE8 F T LESUEE)
Kunshen Wang Peace Salt Festival

HHIE2006 FARAM B ER S RIES)

Taichung County Two Mazus Tourism Festival

=)z
Date

10810HZE12H
Oct. 10-12

10H13H
Oct. 13

103148 Z22H
Oct. 14-22

10815H=E17H
Oct. 15-17

108198
Oct. 19

10H22H

Oct. 22

10827H
Oct. 27

10827H
Oct. 27

10H330H
Oct. 30

Vit

Events

SRR EEZER R SN RRIIREEZERE (T & CMA)
Participation in IT & CMA fair in Pattaya, Thailand

RRYL TEAEE NS BIRMFER S IRERE | (RBERE)
Taiwan Strait Tourism Association established

SR ISRERE S

Tsou Beans of Life Festival at Alishan

ABENEE RN R R E A A B LN APECED L RN R =%
MOTC Minister Tsai Dui leads group to participate in APEC conference of ministers
responsible for tourism in Vietham

EIEERCERI & BTS2 MR S EHEE R IR E IR RIOA
Regulations Governing Tax Offsets for Participation in International Promotional
Activities by Tourism Enterprises revised

LBIHRTIMERITS — EEEREFEEH)
East Rift Valley Land, Sea, and Air Carnival

HERERBIKIZRBRERSHET NIKTEDREGE . > PHESTBYEEHRSER
BEEE

Assistance provided for the ROC Travel Quality Assurance Association in carrying out
the travel purchase guarantee system, and press conference held for granting of first
group of approved store certifications

SRV A% R6 F E97 FAKE RIREEF 35 RER1TIFE

Open selection of four issuing banks for the National Travel Card for 2007-2008

FIERMBNERNEE T (B) EEULZZHEE

Standard contract for overseas vacation village membership cards inaugurated
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12H1HZE3H
Dec. 1-3

128515HZE96F1815H
Dec. 15-Jan. 15, 2007

12816HZE96FE3F17H
Dec. 16-Mar. 17, 2007

12823H
Dec. 23

12823H%E24H
Dec. 23-24

12H23HZE96F1H1H
Dec. 23-Jan. 1, 2007

Events

PEBEREANERREES)

Saisiat Basihdaai Ritual

HEZU BB RRE

Jinshan-Wanli Hot-spring Festival

WHE2006 EEEEEIRE S
Black-faced Spoonbill Conservation Festival

20062 RIS E AN FANEE S RIZESH)

Penghu International Chinese Marathon and National Walking Activity

E2H2006 A NS S S 4 BRFE B T 2

Dapeng Bay Fantasy Christmas Carnival

PEME I HEENREEE

Alishan Sunrise Concert

A2 3 G R Je) B 2l e i EEL

National Scenic Area Administrations

RBEERCERANBFERESEEIER

East Coast National Scenic Area Administration

961 =ERRRAVIISEISE 2T ER255%

No. 25, Hsintsun Rd., Chenkung Town, Taitung County 961, Taiwan (R.O.C.)
http://www.eastcoast-nsa.gov.tw

Tel : (089)841520

RBESERCEAIS EERXE R EEIEER

Tapeng Bay National Scenic Area Administration

928[F RSB IEAE R 16958

No. 169, Datan Rd., Donggang Township, Pingtung County 928, Taiwan (R.O.C.)
http://www.tbnsa.gov.tw

Tel : (08)8338100

REEER SR ERRXE S EEIER

Matsu National Scenic Area Administration

20938 T RRE M- Z4I6#4095- 1517

No. 95-1, Ren-ai Village, Nangan Township, Lienchiang County 209, Taiwan (R.O.C.)
http://www.matsu-nsa.gov.tw

Tel : (0836)25631
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[Z£E]] United States of America
LA B LA S LB A

Tourism Representative, Travel Section, Taipei Economic and Cultural Office in New York
1 East 42nd St., 9th Fl., New York, NY 10017, USA

TEL : 1-212-867-1632

FAX : 1-212-867-1635

http://www.go2taiwan.net

Email : nyo@tbroc.gov.tw

BIE T SIEE XIS Rt

Tourism Representative, Travel Section, Taipei Economic and Cultural Office in San Francisco
555 Montgomery Street, #505, San Francisco, CA 94111, U.S.A.

TEL : 1-415-989-8677

FAX : 1-415-989-7242

http://www.go2taiwan.net

Email : info@visittaiwan.org

BERI I EIE S LIRS RRER e

Tourism Representative, Travel Section, Taipei Economic and Cultural Office in Los Angeles
3731 Wilshire Boulevard, Suite 780, Los Angeles, CA 90010, U.S.A.

TEL : 1-213-389-1158

FAX : 1-213-389-1094

http://www.go2taiwan.net

Email : latva@pacbell.net

i
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-

hoto Index

SRS
Taipei night scene

sl

Yeliu

(=) AEes
(Left) Muller's barbet

(K) BRENES

(Bottom) Lalu Islet, Sun Moon Lake

2006= e
2006 Taiwan Lantern Festinal

() @EALLTESR

(Left) Janfusun Fancyworld
(FR) PEiBERRAY

(Center) West Lake Resortopia
(B) \H&

(Right) Eight Generals Array

(=) EmESEIE (ERMRBUTRM

(Left) Yilan International Folklore and Folkgame
Festival (courtesy Yilan County Government)
(B) RIS

(Right) Formosan Aboriginal Culture Village

EHREIBE _RENRERE (EREARTRER)
Dragon boat race at Erlong Village in Jiaosi, Yilan
County (courtesy Jiaosi Township Office)

ez — 20
Mouth of the Shuangsi River at Fulong

() mEmiEE

(Top) Scintillating Fulong
(%) @bz

(Bottom) Fulong Beach

IXBIHEIRR

Jhaorih Hot Spring on Green Island

MESE=F =S

Ocean Concert

-l
Liji, Taitung

TEESEV) 8%
Shoufong Fishing Harbor, Hualien

SEREZ

Stone Fish Trap Festival at Jibei Island

() RESENKEREERSS
(Top) Seaplane Observation Platform at Dapeng
Bay

K&\ EERER
Visitor Center and headquarters offices at
Dapeng Bay

TEERMARITE (ERME)
Powered parachutes in the East Rift Valley
(photo by Huang Ming-chung)

() MHEW (GEiRPE)
(Right) Lintianshan (photo by Huang Ming-chung)

RALUFKAE (FEERMiE)
Guanshan Water Park (photo by Huang Ming-
chung)

(E) sithzhs

(Top) Battlefield code

(FR) JEsFitmiE

(Center) Beihai Tunnel, Beigan
() @=F

(Bottom) Luohanping

R |—RRREBERIE
A Thread of Sky and Rat Beach Reef on Dongyin

Crested tern

BHRE (FFs®)
Sun Moon Lake (photo by Hsu Chien-chi)

+\EHE - KIS EETEE
Shihbawan (Eighteen Turns) Historic Trail-
Chihshueici Trail Bikeway

TS 1S

Shenmu (Sacred Tree) Valley Suspension Bridge

(7)) MmzElUTTRSE

(Left) Bamboo scenic area on Lion's Head
Mountain

(B) \IRSE

(Right) Mt. Bagua Scenic Area

BEFIOE
Longmenkou Trail
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P82

P84

P86

P90

P92

P95
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FIELLIRE

Sunrise at Alishan

Pl 2 LG ECTHA

Guangwu Sacred Tree, Alishan

IR T SRR

Hero's Slope, Rueitai Historic Trail

BElR _RUIZRE
Tea fields on Longyan Second Peak

(E) Z2gzm
(Top) Rafting on the Laonong River
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(Bottom) Sinwei Nursery
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(Top) Queen's Head Rock, Yeliou
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(Bottom) Fantastic formations on the North Coast
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(Top) Nankunshen
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(Bottom) Black-faced spoonbill
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Tiled salt pans at Jingzaijiao
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(Top) Salt Workers' Home: Seashell House
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(Center) Tiled salt pans at Jingzaijiao
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(Bottom) Moon World
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(Left) Blue-winged pitta
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(Right) Hutoupi
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Altar of Heaven
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Niaoyan Cape, Nanfangao (photo by Yeh Hui-
Yen)
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Sun Moon Lake
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Caesar Park Hotel, Kending (courtesy Caesar
Park Hotel)
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Hotel Royal Chiao His Spa
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Taipei Wish Hotel

EFRRIEBNEEE
Hoya Hot Springs Resort and Spa
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Window on China

ANIRJI=T SR iz
Little Ding Dong Science Park

BHRESRZUEEREDE (FFEGR)
International Children's Folklore and Folkgame
Festival, Dongshan River, Yilan County (photo by
Hsu Mei-wen)
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Caesar Park Hotel, Kending (courtesy Caesar
Park Hotel)

HWESE (FE=RE)
Shenmigu Trail (photo by Li Sheng-chang)

BT (REUSR)
Kending (photo by Wu Cheng-chang)
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Sun Moon Lake
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(Top) Neidong, Wulai, Taipei County
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(Center) Su-hua Highway, Hualien
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(Bottom) Jioufen

ToEBANGEE (BRiOEE)
Cieding Fishermen's Wharf (photo by Chen Bo-
han)
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Taipei 101

SEZETRIE
Romantic Love River, Kaohsiung
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